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	Student Number
	2506762
	Student Name
	David Stoican

	

	Website Chosen 
	Hollywood bowling uk

	Insert hyperlink to website
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very smoothly and quick as soon as I click the link the faster the customer gets on the website the quicker customers will book with them


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 
The website contains many sub-pages for the customers such as location, offers , food , drinks making it easier for the customer to use the website.


	Answer: 
The website contains many sub-pages for the customers such as location, offers, food, drinks making it easier for the customer to use the website and access different services that cutomers will be looking for.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
A customer can make a booking via the webpage and its really obvious and easy to do so as soon as you load the website there’s a big red button that you can press and it will load the page to book with them and you will know its to book with them as it says so.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The improvements that could be made to the websites such as the website could add there social media in a more visible place as most people wont scroll all the way down and they should also try to change their font as it could confuse some people and try to use easier English.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is pretty pleasant to look at as it has a lot of colours and pictures sliding like a slide show behind all the important stuff showing you how fun it can be and that it’s easy to look at. The differences on mobile and laptop is that on a laptop you can see more information and see more while on the mobile its less info you can see and a smaller screen, so you won’t be able to see as much at once.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the website uses more of a purple/pink colour theme and its also uses images at a Christmas theme as at this time it is nearing Christmas and it trying to promote to book with them as a activity for families for Christmas.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website has not got a live chat option for customers, and this would be disappointing to a lot of customers as they could reach a problem during their time booking and they will have no way of chatting quick and resolve their problem and this could have a negative impact as it could lead to low reviews.


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links are up to date and they are available to everyone accessing their website and its quick and easy to access them and its good for the customers as it is easy to access them.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the services are offered to the customers are made clear as they add a lot of links they could click on their website, and it takes the customers to the selected service the customer has picked. Where to find this there’s a link that is named games and there’s a bunch of activity that the website offer.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The customers reviews are not available on their website, and this is a bad thing for them as customers that want to try their services won’t be able to check if it’s a good place for them to attend so they will lose a lot of customers for this. But the customers can find a way of checking reviews such as google or trustpilot and they will get to see how the place is.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the services are presented as high quality by their images displayed on the website and such as the name of the website can be a little attracting and make it look a bit more of high quality. I would use the company’s services because it seems really easy to book with them and really easy to access their services and I would recommend this to family/friends because I feel like how easy its is to access they would also appreciate it.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the prices are made clear to the customers as soon as they pick what service they want they are made clear by showing them how much it costs for juniors and adults and also theres options for a family pack that show the prices. So it shows the customrs the different prices on the services. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.alley

	
	2.bowling

	
	3. lanes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  the only word that shows the website is the word “bowling” and its appears as the first suggestion as soon as you type this on google.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:   in my opinion websites are very important for a business in the uk as it can reach a larger group of people and promotes their business. currently in 2025 there are 68.1 million people in the United Kingdom using the internet. it promotes their website and can have a very big impact on their business for example if they create a website they will reach a larger amount of customers also by advertising their business on apps like Instagram, Facebook, TikTok etc..

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: one recommendation for the website to make a improvement is try to get an easier way of customers contacting you with a live online chat feature and try to also add a way for customers to see the reviews of previous customers so it can help the customer get an understanding of what they are signing up for.
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