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    Chapter1       How are children represented in storybooks?

This chapter will explain how children are represented as characters real life and fantasy but also how they are perceived to the target audiences of picture and children storybooks and also why they are represented and perceived in that light, tone and view. What are the perspectives of this question and has this effected childhood in real life and also how this has changed throughout the generations in the past, present and future. 


The largest subject that is a fantastic and obvious representation of a child in any story and picture book is the element of play. 
Whether a child is seen on a stealthy adventure or in the corners of a family bedroom, the element of play is vital on how its executed for a child character in a story. When solving a problem or tackling a hard subject there is always an element of play. Its also surprisingly similar in parenting techniques. When instructing a child or getting a child to get involved in a chore or activity which may be considered boring, the parent will try and have this executed in a playful manner or turn the job into a game. 
In the words of that the child then psychologically believes that its not actually a chore or job that its actually child’s play. 

“Play is an expression of euphoric values of freedom, authenticity, purposefulness, creativity and above all enjoyment and fun”

In storybooks, the element of play gives that character a sense of freedom, of excepting self-identity but also independence. To be able to play freely and in a way that’s considered aloof and crazy gives a character a sense of excepting ones own identity and ones own rules rather than being told to be, or how to play or how to express ones self in a marginalised and structured way. 
Play there is no structure. Such books such as Peter Pan, play is life. Peter Pan is a classic example of every child’s dream of never growing up to be old, to play and always have fun on adventures and no parents to tell him the rules of life or what to do.
Children being represented in this image gives the readers a sense of mischievousness and curiosity for adventure and freedom to discover for themselves and to create their own unusual and crazy imaginations in their heads in the form of play. 

Another great example is the stories of Roald Dahl. Dahl’s stories always depict children characters being smart and strong against the adult characters who are in some portrayed as the enemies. 
Examples include the story “Mathilda”, a child who’s remarkably intelligent because she teaches herself how to read and learn so much so that she has powers to move things with her mind and her parents have no love or interest in her and cause her powers to develop from the insults they throw at her on a daily basis because of how different and intelligent she has become compared to them. This displays independence and courage for a child character and also encourages for a child to overcome people (even your own parents) who treat you differently or insult you because of your personality, existence or intelligence. 
However, you have stories such as Charlie and the chocolate factory which is about a poor boy called Charlie who wins a golden ticket to a dream chocolate factory with four other children who disappear one by one in the factory because of one of the deadly sins, greed. Dahl proved in this story that being the richest or most spoilt child didn’t necessarily make you the greatest and that greed even in children is a deadly sin which ends very badly when conceited in it. Charlie was great because he was a boy who may have seemed meek and feeble on the outside but was of humble and great heart on the inside regardless of what he had which was nothing. The story told an important message, using children characters to say being greedy you will lose, being humble and you will always win. This, then concluded to Charlie winning the chocolate factory which changed his life and his families because of his humility and pure of heart. 

This is an example of how he admired children to have imaginations and independence and to triumph this against adults. He thought that children where the ones in charge, in charge of their own minds, imaginations and independence when it came to solving problems or fighting bad adults, in his mind they had the extraordinary power to do this. Is there any wander why Dahl has been an inspiration to children and adults in the generations and generations to come? In another sense children can be portrayed in a clever way to give out an important life lesson to other readers in the form of a story, which is relatively similar to a fable where a lesson is always learnt in the story and told at the end. Dahl represents children as the strong, independent heroes and heroines of his stories and deemed the adults as meek, monstrous and somewhat crazy. 

