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Introduction

There is an increasing evidence that individuals, particularly New generation of university students, have a social media, account (e.g., Facebook, Instagram, twitter!) To socialise and look for information (Head&Eisenberg,2011;Kim,Sin&Yoo-Lee,2014).This has raised consternations among library and information professional (Lis).a lot of student have lost motivation to properly  look for information and  evaluate 
(Chowdhury,Gibb,&LandonConnaway,Dickey,&  Radford,2011;Reih&Hilligoss,2008;University College London,2008).The Massive increase of social media may exacerbate problems, as misinformation and information overload(Bowden & Robinson,2009; Denning 2006; Savolainen,2007),misinformation  can be transferred to a large audience, with the speed of the internet(Karlovova&Fisher,2013).On the other hand, Social media may also facilitate seeking. Individuals can earn and make a Good salary through social media (Ellison, Steinfeld, &Lampe,2007), which makes it clear and easy to look for information and advice from virtual strangers worldwide. This may give you a better information seeking outcomes, among international students, those who used SNS frequently are more likely to report that the information they found are useful in meeting they daily life needs that did I frequent users(Sin&Kim,2013).

As all the social media platforms offers both opportunities and challenges for information seeking, empirical studies are needed to test the influence of social media on the outcome of Elissa has the level of difficulty in finding everyday information, the use of Wikipedia for academic tasks has Drawn attention, few information behaviour (in) studies have taken a closer look at how students  used a broader range of social  media platforms for ELIS(Williamson,Qayyum,Hider,&Liu,2012).There still are studies that examine a large group of media use. Without such research, Lis Professional would monitor how students ‘changing information horizon affects their IB.
It will limit the ability of Lis professionals to develop up-to-date information literacy turning to social media for information seeking.
Social media is Increasingly becoming a critical element of human society By changing our social norms values, and culture. Information sharing and the distribution of content are becoming more important social desires, social media has changed how people including university students and mainly female students communicate interact, and socialize over the course of their learning processes at education institutions this new form of media is playing a vital role in content sharing among universities students and the rest of society ,student now Have the opportunity to participate in social Discussions by sharing images and pictures, posting their Comments, disseminating ideas, and so untidy social media generally Impacts Youths daily lives and universities students in particular digital media and networking are revolutionising methods of every communication ,collaboration ,information sharing, and information consumption, Defined social media as a set of online applications and tools that provides ways of social interaction and communication between digital media users by facilitating. And carting knowledge sharing and ultimately transforming a monologue into a dialog, for instance ,by an organisation to customers, according to various Prior  studies Social media has change the way its users communicate and utilize Internet-based tools and applications based on a Particular philosophical ideology and technological foundation and functionality, Social media has changed the way its user communicates and utilised Internet based sites as means of dispersing content among digital media and Internet users it has created Create opportunities for more affordable and highly viable Internet promotion of goods and services it offers new ways to deal and coordinate interactions between potential social media users and it has supported the creation of businesses opportunities and system correspondence constantly a large number of social media users distribute the articles photographs videos and recording with the help of social media platforms such as Facebook WhatsApp Viber YouTube flick and WordPress an there's  Sharing information with others 
The phenomenon of views generated data or content Richard new high in 2005 with the introduction of Web 2.0 numerous specialist drive by team O Riley Note the mounting pattern of information sharing among social media users that led to the formation of the sites thus Web 2.0 has turned out to be more focused on the verbal sharing of information among users unlimited Lee the best observation of the current social atmosphere refers to the relevant and meaning social media of the time for instance Facebook in 2004 Twitter in 2006 and WhatsApp several schoolers have attempted to define social media but the most equate description and definition of social media come from Andreas Kaplan Find Michael Hayling and they also critical this distinguish the literal associated with social media undress ketone on Michael healing dictate social media as gathering of Internet tools and application typically based on the π Sophie underlining Web 2.0 and the mechanical establishment that authorised the creation sharing on the trade of customers produce content or site generated data of social media users social media provides platforms that enable university students On the rest of population to trade day ideas doubt information conclusion talk with each other about the substance of information and create Contacts via social networking hence via social media individual may plan content have a sound idea involved information sharing videos pictures correspondence or can't  coordination Based on joint efforts and create social connexion with others social media incorporates websites which is videos or photo sharing sites on other diverse platforms at present participating in digital media sharing and social networking is not only beneficial part also facilitate individual social interactions as well as communicate by allowing users to build brands and create professional opportunities the emerge emerging and evolving concepts of social media tools usage application and gratification encourages us to extend the relationship between social media users and such technologies the users engraphic eaten theory gut refused an approach that helps to understand the logic behind why and how involved in DV individual activities seek out specific social networking Find media outlets for the satisfaction of the particular personal goals in other worlds gut is an audience centric method of understanding the subject of mass communication this theory divides from others dividers new methods and approaches for understanding social media  consequence That raises the question what does new media due to specific individuals the theory of users and graphic eaten focusing on the actions of people on the response to social media using their approach this communication theory refers to positivism which is based on the communication tradition of Sasha psychology and its focus on him individuals communication at the media technologies scale several driving questions are with respect to gut why do people early utilise mass media what does people usage of new media mean thus piece theory of gut described the way in them to enhance the desired areas of Inter interest such as knowledge relaxation and friendship information sharing ideas social interaction entertainment unescaped in this sense you GT in a human centred approach focusing a new media and it's assumed that users have several ultra-active 8 form which to choose allowing them to select option that paste meets the practical needs the gut suggest that digital or social media users play an active role on the no that alternative option to choose in order to satisfy their required needs 
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The positive of social media: is that it encourages collaboration, and is very efficient and easy to work whit multiple colleges at the same time, you don’t have to meet in person to work with a co work is more efficient to communicate on WhatsApp, or join in a group chat on Facebook, It improves learning, whit the internet at your fingertips is easy to access vast information that may not be available in the school library, you can interact with friends in other parts of the word  and share ideas to help fined  solution for problems

