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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The experience website has provided to the user was very smooth. Jongmans et al (2022) identified three key aspects of user experience on a website; and speed of use was one of the key aspects. This website provided an experience that met this criteria and customers appeared to have been attracted by its speed of loading content site.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
This website provides several sub-pages which are on top of the page which offers a customer uncomplicated experience. Also the website has clear navigation menu which informs user about the services, booking, pricing and all other and contact information. From users perspective navigation of this website appeared to be designed and focused to provide simple and efficient use for customers. 


	Question 1c - Can a customer make a booking via the webpage? 


	Answer:
Booking via the webpage is available 24/7 for members and also for new customers. To make a booking online navigate near the top of the website and there is a prominent “Book a service” and that link redirects user to booking webpage. To proceed with booking is not a challenge because website is designed so that user experiences smooth and quick booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
Some customers expect to get an instant quote or indication on what information or details  is required to provide but there is not such element. Although there is contacts sub-page on the website developer did not make to use live chat tool which is usually very helpful for users in case they require some extra help or are not sure of anything. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The look and design of the webpage is professional and functional with aspects that contribute to the positive user experience. Layout is made “user-friendly” which makes it easy for customers to find key information about services they offer. There are several differences in appearance for example on desktop the content was arranged in a number of columns and on mobile it is single scrollable column. Also on mobile the navigation menu sub-pages uses a condensed menu to save screen space and on computer there is horizontal navigation bar.


	Question 2b -  How does the website use imagery, video and colour? 
This website employ imagery and colour to bring professional look and highlighted outcomes of service provided for customers experience. Jongmans et al (2022) identified three key aspects of user experience on a website; design and visual appearance was one of them. Images used on website are for information purposes only as the website concentrates on making a booking for service from them. Although there are no videos on website; there are number of videos on social media platforms.

	Answer:


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
This website did not make a use of an online chat tool available for users but it has a “contact us” sub-page where they have lot of different types of communication services and social media platforms. If they would have had an online chat tool it would be beneficial for company and users because some customers do not use social media platforms. 

	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links on this website shows active and well maintained social accounts giving customers confidence to engage with the company which directs the business to success. Social media provides direct interaction with the business and allows user to engage to see the posts, comments, reviews and also messages which can lead from question to converting into booking.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Based on what the website informs about service of company is well developed and meets the customer requests. The company provides a number of different services within London area. Also provides reliability and flexibility so that customers can reschedule, customise their needs of their service. Booking a service on the website takes approximately 60 seconds for most of the customers and payment taken after the service is finished.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
On company main webpage are reviews from customers with positive feedback. Customers experience with the service meet the claims that they advertise on the site. “ spotless results ” or “ easy booking and payment ” comments on company site from happy customers. Also on social media platforms customers and users comment and write positive reviews. Reviews are up to date with the replies to customers which leads to strengthening engagement between business and customer.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.

	
	2.

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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