However, another different perspective from the way children are perceived is by stories that have children seem mischievous, wild and naughty. Some may argue that this is a way a child tries to figure out its own independence and courage but yet most deem this a myth in itself. The great examples of these portrayals is firstly Francesca Simons “Horrid Henry” which is a series of storybooks about a boy called Henry that does ridiculously horrid things to his parents, his brother Perfect Peter and his friends. Reading this, this was entertaining and funny because of all the mischievousness that was in this however some target audiences, which mainly included the parents of children, complained that portraying a child character as horrid and naughty has had a negative influence on their little ones because children do what children do best, copy by examples. That’s the only way children learn and think for themselves is to look at examples all around them. Parents have protested for these stories to be banned because of the examples being set but the argument is when a book is advertised and, on a shelf, a child points it out if they want this yes but what approval do, they need to buy this? The parents of course and yet even though presumably they have read the blurb, perhaps flicked through the pages and made a decision on whether the story was deemed appropriate for their children and at that time it was because they have bought this for their children to read, but yet complain about the influence afterwards. 
Before this story came out, there were other stories such as Dennis the Menace and Minnie the Minx in comics such as the Dandy and the Beano which where very common in childhoods of the 40’s upwards. The children in this are also portrayed as mischievous and menacing and yet not a single parent complained about the influence or example that it was setting so in other words; Why is Horrid Henry any different? Is it the change of social culture in generations and what influences children greater than generations before this time?  









    Chapter 2 
  How are children represented in advertising? 

This chapter will explain how children are represented and perceived in different types of advertising to target audiences and what sort of influences this has had throughout the decades and generations that have passed and yet to appear. The most important question that needs to be worked out is “Are children getting older younger”? because of how they are perceived. 
Children have played a big part in the advertisement industry since the renaissance period. During this period children where used for renaissance paintings and greetings cards which were usually deemed religious. These children where usually perceived as naked babies with wings to make the religious characters as angels from heaven and helpers of the lord Jesus Christ. However, pictures of naked babies are still used today but usually to promote new born and baby products before and after pregnancy. In the Renaissance period, babies where angelic but where posed more independently than they are now. Pictures of baby Eros god of love sitting upright independent and capable compared to babies now who are always perceived as dependant perhaps even uncapable of doing things for themselves with the way advertising has them pose usually laying down on the side sleeping or on it s back looking into its mothers eyes looking for guidance and support as opposed of babies looking straight ahead at the viewer with the mother to show that strong independence just by a certain pose.

“Advertising shows dependence and powerless representation of children”
This quote in some ways is in advertising of babies it is right in that sense yes but in another sense no because some forms of advertising such as fashion and clothing perceive children as the opposite of this quote indefinitely. 

A child is usually represented as if they are dependent on adult’s guidance and help because its very rare that children are advertised without what people call “cereal packet” family. This depict a child with siblings and mother and father that seems to make a whole representation of what a perfect family image is supposed to be like. 

Family advertisements that include children are usually used in adverts such as television games and sometimes by fashion. These are the elements that most families engage in as one unit so it’s understandable however viewers have said for decades, are family advertisements provoking and encouraging gender stereotypes and sexism subliminally to children. One example of this is the 1970’s Heinz beans advert which depicts two frames separate from each other. One frame depicts a girl trying on her mother’s clothes with a dress, hat jewellery and standing in front of the mirror proud of hr beauty like her mother would. This could be a gender stereotype of girls only deemed for their beauty and image and that the only focus is for a child to learn by example from their mother. But yet this tradition of a child trying on its mothers’ clothes has been passed on for centuries because psychologically all children want to be like their parents. As the saying goes children are a mirror image of their parents which perhaps shows using the child in front of the mirror in this frame to depict that phrase into an advertisement. The second frame depicts two boys in a garden shed using garden tools which yet again is copying by example from the father parent figure of him being in the shed fixing things and doing the DIY and garden, metal jobs. This representation of the two boys gives them a sense of masculinity and knowledge to be curious of how tools work and how to mend something yourself trying out these tools. In this sense of gender stereotyping, does this advert depict boys being more independent and smarter than girls. The girls can only rely on their beauty and image and pride to succeed while the males can be strong and independent in handling tools out of the reach of their age. Perhaps now if an advert  like that was presented in the 21st century it would provoke upheaval on sexism of the ways girls are perceived but also how boys are perceived also because this representation does not go to every child so to speak.  
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