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r MARKETING STRATEGY
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Viren Kapadiya AI R”

NEW BRAND ALIGNMENT WITH CUSTOMER
DEVELOPMENT TRENDS

» Rising concern about air pollution and respiratory

= Samsung MexoraAir is a premium, health
lightweight air-purifying neckband Growing demand for wearable fféalth technology

designed for urban cammuters, students, .
e g g s Trends toward personalised, p@ftable wellness

micro-purification vents, real-time air solutions
guality manitaring, and Samsung Health
integration to deliver clean air on-the-go,
The aim is to extend Samsung's wellness ecosystems

ecosystem beyond smartwatches and Samsung Nexora Air responds to these trends by
earbuds, offering a new product category combining air purification, Al-based alerts, and smart
in personal technology + health safety. =
connectivity to create an everyday health
companion.

MARKETING MIX SEGMENTATION

Demographic:

Increased adoption of smart devicesthat syifc

1. Product 18-45 years, students, office workers, daily commuters,
s Smarl f Imuellers{_Engelell el al., 201%).
« Dualm Geographic:
- . . Urbar cities with high pollutian (Landon, Dalhi, Baijing, Karachi,
2+ Price PRODUCT ; MY,

Psychographic:

Health-conscious users, tech adeopters, lifestyle-ariented
consumars, eco-Miendly mindsel (Alram, 2023)
Behavioural:

Lsers saaking conveniance, real-time manitaring, premium
PROMOTION lifestyle tech; medium te high brand loyaloy.
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The Samsung Mexora Air establishes Samsung as
i next-gen health wearables, expanding .
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