








 

References 

Allen, J., Harris, R. and Jago, L., (2022). Festival & special event management. John Wiley 

& Sons. 

Annarelli, A. and Nonino, F., (2016). Strategic and operational management of organizational 

resilience: Current state of research and future directions. Omega, 62, pp.1-18. 

Bedir, F. and Önal, L., (2021). Recreation Management in Winter Tourism Hotels. 

Uluslararası Egzersiz Psikolojisi Dergisi, 3(1), pp.12-17. 

Bladen, C., Kennell, J., Abson, E. and Wilde, N., (2022). Events management: An 

introduction. Routledge. 

Brunt, P., Semley, N. and Horner, S., (2017). Research methods in tourism, hospitality and 

events management. 

Chen, T., Ling, Q. and Giannakis, G.B., (2017). An online convex optimization approach to 

proactive network resource allocation. IEEE Transactions on Signal Processing, 65(24), 

pp.6350-6364. 

Chersulich Tomino, A., Perić, M. and Wise, N., (2020). Assessing and considering the wider 

impacts of sport-tourism events: A research agenda review of sustainability and strategic 

planning elements. Sustainability, 12(11), p.4473. 



Connell, J., Page, S.J. and Meyer, D., (2015). Visitor attractions and events: Responding to 

seasonality. Tourism management, 46, pp.283-298. 

Getz, D. and Page, S.J., (2016). Progress and prospects for event tourism research. Tourism 

management, 52, pp.593-631. 

Getz, D. and Page, S.J., (2019). Event studies: Theory, research and policy for planned 

events. Routledge. 

Hallmann, K., Zehrer, A. and Müller, S., (2015). Perceived destination image: An image 

model for a winter sports destination and its effect on intention to revisit. Journal of travel 

research, 54(1), pp.94-106. 

Jones, M., (2017). Sustainable event management: A practical guide. Routledge. 

Kim, S. and Jun, J., (2016). The impact of event advertising on attitudes and visit intentions. 

Journal of Hospitality and Tourism Management, 29, pp.1-8. 

Malchrowicz-Mośko, E. and Poczta, J., (2018). A small-scale event and a big impact—Is this 

relationship possible in the world of sport? The meaning of heritage sporting events for 

sustainable development of tourism—Experiences from Poland. Sustainability, 10(11), 

p.4289. 

Morgeson, F.P., Mitchell, T.R. and Liu, D., (2015). Event system theory: An event-oriented 

approach to the organizational sciences. Academy of Management Review, 40(4), pp.515-

537. 

Müller, M., (2018). What makes an event a mega-event? Definitions and sizes. In Leveraging 

mega-event legacies (pp. 13-28). Routledge. 

Negruşa, A.L., Toader, V., Rus, R.V. and Cosma, S.A., (2016). Study of perceptions on 

cultural events’ sustainability. Sustainability, 8(12), p.1269. 

Parent, M.M. and Ruetsch, A., (2020). Managing major sports events: Theory and practice. 

Routledge. 

Schaller, N., Kay, A.L., Lamb, R., Massey, N.R., Van Oldenborgh, G.J., Otto, F.E., Sparrow, 

S.N., Vautard, R., Yiou, P., Ashpole, I. and Bowery, A., (2016). Human influence on climate 

in the 2014 southern England winter floods and their impacts. Nature Climate Change, 6(6), 

pp.627-634. 



Shone, A. and Parry, B., (2019). Successful event management: a practical handbook. 

Cengage learning. 


