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Abstract
The study has progressed based on different Business Intelligence trends that the organisation uses in modern-day business. Here is the discussion of the reasons why the organisations use the trends with the support of a minimum of 5 academic sources. 
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Nowadays businesses produce more data daily than ever before and organisations use the gathered and analysed data in the decision-making process (Allen, 2011). This helps to develop effective and concrete business plans to achieve competitive advantages and secure a strong position in the local and global market. The report has been developed based on different Business Intelligence and they are effective to use for business organisations.
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The amount of data and information of the industries is growing fast. In modern-day business, organisations are continuously increasing a large volume of data and so the speed, complexities and varsities of data are also increasing in the business contexts (Kshiti, 2017).  Based on the use of Business Intelligence, here are five BI trends and the reason why the organisation sue them with the support of relevant sources.
Article 1
ERDİL, A. (2022). Business Analysis, Business Intelligence and Its Importance for Business. JOURNAL OF CURRENT DEBATES IN SOCIAL SCIENCES. doi:https://doi.org/10.37154/cudes.2022.52.
According to ERDİL (2022), Data Governance is a key BI trend in modern-day business contexts. In BI, Data Governance has become a leading focus for small or large business companies (Leonelli, 2019). It has also been driven by numeral different data sources and different types of data need to support initiatives which have fast growth. The author of the article has also agreed that a good Data Governance trend helps to improve ROI from BI investment and ensures a balance between data consistency and transparency. Businesses use the BI trend to establish the basis for correct, effective and evidence-based decisions for the organisation (Siemoneit, 2009). Based on the statement of ERDİL (2022), the Data Governance trend in the process of Business Intelligence helps to enable the organisation to respond quickly.
ERDİL also stated that Data Governance has different impactful objectives which have been mentioned in the following part.
· It minimises risks from the business.
· It helps to set up rules for using information.
· It plays a huge role to develop both internal and external communication of business.
· Data Governance makes data more valuable.
Article 2
Filipova, L. (2022). Business intelligence systems: modern development trends. Scientific journal ‘Library Science. Record Studies. Informology’, (1). doi:https://doi.org/10.32461/2409-9805.1.2022.257258.
According to Filipova (2022), Qualitative Data is the core of strategic, tactical, and operational management of all companies. Data and information from the BI survey show that the organisation strived to supply high-quality data (Herschel, 2012). When data and information are increasingly vital factors for business companies, the need of using High-Quality Data is also increasing for businesses as BI trends in this modern-day business. Poor Quality data result in poor and ineffective decision for the organisation and creates an obstacle to making a successful business company. Filipova (2022), in his article stated that the fast-growing use of internal and external data and information expand the database which has a huge positive impact on the business growth.   
According to Filipova, there are different reasons why business companies deal with Quality Data as a trend of Business Intelligence and some of them are given here.
· It helps to enable the business to respond as flexibly as possible to meet the dynamic changes of demand of the customers.
· High-Quality data helps organisations to address and utilize business opportunities and compete with competitors with effective business approaches (Minelli et al., 2013).
· When the organisation use High-Quality data, it helps to unlock the full economic potential
Article 3
Latinović, B. (2011). Extraction of Information in the Context of Business Intelligence. JITA - Journal of Information Technology and Applications (Banja Luka) - APEIRON, 1(1). doi:https://doi.org/10.7251/jit1101054l.
Based on Latinović (2011), Data-Driven Culture is key Business Intelligence that has a lot of positive impacts on using business data and information. According to the author, the Data-Driven Culture of an organisation envisions information as an important resource that helps to implement effective ideas in every department. It helps to empower all the employees and influences them to actively use data and bolster their day-to-day activities in business organisations (Gluchowski, 2014). 
Latinović stated that in this way the business companies use the potential data and information to make impactful decisions, analyse gathered data and information and current trends, and make competitive advantages more visible in the national and global context. Latinović also believes that the main goal of making a Data-Driven Culture is to create a cultural framework that helps to move companies to use data-based decisions rather than centred decisions and it can bring a lot of positive outputs for the business organisations in this competitive age (Siemoneit, 2009).  Data-Driven Culture can be effective and positive for all the stakeholders of the companies including marketers, financiers, managers, HR, etc.
Article 4
Milkova, E. (2021). CURRENT TRENDS IN THE ARTIFICIAL INTELLIGENCE DEVELOPMENT. Universum: Technical sciences, 87(6-1). doi:https://doi.org/10.32743/unitech.2021.87.6.11909.
In the article of Milkova (2021), there is the statement that Data Security is also important and recognized BI trend that organisations are using in this digital business age.  The author states that having updated and accurate data is pivotal towards business success. Data breach is a common affair though there are a lot of tech giants in this business world (Antoni et al., 2022). This type of cyber-attack results in the loss of customers' data and it has a lot of contribution to leaving them exposed to a lot of unruly elements who want to use data and information systems for wrong purposes (Herschel, 2012). Milkova mentioned that Data Security influence the customers to share personal data and the employees also feel free to use personal data in job affair. 
Milkova (2021) argued that no matter whether the companies are small or large, there are risks of facing cyber-attacks. So the organisation must implement a security mechanism to be free from cyber-attack and it can cover up most loopholes. In the upcoming years, Data Security will be a key BI trend which will protect business data and information for particular organisations (Antoni et al., 2022). Data security influences employees and customers to share personal information and get services from organisations. 
Article 5
Tripathi, A. and Bagga, T. (2020). Leading Business Intelligence (BI) Solutions and Market Trends. SSRN Electronic Journal. doi:https://doi.org/10.2139/ssrn.3568414.
According to Tripathi and Bagga (2020), of late the sales and marketing teams of the companies have realized the leveraging of customer data. The BI dashboards help to check the pattern and customer behaviour which has a huge impact on business growth (Sakas et al., 2021). BI for Sales and Marketing teams could make the process easy to gather market and customer data and based on the data, the management can take organisational decisions (Gluchowski, 2014). Using data and information, the employees of sales and marketing can create content to target customers and bring relevant products and services. 
Based on the argument of Tripathi and Bagga, the sales and marketing team leverages the previous data to understand the patterns and demands of the customers. BI tools empower the staff of sales and marketing to predict the outputs and it has a lot of impacts on involving the customers in the latest campaign of the particular organisations from different countries (Kshiti, 2017). This also helps to reach a wide range of customers and increase sales and revenues for the companies.
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Based on the above discussion, it can be seen that there are many Business Intelligence trends in the modern-day business context. All of them have a lot of impacts on using organisational data and information for different purposes. The use of Business Intelligence and handling data and information plays a crucial role in this modern day's competitive business industry. 
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