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[bookmark: _Toc184302054]Introduction 
Personal analysis of a learning process is important to professional growth since it provides an opportunity for a critical assessment of experience along with strengths’ and weaknesses’ analysis. The use of the ERA model of reflection – Experience, Reflection, and Action – allows me to apply experience to future growth. Reflecting on what has been learnt in the Business Skills module helps me to view the content of the lessons from a professional perspective. Employability skills and personal branding as well as action planning is essential for access to the UK job market. The process of developing a professional persona and relating my knowledge to modern requirements does not only allow me to open the desired opportunities but also provides the ability to work in the new economy of the United Kingdom.

[bookmark: _Toc184302055]Task 1: Reflective Journal
[bookmark: _Toc184302056]Section 1: Experience
In the Business Skills module between weeks 2 to 8 the following activities were involved to enhance the practice of teamwork, leadership, communication, problem solving and time management skills. As for the sessions, the one dedicated to teamwork was likely one of the most interesting ones I had: I joined the group work where during a limited period of time we were supposed to design a solution for a business case. Coordination with my peers, delegating, compromising and adjusting to their approach were a great learning as well since they reflect the real life organisational settings. The second important event was when I became a team leader during the leadership workshop and led our team through the presentation of a group activity. As a result while testing my decision-making skills, it also enhanced my management skills where I had to ensure the rest of the team understood the goals and objectives as well as to stimulate them to work in those.
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Figure 1: Experience (Rodgers and Laboskey, 2016)
These experiences correlated well with the expectations of the UK economy especially in the service industries which require teamwork, management skills and conflict solving (Rahman and Nordin, 2018). For instance, the UK hospitality sector depends on teamwork to create satisfying customer experiences a fact that the finance industry depends on communication and timely completion of projects. All of these skills have become essential in the UK as organisations adjust to rapid and increasing competitive environment at the international level. Relon these sessions, I found the practical applicability of what I studied within these sessions and how these attributes place me to make a positive difference in the constantly transforming environment of the UK economy.
[bookmark: _Toc184302057]Section 2: Reflection
I have found coaching useful in the course of this process, as have my insights into strengths and weaknesses that became apparent during weeks 2 to  8 as I worked through key business skills. I could say that I was most competent with regard to communication and being a team player. In group interactions, I discovered that my Interpersonal Skills made me more able to create harmony to group members equally belonging to the team. This helped in ensuring that we came up with coherent and well measured and well-thought-out solutions. I was also on a leadership limelight during a session where we were required to organise a group presentation. I was also able to delegate tasks, establish goals and objectives and keep a sense of accomplishment all of which resulted in achieving the goals set. I would attribute this strength to the fact that sharpened ability to think through issues and to share my thoughts in a professional setting as two of the most useful assets in any workplace.
However, it was not without challenges most of which affected when it came to dealing with communication pressure (Martin-Fuentes and Mellinas, 2018). But in one case I faced difficulty to express myself when I was leading a session for the debate and it confused some of the members. This brought out my weakness in being brief, assertive and fluid when it comes to speaking especially under pressure. Further,, the work establishment for managing time was also another area that needed improvement as suggested from the recurring conflicts arising from multitasking and meeting tight deadlines. In general, I was meeting expectations; however, most of the time I was trying to hurry up to the end we see the deterioration of the results.
All these reflections have implications for professional practice in the United Kingdom (Kainthola, 2021). Teamwork and leadership is a central success factor in industries such as hospitality and retail that have centralised focus on competitiveness and quality of customer service delivery through managing effective groups. In these areas, I am particularly skilled, and there is increasing need for people who can work and manage change in organisations. On the other hand, some areas that need enhancement include; communication, and time management since, for jobs in the fields such as finance and technology, communication of ideas and working under time constraint is extremely important. However, recognising these areas for improvement, those skills I am willing to develop, as they are important in enhancing one’s ability and giving back to the competitive and rich economy that is the United Kingdom.
[bookmark: _Toc184302058]Section 3: Action Plan Insights
From Business Skills sessions, one is in a position to understand the fundamental competencies necessary in the business world. The problem-solving skills could be the most valuable lessons that have been learnt in the course of the study; flexibility being part of the skills. In the group assignments, the ability to assimilate problems from different angles and the ability to generate innovative solutions within a short amount of time. This ability to adapt and think critically is important in UK economy that has, and continues to experience changes within the operation of industrial sectors, and their expectations of their customers (Ramgade, 2021). The second major learning area is interpersonal skills such as teamwork and leadership skills that the learners have gained. This way, I was able to manage conflict by giving equal attention to the other party and ensure that objectives of the group are met this is important in industries that deals with service delivery like hospitality and retail.
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Figure 2: Writing an Action Plan (Rodgers and Laboskey, 2016)
These lessons have been made easier by the ERA model, which stands for Experience, Reflection, and Action. Thus, analysing my experiences, I was able to define tendencies in behaviour, understand one’s strong and weak sides and make planning for a change. For instance, when conducting a session on time management I understood that when I attend to several tasks at once, my productivity decreases. Using the ERA model, I realised that this was a problem and how to develop a strategy to increase the task priority in the future work and improve the outcomes of the projects.
This has equipped me to meet the demands of the UK economy that is primarily a service economy; the economy that demands more of qualities like customer service, communication and leadership. For instance, skills such as customer sensitivity that determine tailored responses in the hospitality industry have a straight influence on business performance (Higgins-Desbiolles, 2018). Likewise, retail industries require synergy and creativity when it comes to coming up with the special experiences for customers. By developing and using these techniques, I am well positioned to enhance organisations that focus on customer satisfaction and organisational productivity within the UK market.

