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CSR stands for Corporate Social Responsibility which is generally a strategy that many companies use to make a social impact as well as focus beyond the profit. The main purpose of CSR is to enhance the image of the company and help in earning customer loyalty. With CSR activities the business organisation can generate more sales and operate the operations of the organisation. There are a bunch of benefits of effective CSR activities in any organisation such as an increase in sales, employee retention will be improved as the effect of effective CSR activities. The following essay will highlight the CSR activities in any organisation. Hilton Hotel is a popular hospitality organisation in the UK chosen for further discussion in the following context. The context will briefly start with a general description of the chosen firm. CSR activities are linked to the circular economy of the chosen firm and will be discussed through the Triple Bottom Line theory. The essay will discuss the business concerns of the chosen organisation as well as some government and organisation pressures affecting the activities of the organisation which will be described by the context as well. 


The first hotel of the hotel chain Hilton Hotel was established by Conrad Hilton in Dallas, Texas in 1925 with the purpose of operating the best hotel in that location. At present this organisation has emerged as a global brand providing hotels as well as resort services and the become the flagship brand of an American multinational hospitality organisation. Till 2019, Hilton Hotels has more than 580 hotels including resorts in 94 countries with more than 216,300 rooms. This is one of the largest brands of hotels in the world targeting leisure and business travelers in the centers of major cities in prime locations such as famous vacation destinations, near airports and convention centers (Hilton, 2023). 
CSR or corporate social responsibility refers to a business model that self-regulates and helps an organisation be accountable socially to the public, its stakeholders and itself. An organisation can be aware of the impact of its activities on society in various aspects such as environmental, social, and economic. When an organisation engages in corporate social responsibility it is able to enhance the environment and society instead of negatively impacting them (Tamvada, 2020). 
The circular economy is one of the important elements of corporate social responsibility which helps an organisation create positive environmental and social impacts along with enhancing its innovation and competitiveness. This aims to utilise as few resources as possible by eliminating waste generation, reusing recycling, processing, and implementing more efficient processes. A circular economy leads to sustainable practices of business which benefit the organisation as well as the community. It is able to reduce the demands and use of virgin raw materials as well as create opportunities for reuse models and product recycling.  The circular economy is considered an effective business practice as it helps the environment and the organisation as well. “Reduce, reuse, recycle” surrounds sustainability initiatives and efforts that can be practiced by small and medium-sized organisations in contributing to the well-being of the environment. As their reach is wide and operate on a large scale and are able to leave a greater impact on the environment. 
The triple bottom theory is a framework that expands the success of business metrics including environmental, social, and economic elements. This theory emphasises CSR or corporate social responsibility recommending an organisation keep an equal focus on the planet, people, and profit. The triple bottom theory is divided into these three Ps where planet refers to the impact of an organisation on the environment (Fernandes, 2023).
People and profit are the other two elements of this approach where people represent society, to whom an organisation must impact positively and profit is the financial return to the shareholders of the organisation.   With the triple bottom line approach, CSR can be understood easily as through this, an organisation balances economic, social, and environmental imperatives and fulfills the expectations of its stakeholders and shareholders. A triple bottom line is a successful approach for small and medium-sized businesses to assist those organisations in meeting environmental and social standards not compromising their competitiveness. This approach can be used as a tool or framework to measure and report the corporate performance of an organisation against its social, environmental, and economic performance. The triple bottom line aligns private organisations with sustainable global development goals (Haski-Leventhal, 2018).  
There are primarily three pillars of sustainability which represent the social, economic, and environmental pillars. The environmental pillar is prioritised by most organisations as they focus on the reduction of carbon footprints, water usage, waste of packaging, and some other damages caused to the environment. These practices impact the organisation positively in the aspect of the economy along with helping the environment. The social pillar of sustainability involves the approval and support of stakeholders and employees of an organisation along with the community in which a company operates (Cooper, 2021). It includes the way an organisation treats its employees and becomes a good member of the community nationally and internationally. The economic pillar is very important as it states that an organisation should be profitable along with contributing to the environment and society. The concern of the economic pillar is to generate profit with proper governance, risk management and compliance although not on the cost of unsustainable practices (Dipnarine, 2022). 
There are various business concerns that have motivated hoteliers like Hilton to embrace sustainability in their operations along with including it in their corporate agenda. The government has enforced various standards and regulations regarding the environment which include waste management, emissions reduction, energy efficiency, and water conservation. The European Union has prohibited the use of plastic like plastic straws, stirrers, and cutlery by 2021 which the hoteliers in the EU have to comply with by adopting sustainable practices in their activities. The government is creating pressure on hoteliers to embrace sustainability in their operations by using levers like legislation and taxation so that they can implement sustainable practices (Sloan et al., 2017). The Energy Performance of Buildings Directive of the European Union wanted every new building to be nearly zero-energy within 2020.  This directive of the EU requires the existing buildings to be transformed to NZEB By 2050 which hoteliers are bound to follow. The sustainability standards imposed by the government must be met by hoteliers to obtain certification for operation legally. These requirements are strong motivators for hoteliers in this industry to make sustainability an integral part of their corporate agenda. Pressure from the government leads to public awareness regarding environmental issues which motivates hoteliers to practice sustainability as guests value sustainable practices leading to a good reputation among guests (Costa and Costa, 2022). 
