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	Student Number
	2532045
	Student Name
	Chelsea Mancini

	

	Website Chosen 
	The cooking academy

	Insert hyperlink to website
	The Cooking Academy: Master the Art of Cooking | Book now

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads promptly, and I encountered no issues with the loading.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains seven sub-pages. A prospective customer can navigate these simply and with no effort by remaining on the opening page of the website where the sub-pages are situated along the top.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer is able to make a booking via the webpage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  The website has good structure and is easy to navigate, the contents of the website are informative and load promptly, therefore I believe no improvements could be made to the usability of the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Visually the website looks pleasant and informative without being overbearing. On a computer the layout of the website is horizontal whereas on a phone the layout is Vertical with the sub-pages not accessible across the top of the opening page but a drop down menu instead.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The colour of the website is well co-ordinated and the imagery is of high quality and consistent throughout the website, mean while the website does not contain any videos.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The chat tool on the website is effective for enquiries made by subcribers only, therefor due to the chat tool being restricted for prospective customers limits how effective it is to enquire about the product or service.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are easily accessible at the bottom of the front page. The websites social media platforms have additional information and feeds that are posted regular which gives the prospective customer more of a real time insight to the business. Overall the social media links effectiveness is a positive addition to the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The sub-pages are simple and easy to navigate and the contents included in the sub-pages are clear. This enables customers to find the available services offered with ease.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available on the about us page on the testimonials link but do not include no date. You can also find reviews on Trustpilot; however, these reviews do not appear to be updated, with the last review written in January 2025.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This service Is presented as high quality through good reviews. The website aswell as the social media platforms connected to the company provide consistent good quality imagery aswell as detailed information. I would use or recommend the companys service for these reasons aswell as the website being easy and simple to navigate.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers through the booking process. I believe the prices align with the companys reviews and quality of service shown through the website and social media platforms.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2.classes

	
	3. uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: it does not appear in the top ten websites when typing those three words in.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel that websites do still have relevance in the uk business as they provide credible information. Through a businesses website is also where you will find contact details and which services the business offer, which is why customers access websites to gather this information. I believe a business having a website also promotes professionalism.


	 


	Answer: I would recommend that an improvement to consider would be for the chat tool to be accessible to all website users not just subscribers. I have suggested this as I believe it would be beneficial to the company to allow all audience to make enquiries, if there is missing information and the answer can not be accessed for free this could result in losing revenue.
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