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Should business social responsibility be mandate? 

[bookmark: _Hlk25959664]	In recent years consumers and business owners have become more social and ethical aware. This has led to more business become more sustainable and ethically aware and developing marketing strategies that incorporate sustainability and positive ethical practices. (Rouse, 2013) John Mackey noted “Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own” I aim to explore this topic further through researching and critically analysing relevant theory to prove or disprove John Mackey’s viewpoint. (Mackey)
“According to the concept of social responsibility the objective of managers for taking business decisions is not merely to maximize profits or sharehold­ers’ value but also to serve and protect the interests of other members of a society such as workers, consumers and the community as a whole.” (Mukher, 2019) This quote explains the context of social responsibility, however disagrees with Mackey’s viewpoint on social responsibility as Mukher comments that businesses should not be making decisions to benefit their companies profits but to support its workers and the communities (Mukher, 2019), whereas Mackey notes that it should be a voluntary decision that each company should make without feeling forced into. (Mackey)
	Corporate responsibility is the regulation of what impact an organisation is having on society, economics and the environment. Corporate social responsibility is self-regulating these making them accountable to themselves, their stakeholders and the general public. (McWilliams, 2015). McWilliams appears to be sharing the same viewpoint as Mackey due to their clear agreement in that social responsibility, this can be seen as Mackey comments “Business social responsibility should not be coerced” (Mackey) whilst McWilliams comments “social responsibility is self-regulating (McWilliams, 2015).
It can be argued that this framework of organisational management doesn’t support the concept of making social responsibility mandate as it is self-regulating and thus gives business the choice to be sustainable or not. A recent article by the Telegraph explored whether businesses should be paying more attention to Social Responsibility (Coleman, 2019) within the article it commented “according to a survey conducted by Brother UK and Telegraph Spark, only 16pc of business leaders said that CSR was one of their top three business concerns over the coming year.” (Coleman, 2019). This quote highlights the lack of importance some companies could be taking towards the issue of social responsibility, this prompting the argument that businesses do not consider social responsibility to play an important part in their business. This links to Mackey’s viewpoint that social responsibility should be voluntary (Mackey) which runs the risk of businesses taking advantage. 
	According to (Cotton, 2018) “nine out of ten small to medium enterprises (SME) wanted to become more sustainable and acknowledge the importance of sustainability and being environmentally friendly. This quote contradicts Coleman’s evidence as Coleman noted in a survey that only 16 percent of businesses do not consider social responsibility to play an important role in their business priorities (Coleman, 2019) however Cotton commented that nine out of ten small to medium, businesses want to become more stable. (Cotton, 2018). Although Cotton’s viewpoint contradicts Coleman’s views, it does link to Mackey’s views that it should be a voluntary decision that businesses should not be coerced into social responsibility. (Mackey)
They also reported that around 52 percent of these applicants felt that the government should do more to make small business aware of schemes and would like for their to be a link between national governments and local governments to implement more green projects within the UK. A survey created in 2018 by City Sprint given too one thousand small to medium enterprise in the UK had the following feedback. (Unkown, 2018). At of the one thousand small to medium enterprise decision makers that were participated 53 percent of them said that they believe in the significance of sustainability but had not yet implemented any form of sustainability within their organisation. They also reported that they wanted governments to do more to help business develop more ideas about how their organisation can be more sustainable. As well as this they also wanted more grants and funding for organisations that wanted to be greener and environmentally friendly, and more information about how to access these grants and funds. Patrick Gallagher, the CEO of City Sprint said “small businesses are prioritising sustainability, they still need more support with transforming these plans into existence. Though it is challenging for business it is important for them to review their operations and work towards an environment fit for the future”. (Noonan, 2018) He also said, “One of the biggest barriers blocking businesses from implementing more sustainable methods is the lack of funding and government-led infrastructure to assist them.” (Noonan, 2018) From the above report by City Sprint they highlight that business do want to be more sustainable and environmentally friendly but lack the support and or knowledge about how to go about achieve this goal. This links to Mackey’s viewpoints as it shows that businesses are trying to be socially responsible however it also underlines the prospect that there are many businesses struggling to be socially responsible and lack the knowledge and funding to choose to be socially responsible. (Noonan, 2018) This indicates that if social responsibility was more mandate there could be more support and guidance to businesses to achieve this, in my opinion. 