One of the major business concerns regarding sustainability is the actions taken by competitors in the hospitality industry. Sustainable practices are able to differentiate one organisation from its competitors or other companies in the industry. Sustainable practices such as technologies for water saving, recycling products, and energy efficiency lead to reducing the cost of operations of the hotels lowering the utility bills. Hoteliers try to reduce their food costs by adopting plant-based food items and reducing waste of food. When the competitors of a hotelier implement these techniques, it provides their competitors a competitive advantage creating obstacles for the particular organisation for which they feel motivated to adopt it. Hoteliers embrace cruelty-free and sustainable practices as they help them to improve public perception as well as attract environment-conscious guests. Sustainable practices create a positive image of an organisation in front of customers so competitors by promoting their sustainable initiatives successfully experience an increase in customer loyalty and brand reputation. As a result of this, other hoteliers feel motivated to adopt sustainable practices to create their brand reputation. Customers have become more aware of the impact of hoteliers' activities on the environment so they prefer hotels that support their values as well as share them. When a competitor obtains a good reputation by implementing sustainable practices it encourages other hoteliers to embrace them which will help them to fulfil the expectations of customers (Inkson and Minnaert, 2018).
Corporate social responsibility is an important part of the brand of Hilton as it plays a significant role in its daily activities. The program “Travel with Purpose” was launched by Hilton in 2011 and is effective in the aspect of corporate social responsibility. In 2015, Hilton activated volunteer projects with more than 4,100 and 200 action grants of Travel with Purpose were awarded for supporting local communities. The managers of Hilton attended the anti-corruption and ethics training which shows that the organisation is educating and empowering its workers. On the index of the Human Rights Campaign Foundation Hilton has achieved a 100% score which is the maximum regarding corporate equality. Due to this Hilton is able to contribute to the well-being of their people and also created a reputation in the hospitality sector. Among the workers with the Hilton hotels located in the US, 51% of women workers manage and operate business functions promoting gender equality. Hilton has been acknowledged as one of the topmost green brands as it has successfully worked on reducing the consumption of energy. The organisation has reduced 14.5% of energy consumption since 2009 and the usage of water has reduced by 14% in 2015 in comparison to 2009. 
Regarding the emission of carbon footprints, Hilton is able to reduce waste production by 27.6% and collaborated with the World Wildlife Fund prioritising the reduction of food waste, water stewardship and sustainable seafood. There are over 650 Hilton hotels which are committed to recycling of amenity and soap donating a huge amount of soap and they have successfully reduced carbon output by 20.9% from 2009 till 2016. For sustainable sourcing, Hilton has banned shark fin from the menu of their hotels and many hotels under Hilton have switched to pork which is gestation-free. Hilton is engaged in providing apprenticeship programs, skill training, and career engagement programs for youth worldwide benefiting society. The organisation is committed to growing and operating sustainability while reducing the consumption of natural resources. Hilton intends to reach a net-zero future for the organisation as well as the tourism and travel industry in the global aspects through destination stewardship and climate action. This company is trying to foster opportunities for people within the team of Hilton and the communities across the world. Hilton is focused on promoting diversity, inclusion, and equity within the organisation along with protecting human rights. The campaign “Travel with Purpose” helps the organisation to set environmental and community goals and contribute to the growth of the organisation along with its profit. Hilton is committed by 2030 to double their investment for the social impact and cut the environmental impact of the organisation in half. The organisation is determined to achieve its energy goals by using renewable power and keeping the focus on the efficiency of energy which will reduce the cost and emission of greenhouse gases (Hilton, 2022). 


The essay above has discussed the concept of corporate social responsibility or CSR and its purposes. A brief company background of the multinational hotel brand Hilton has been provided in this context including its history. Along with the description of CSR, this essay has investigated the link between circular economy and CSR along with the triple bottom line theory's relation with corporate social responsibility. Furthermore, the essay has three major pillars of sustainability which are economic pillar, social pillar, and environmental pillar. In addition to that some business concerns such as government pressure and actions of the competitors regarding the practice of sustainability have been evaluated.  Additionally, the way they work as motivators for hoteliers to embrace sustainability and make sustainable practices an integral part of their corporate agenda. At the end of the essay, the CSR policy of the brand Hilton and its CSR initiatives over the years have been presented above.
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