[bookmark: _Toc184302059]Task 2: Action Plan
[bookmark: _Toc184302060]Areas for Improvement
Analysing personal experiences, I have established important areas that have to be changed, for instance, communication and time management. Even though a critical component of organisational and business interactions, I have observed difficulties in presenting my ideas coherently, persuasively, and concisely during group meetings and project pitches. There is occasionally conflict or a lack of interest in the reactions or actions of others. For this reason, I intend to join public speaking sessions where I write down my ideas and how to present them effectively. Also, use of peers as well as being able to seek feedback will go along way in fine tuning the approach thus ensuring that the mastery of the message with the different audience is as intended (Sharpley, 2018). All these steps are helpful as prepare me for positions in areas such as retail and hospitality where good communication dramatically impacts the customer experience and the staff.
Another area which needs attention is the time management. This is because I am most of the times pressed on time such that I end up doing important tasks in a rush and under pressure. This weakness was observed particularly during group assignments when managing different tasks was a problem. To enhance my work productivity the following strategetic measures will be implemented: developing a time line with attention paid to fine details and prioritising work according to certain methods at the least Eisenkev Matrix. The same can be said about the utilisation of digital productivity tools which will assist me manage my time and meet the due dates. These strategies are consistent with the current requirements within the UK labour market where employers seek employees who can effectively organise their work and at the same time deliver quality work (Morrison, Rimmington and Williams, 2016). Thus, the target areas of development will help to strengthen the base for effective career advancement and improve the contribution to the growth of the British economy in terms of key industries.
[bookmark: _Toc184302061]Core Strengths and Further Enhancement
I would like to consider leadership and teamwork as my main skills; however, I have been able to showcase them during team assignments. I hold a great strength of maintaining a positive attitude as well as practicing inclusion that would make everyone want to give their best. For example, in the course of a group assignment, I was able to assign tasks according to the skills of the people involved and all the tasks done perfectly well. This skill makes leadership more of a reality in that leadership entails not only directing people, but also motivating them and I find that empathy and communication enhances this skill. In order to also build more strongly on these strengths I want to search for activities where I can lead a bigger and more heterogeneous team, perhaps via volunteering or industry-related events. This will assist me in improving the decision making skills that are so crucial when faced with chaos common in the UK business environment.
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Figure 3: Strengths (Mann and Walsh, 2017)
Also, abilities in interaction with other people reveal the significance of the team’s work to reach common objectives (Mann and Walsh, 2017). Based on this, I will apply to join professional organisations that encourage group work initiatives, this way I will be able to learn from other professionals than apply what I learn in actual working scenarios. This active approach to growth will enable me to use my strengths better in industries such as hospitality and retail that always require a strong team environment.
[bookmark: _Toc184302062]Professional Practice Implications
By improving my weaknesses, and build up my strengths I shall be able to make myself more viable in the UK employment sector. Effective communication, working effectively and necessary leadership skills are vital for success in service industries which of course contribute significantly to the economy of the United Kingdom.