	Normative ethics is the debate about morals within right and wrong. Normative ethics can be broken down into two key form. Teological theory and Deontological theory. Teological theory ask the questions the consequences of a given question. Does the end justify the means? Deontological theory on the other hand questions the decision itself. Deontological basically states that right or wrong should be defined by a list of set roles that regulate right and wrong. (Abderrahmane Benlahcene, 2018). Teological and Deontological theory both have an important role when discussing whether or not business should be made to be socially responsible. “as a positive theory the sustainable perspective on CSR postulates that the search for sustainability for business modules is a major driver of corporate social responsibility” (unknown, 2011) This explores the concept of how businesses consider the ethical dilemma that they could be faced with if they share the same viewpoint as Mackey that social responsibility should be voluntary. (Mackey) 
	Mackey highlights the need for social responsibility to be the decision of businesses, however due to the current climate change crisis that is becoming more apparent within the United Kingdom as well as all around the world. According to the union of concerned scientist the only way we are going to prevent global warming is to reach net zero. (Climate Solutions we need to act know, 2019). Net zero means that the amount of carbon that is deposited into the atmosphere is the same amount that is taken out. To achieve this Wales will have to reduce their greenhouse gases by 95% by or before 2050. (unkown, Net Zero – The UK’s contribution to stopping global warming, 2019) By time of writing this essay that is only thirty years away. It not just the Wales who has a Net Zero emissions goal. Almost every country that is part of the Paris Agreement has a Net zero goal and deadline in which they have to achieve this goal. The Paris agreement that was signed in 2016 with the goals of preventing climate change by pushing the sustainable growth and investments that are needed to combat climate change and create a low carbon, sustainable future. (unkown, What is the Paris Agreement?, 2019). This creates the argument that in order to meet the 95% reduction in greenhouse gases by 2050 as stated by (unkown, Net Zero – The UK’s contribution to stopping global warming, 2019) businesses all need to be socially responsible which may not be achieved if it remains voluntary as is Mackey’s wishes (Mackey). 
	Achieve this goal of Net Zero is going to need colossal change. This will involve people change that will not only affect people on a day to day basis, but it also requires change on a global change. these means that it not just people that need to change their everyday lifestyles, but it will also involve change of both a business level and government level. 
	With this in mind we should look into what business could do to be more environmentally friendly and sustainable. Some of the ways that business can improve their carbon footprint involve massive restructuring of their organisation that could involve spending hundreds or thousands of pounds. But there are also smalls ways in which organisations can improve their carbon emissions. Encouraging your employees to bring in their own cups or reusable bottles is an easy and affective way of reducing the amount of waste that your organisation produces. (WARD, 2019) Another method could involve carpooling to work with work friends or maybe people who work nearby. This would not only reduce carbon emissions but also save money on fuel. Alternative you could encourage employees to use public transport. Both the above options are stuff that not just the organisation can do but employees can do if they want to take control and help fight climate change. which brings as on to our next point which is to come together as an organisation and discuss different strategies to combat climate change within your organisation. Some of the ideas that you brainstorm as a team could be stuff that you never consider such as using a more energy efficient washing machine to fixing water leaks to help reduce water wastage. 
	The question still reminds unanswered; should business be made or pressured to be more socially responsible. Even with everything we have researched within this essay the answer still reminds vague. Earlier we looked at what small to medium enterprises thought about becoming more sustainable and environmentally friendly. The conclusion we came from was that they did want to become more environmentally friendly and sustainable, but they reached some barriers. Lack of ideas or funding opportunity possibilities was the common issue that they reported. They said that if the government offered more funding or grants and or gave more information to business. According to (WorkSpace, 2019) one of the best ways to find out about grants is to get in contact with the local governments and see what see what funding schemes that are available. With this in mind it should be within most small to medium enterprises grasp to begin to make a greener business environment. So it leaves us with another question of if it is within enterprises grasp to become greener, then why are they not. Is it because even with these resources available to them is it still difficult for them to become eco-friendlier? Could it be that they choose not to or is there another force at work that is stopping them? 
	Another point we looked at earlier is corporate responsibility. We talk about how this framework doesn’t really support the concept of being madidate because by its nature it is self-governing. But as for it being coerced or pressured is a bit of a different question. One of the key benefits of corporate responsibility is that it is designed by the organisation themselves. This means that they can create their own goals and values based on their own organisational structure and principles (Welford, 2015). 
	As well as asking weather business should be made to be sustainable and environmentally friendly, we should also question whether they should be made to produce sustainable reports as well. Sustainable reports are also 
To conclude, I have explored the arguments for and against businesses being socially responsible, and whether I agree or not with Mackey’s viewpoint that “Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own” (Mackey). I have explored key viewpoints such as from those that are concerned about the greenhouse gases, the struggles for businesses to be socially responsible and how they can achieve this whilst also growing their business. I have also researched the ethical theories that face businesses. Through this research I can conclude that I agree with Mackey that businesses should be able to make the decision as to whether they should be socially responsible or not. However, I do also agree that business should be able to access support and guidance on how to be socially responsible whilst being able to access this support on their own terms and not to be coerced into being socially responsible. 
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