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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The web site is very responsive and loads very quickly and provide user-friendly experience. It’s very well optimized and loads in 2-3 seconds, given the suitable broadband speed. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website features well-structured subpages and is very easy to navigate. From a customer’s perspective, it offers a seamless experience with a wide range of booking options, including open-form party bookings, group bookings, and advanced reservations. This flexibility makes it convenient for different types of customers to plan and secure their trips efficiently.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website is very much focused on an online booking, It has Tab for booking which in includes booing parties, birthday and cooperate events, and all sort of booking. I also give you the option to add food and snacks to your booking to make the experience better. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Clearer navigation, quicker page loads, a mobile-friendly structure, and easily readable content would all make the website easier to use. People can navigate the website more easily with clear buttons, fewer pop-ups, and improved accessibility features like alt text and adequate contrast.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is exceptionally well designed, featuring a user-friendly interface that allows for easy navigation and effectively serves its intended purpose.  Has offers and give you all the booking options from grope booking to party booking, which is very booking focus driven. Mobile version is similar very much compatible with mobile easy to navigate and booking re easy to be made. All the promotion and offers are very much visible, and all the tabs focus to word booking.
 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website incorporates a variety of images, videos, and brilliant colours, providing everything necessary to attract and engage visitors. It has many photos, all of which are appropriate and complement each page's text. Although there aren't many videos, those that are included serve the site's objective and complement the overall design.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The lack of contemporary communication capabilities makes the website appear antiquated. People must make queries over the phone, which might be inconvenient, as there is no online chat facility, which many customers now demand. Customers can make online bookings, but there isn't a formal inquiry form to submit their requirements. A straightforward contact form and live chat would greatly improve the website's usability and provide quicker and easier consumer communication.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has all the popular social media Link suck as, Facebook, X , Instagram, YouTube and TikTok.  Being present on social media helps increase visibility and allows customers to see new promotions and offers which helps increase visibility and more customers. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through well-organised tabs that guide customers to different packages. Each section provides detailed information about what is included, helping users understand exactly what they are booking. This makes it easier for customers to choose the service that best suits their needs.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website currently doesn’t link directly to Google Reviews or Trustpilot. However, the company has over 1.7k reviews on Google, which is a strong sign of trust and reliability. Seeing these reviews helps users feel more confident in the company before making a purchase.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Positive feedback from customers, precise and comprehensive details about every package, and a professional website design all contribute to the service's high-quality presentation. The reviews demonstrate that clients are happy with their experiences and have faith in the business. I would use this service or suggest it to friends.


	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly shown to customers before booking, making it easy to understand the cost. Different prices are provided for different types of activities, such as group bookings or birthday parties, and these are clearly explained in advance. The website also offers optional extras, such as adding food, which helps customers customize their booking and see the total price upfront.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  bowling 

	
	2.  Hollywood Bowling 

	
	3.  bowling near me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  when I type bowling, it appears Hollywood bowling new ne.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I do believe the website is very much relevant to the modern world. However, we live in a rapidly evolving digital environment where technology and user expectations are constantly changing. Because of this, websites must be regularly updated to remain competitive and meet the growing demands of users. To stay effective, the website should continuously improve its design, and functionality. Regular updates also ensure that the website remains secure, visually appealing, and aligned with current digital trends. In addition, keeping new deals and offers helps build trust,


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one key recommendation to improve the company’s website, it would be to add direct links to Google Reviews, Trustpilot, and a WhatsApp contact option. WhatsApp is widely used and gives customers a quick, convenient way to ask questions or get support without needing to call or email. Combined with direct review links, this would strengthen trust, improve communication, and make the website feel more modern and customer‑focused.
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