It is seen that social media marketing has been emerging in career option, social media marketing prepares Young students to become successful marketers.
The access of social media provides the opportunity for lectures to Teach Good digital citizenship and the use of internet for productivity 
Social media provides awareness among society like campaign, advertisement articles, promotion which Helps the society to be up to date with the current information.
 
The Negative of social media: The first concern about the negative effect comes to mind is the kind of distraction to the students present in the class. As teachers were not able to recognize who is paying attention in the classroom, Because of social media students lose their ability to engage themselves for face to face communication.
One of the biggest problems and negative effect is the privacy issues like posting personal information on online sites.
A Good number of bloggers and writers post wrong information on social sites which leads the education system to failure, kidnapping and multiple crimes can be easily done by sharing details on social media.
In some cases, there were many in appropriate information posted which may lead the students to the wrong side,
Some useless blogs influence Young people extremely that they become violent and can take some inappropriate actions.






Conclusion.
Social media has been the new normal due to frequent use not only Social networking but also Elis will likely continue. The current study claimed that social media information seeking does make a difference, And that frequent social media use is not as detrimental As thought to be this  far, however a few user grew(e.g., master’s students, occasional social media users)Could benefit from more tailored information literacy training. This necessity deeper understanding of how students changing information horizons and Ibis influence they ELIS outcomes. With different files its impact is different on people, social media has increased the quality and rate of collaboration for students. Business uses social media to enhance an organisation’s performance in various ways such as to accomplish business objectives, Increase annual sales of the organisation. youngsters seen in contact with these media daily. Social media has various merits but it also has some determents which affect people negatively, false information can lead the education system to failure, in an organization wrong advertisement will affect the productivity, social media can abuse the society by invaliding on people’s privacy some useless blogs can influence youth that can become violent and can take some inappropriate actions. Use of social media is beneficial but should be used in a limited way without getting addicted.
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