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[bookmark: _Toc375953847]Task 1: Market Research and Website Development Project 
[bookmark: _Toc737654848]Creation and D Questionnaire and data Collection
A survey was conducted using Microsoft Forms (2025) to collect data on customer preferences for a potential cleaning service business. The survey comprised 13 questions and was shared with classmates, family, and friends. A link to the survey was sent via email to each respondent. A total of 25 responses were collected within 14 days.
Examples of survey questions included:
· What is your age?
· What is your lifestyle or household status?
· What type of cleaning services would you be interested in?
· Do you have any preferences when using cleaning products?
· When finding and choosing a cleaning service, which of the following factors are important to you?
· When contacting a cleaning service, what is your preferred method of contact?
· Do you have any special requirements, for example pet-friendly, religious or culture needs, allergens free or other?
Audience Segmentation
According to McGuire (2006), both primary and secondary market research can help businesses assess their competitors and target audience effectively.
Data Analysis
The following section of this report focuses on four questions from the survey, with the results analyzed in detail.
Question 1: When finding and choosing cleaning services, which of the following factors are important to you?
The results revealed that 29% of respondents preferred a budget-friendly and affordable cleaning company, 21% valued high customer satisfaction scores and reviews, and another 21% prioritized businesses using eco-friendly cleaning products and offering Unique selling proposition Delan(2024) what makes business different from others competitors- vetting services for extra trust,  and reliability. The lower preference, 17%, was for flexible services available at short notice (See Appendix 1).
These results indicate that most participants would seek a budget-conscious and eco-friendly service. Therefore, marketing materials will emphasize terms such as “affordable,” “low-cost,” and “sustainable.”
According to Aguirre (2024), more consumers are seeking cleaning products that are safe for both their health and the environment, showing a clear preference for eco-friendly or green cleaning products. Non-toxic cleaning products help keep homes clean while reducing waste and air pollution.
Question 2: What type of cleaning services would you be interested in?
46% of respondents expressed interest in standard, regular cleaning, and the same percentage also showed interest in deep cleaning. Only 8% were interested in specialized services (See Appendix 2). Based on these findings, marketing materials will focus on visual content showcasing regular and deep cleaning services and will provide clear information about what these services include and a price list of cleaning services.
According to Policy Bee (2025), statistics show a big demand in the UK residential cleaning industry, particularly among an ageing population and adults under 35 who increasingly seek cleaning services due to busy lifestyles and family responsibilities. In fact, 40% of under-35s actively find and choose cleaning professionals.
Question 3: How would you typically find and choose a cleaning company?
Analysis of this question revealed that 42% of participants rely on referrals when selecting a company. Online searches were the second most common method at 38%, followed by social media at 21% (See Appendix 3).
Based on the collected data, the following SMART objectives have been set:
· Achieve at least 95% customer satisfaction by June 2026 through promotions such as discounts, coupons, reward programs, unique offers, and email marketing.
· Acquire 8 regular clients within 3 months of launching the business by improving website content, structure, and visibility using SEO (Giomelakis & Veglis, 2016).
· Increase social media followers on platforms such as Facebook and Instagram by 1,000 within 2 months to support advertising and marketing initiatives.
Question 4: Do you have any preferences when using cleaning products?
Most of the respondents preferred disinfectant and sanitization products (39%), followed by eco-friendly products (29%) and non-toxic products (21%) (See Appendix 4). Based on information from an online survey, we will design a website Crystal Clear cleaning to highlight and offer eco-friendly cleaning products for sustainable solutions.









[bookmark: _Toc345332918]Website and Marketing Materials
Based on the above findings, marketing materials were created for Crystal Clear cleaning services. A website was created on Canva (2025) (see Figure 1). A business card was created using Canva (See Figure 2 and 3). 
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Figure 1: Website for Crystal Clear Cleaning Services with Logo of the cleaning business (Canva, 2025)
 


[image: ]Figure 2: Crystal Clear Business Car (Canva, 2025) 
[image: ]Figure 3: Crystal Clear Business Card, showing Mission Statement (Canva, 2025) “Find Happiness in a clean home”