[bookmark: _Toc184302063]Task 3: Professional Development – Personal Branding
[bookmark: _Toc184302064]Section 1: CV Development
Name: Isabela Vasilica Pascu
Phone: +44 1234 567890
Address: 12 High Street, Cardiff, Wales, UK

Personal Statement
I am a dedicated and ambitious student pursuing a BA (Hons) in Hospitality and Hotel Management at the University of Wales. Being a huge fan of hospitality, I have the ability to provide exquisite customer services, collaboration skills, and critical thinking. My objective is to provide value to fast-paced environments that focus on service while using both academic theory and practical experience to triumph over goals and objectives while enhancing business success. I am highly motivated to bring a sense of activism as well as attention to detail that is sure to promote innovation and the improvement of the hospitality industry in UK.

Key Skills
· Customer Service Excellence: Able to display success in providing exceptional guests satisfaction by recognizing and meeting the clients’ demands.
· Leadership and Team Collaboration: Well equipped with ability to oversee and encourage employees and groups with the goal of accomplishing common goals.
· Problem-Solving: Fluent in assessing problems and in applying efficient solutions within a short time.
· Time Management: Good at multitasking and delivering tasks within the set period within high work demands.
· Digital Proficiency: Microsoft Office Suites, digital Hotel Management Software used in management of bookings, and digital platform for passing information.
· Language Proficiency: Speaks English and Romanian, is familiar with French.

Work Experience
Guest Relations Assistant (Intern)
Cardiff City Hotel, Cardiff, Wales
June 2023 – September 2023
· Mainly was to extend courtesy to the guests in a bid to satisfy them and improve on the general satisfaction standards.
· Helped in dealing with reservation and complaints with reasonable degree of convenience.
· Performing special events for guests in special occasions and got positive response from management.
Event Coordinator (Volunteer)
University of Wales Student Hospitality Association
October 2022 – May 2023
· Supervised and oversaw student hospitality events so that they were executed properly.
· Worked with the team to come up with improved event themes to increase the number of people attending the event.
· They provided feedback surveys that can be used in future events.

Education
BA (Hons) Hospitality and Hotel Management
University of Wales, Cardiff, UK
2022 – Present
Key Modules: Tourism Marketing, Leadership in Hospitality, Hotel Operations Management, and Event Planning.

International Baccalaureate Diploma
2020 – 2022
Subjects: Business Management, English, French, and Mathematics.
Achievements
Hospitality Award Winner 2023: Recognised by the University of Wales for outstanding performance in customer service training.
Event Management Certificate: Completed a professional course in event planning and coordination.
Volunteer Recognition: Acknowledged by the Cardiff Hospitality Association for contributing to community hospitality initiatives.

[bookmark: _Toc184302065]Importance of CV and LinkedIn
By creating and maintaining a professional CV and an efficient LinkedIn page, a person constitutes a career image and progresses their career. A Curriculum vitae or CV serves as an abbreviated work experience profile of an individual that fits certain job positions. It normally forms the first impression that a potential employer has about an individual and therefore it should contain well presented achievements and capacities. Specifically, for highly competitive sectors like hospitality, marketing, and technology, it is very important in the UK to get a professionally designed CV that increases your likelihood of being noticed.
LinkedIn augments a CV since it is an actual, online profile of a person, in as far as their professional life is concerned. LinkedIn is not like a CV which remains constant, LinkedIn enables a professional to showcase their expertise in different areas through post, endorsements, and connections. It offers an opportunity to meet with key employers, to search for a job, and to be aware of a current situation with a given sector. Given that the UK is oriented on the service sector LinkedIn is exceptionally beneficial because many employers look for people with actively filled internet presence and professional activity in respective spheres. In addition, LinkedIn profiles provide visibility as the prevalence of talent search makes it easier for a recruiter to get a candidate that best fits an organisation. When combined with a professional CV, the profile on a LinkedIn site is a strong partnership that can help secure a job and offer new opportunities in the modern hiring process.

