The Marketing Mix
[bookmark: _GoBack]Marketing Mix. Definition: Marketing Mix is a group of marketing variables that the firm combines and controls, to produce the desired response in the target market. It is an important marketing tool that comprises of all the elements which influence the demand for the products offered by the firm

[image: https://studiousguy.com/wp-content/uploads/2015/04/Marketing_Mix_-_7P_s.jpg]


image1.jpeg
TARGET

MARKET