[bookmark: _Toc184302066]Task 4: Presentation
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[bookmark: _Toc184302067]Introduction 
Hospitality is a well established sector that plays an important role in the United Kingdom market it does demand certain attributes when it comes to effectively serving and expanding (Hanson and Appleby, 2016). This presentation examines teamwork, communication, problem-solving, adaptability, and customer focus showing their relevance and impact within the growing fields of hospitality and tourism industries in the United Kingdom.
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[bookmark: _Toc184302068]Key Attributes for Hospitality Industry
The hospitality industry is dependent and based on team work and communication, decision making, flexibility, and customer orientated skills. I learned the importance of teamwork while undertaking the Business Skills unit of the course. Attending a group meeting to enhance a hotel’s service delivery demonstrated how several people can coordinate their activities toward a common course. Another important observation was communication with emphasis being on both oral and written communication (Nicol and Dosser, 2016). I also recently imagined a customer service scenario where I reported a problem and demonstrated how to make the customers understand both the feeling of concern and the proposed measures to be taken.
Both problem solving and adaptability skills are important, and so necessary in the fluid economic environment of the United Kingdom. An overbooking problem that was discussed in a workshop showed how ideas can be implemented as well as how one can always keep the guests happy (Rodgers and Laboskey, 2016). Hospitality management, which revolves around customers, was underpinned by self-assessment activities that highlighted the need to take individual approaches to customers. This skill has a direct relation to the hospitality industry of the United Kingdom because customer satisfaction leads to customers loyalty and expansion of the business.
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[bookmark: _Toc184302069]Relating to the UK Hospitality Sector
Hospitality industry in the UK is a significant contributor to the country’s economy earning billions of pounds and employing thousands. Skills like team work and communication facilitate functionality in pressure driven areas including the hotels in London serving incoming foreign visitors. Managing change and innovation can help to tackle emerging market conditions that would otherwise be impossible to counter, because they shape the business environment in which the company has to operate; customer orientation contributes to maintaining the image of the United Kingdom as a preferred country for investments and business operations (Reynolds, 2016).
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[bookmark: _Toc184302070]Personal Skills Showcase
These exposures justify me to seek hospitality jobs in the UK markets. Team workouts improved my collaborative skills, and how to manage different point of views. Handling conflicts with regard to bookings in the workshops improved my decision making and guests-oriented thinking that is vital in the UK hospitality market.
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[bookmark: _Toc184302071]Conclusion of the Presentation
Teamwork, communication, problem-solving and adaptation and customer orientation skills are crucial for operations in the UK’s hospitality industry. Personal satisfaction of these skills also benefit the industry while enhancing the UK image as the world’s tourist and service hub.
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[bookmark: _Toc184302072]Conclusion 
Self-identity, personal marketing, and skills development have been the areas that learning analytics have revealed in my learning process. Application of reflection has helped me to discover my gaps and potentials in line with the needs of the UK economy. Preparation of an accurate professional CV and LinkedIn profile has enhanced brand popularity and job opportunities in specific fields such as hospitality. From these tasks, I have improved on team work, communication and flexibility that will enable me to be part of the work force in the United Kingdom. I have found this assignment to be one of the most useful for my development throughout my personal and professional life.
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Key Attributes for the Hospitality Industry

« Teamwork and communication enable coordinated
activities and effective customer interaction (Nicol &
Dosser, 2016).

« Problem-solving and adaptability are crucial for
addressing challenges like overbooking and
maintaining customer satisfaction (Rodgers &
Laboskey, 2016).

« Customer focus is essential for loyalty and business
growth in the UK's competitive hospitality market.
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Relating to the UK Hospitality Sector

The UK hospitality sector contributes billions to the
economy and employs thousands, relying on
teamwork and communication (Reynolds, 2016).

Change management and innovation address
market challenges, shaping business sustainability.
Customer orientation strengthens the UK's image

as a global tourism and business hub.
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Personal Skills Showcase

« Group activities enhanced collaboration and
conflict management skills for effective
teamwork.

« Workshop experiences refined decision-
making and customer-oriented problem-
solving for UK hospitality scenarios.

« These skills position me well for roles in the
UK hospitality market.
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Conclusion of the Presentation

* Core skills like teamwork, communication,
and adaptability are essential for UK
hospitality industry success.

« These attributes enhance both personal
career prospects and the UK's global
reputation.

« Developing these skills ensures alignment
with the dynamic needs of the hospitality

sector.
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