Conclusion
The survey and market analysis indicate that the target audience for the cleaning service primarily consists of adults aged 25–50, families with young children, and professionals working long hours. Price is a big factor for customers, with many seeking budget-friendly, low-cost, and affordable cleaning options. To meet this need, the business will adopt a cost-leadership strategy, reducing internal costs to offer competitive pricing (Stahl and Grisby, 1997).
There is also a clear demand for sanitization and disinfection cleaning products, reflecting growing health awareness, particularly since the COVID-19 pandemic.
When selecting a cleaning service, referrals and online searches are the most influential factors. Based on these insights, the business will prioritize services such as regular and deep cleaning, with the option to offer specialized services such as carpet shampooing, window cleaning, or oven cleaning. Flexibility and availability at short notice will also be highlighted to meet diverse client needs.
Finally, the business will maintain a focus on safety and sustainability by using eco-friendly cleaning products to reduce waste and air pollution while providing effective disinfectant and sanitization solutions, which are very important for reducing a germs, allergens and healthy indoor air especially after Covid-19 pandemic.
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Digital era, also known as Information age, represent, in history as a huge move from traditional industry to economy based on information technology. Digital era started in the end of 20th century with discovering computers and internet. It was a revolutionizing way to access and share information, transforming every side of human life from communication, education, health to business, or entertainment. While the previous era was based on manual labor and physical goods, the information era focused on creation, distribution, and digitalization of data (Danso, 2024).
For businesses, understanding the digital age means knowing the importance of digital transformation, which uses technology to maximum advantage to improve processes, increase customer services, and adapt new business models.
 Microsoft Excel developed in 1985 to help companies create financial data, credit, and debt sheets. Collecting data and analysis remains widely used in spreadsheets worldwide. 
The popularity behind this program is its user-friendly design, flexible traits, that help you to design spreadsheets, input data, perform calculations, and visualization of collected data. Excel is used in business for data collecting, analysis, and organizational data. However, this spreadsheet program can be used in many other ways based on industry
Excel is a powerful tool, helping businesses to manage data, repetitive and time-consuming tasks, replacing human effort which improves efficiency and productivity. This process automation uses technology, algorithms, AI as well to mechanize things like data entry, email marketing, and invoice management, making time employees focus on more complex work tasks. Microsoft Excel is widely used in businesses for managing, analyzing, and generating data. It helps professionals to assemble information, carry out financial calculations, or generate data using features like formulas, pivot tables, and charts for better visualization of results. Excel uses a diverse collection of cells formatted to organize and manipulate data and solve mathematical problems. Its automation tools, the spreadsheet application also known as a macro programming language named Visual Basic for Applications, help save time for employes by handling repetitive tasks. With simultaneous teamwork, teams can work together easily, making Excel a powerful tool, with increased productivity, efficiency and critical thinking, and decision making.


Common use	 of Microsoft Excel, for example in organizations, is in the financial department for such budgeting, expense tracking, or cash flow of financial forecasting.
Other departments where Excel is used are human resources (payroll department, attendance records, employee data management), marketing performance analysis, market research data, operations like inventory management, supply- chain monitoring, sales reporting, and many others.
Microsoft Excel is the spreadsheet software in the Microsoft Office suite, which is currently available on Windows, MacOS, Android and iOS platforms. Microsoft Excel has all the basic functionalities that spreadsheets should include. It labelled rows as numbers and columns as letters to organize data content, and it also has basic computing operations (Harvey, 2006).
According to Cocking (2017), there are seven reasons of Excel become one of the world’s most popular software;
1. With Excel software, you can quickly get the data without processing it.
2. Users can find Excel to be a very flexible tool once they get familiar with it.
3. Excel skills has a high marketable value, so most businesses and organizations use Excel skills
4. Excel’s problems are usually due to misuse.
5. Big systems usually deliver clean data, so Excel can then analyze it and find questions about business problems.
6. There is a huge amount of help, templates, and solutions when u have issues, there are many users of Excel.
7.Excel has gotten better at sharing, and most updated versions of Excel are collaborate-friendly.
Spreadsheets are useful tools for digital marketers. They help them to receive data, trends, patterns, and report on business performance. Using spreadsheets, they can fast organize and manipulate data to show the value of their work or forecast results, and many other things.
Spreadsheets are useful tools for digital marketers. They help to get data, trends, patterns, and report on business performance. Using spreadsheet, they fast organize and manipulate data to show the value of their work or forecast results, outcomes like finance overview for businesses through cash flow forecasting, with data put in like income, earnings, and outgoings for certain periods of business performance.
Finance overview of the Crystal-Clear Cleaning g Services -12 months cash flow forecast spreadsheet, with starting balance, inflows and outflows, net flows and closing balance Microsoft Excel (2025)
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OUR MISSION STATEMENT:
“HELPING HANDS RIGHT ON YOUR DOORSTEP - A CLEAN
LEAN AND PRISTINE HOME MAKES OUR LIFE HAPPIER.”

WE ARE LOW COST, LOCAL, RELIABLE AND FLEXIBLE

CLEANING SERVICES TO FIT YOUR NEEDS, PROVIDING
ECO-FRIENDLY PRODUCTYS FOR SAFER PLANET AND
'SANITATION AND DISINFECTION SERVICES FOR
HEALTHIER ENVIRONMENT AROUND US.
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Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26 Aug-26 Sep-26 Oct-26 Nov-26 Dec-26

Inflows Sales 675 575 790 800 1500 1890 2250 800 2350 2200 2250 2280

Grants 3500 0 0 0 0 0 0 0 0 0 0 0

Loans 1500 0 0 0 0 0 0 0 0 0 0 0

Investment 2000 0 0 0 0 0 0 0 0 0 0 0

Total inflows 7675 575 790 800 1500 1890 2250 800 2350 2200 2250 2280

Outflows Drawings 1000 1000 1200 1200 1000 1250 1000 1200 1000 1500 1500 2000

Cleaning equipment 200 150 150 100 0 0 50 0 100 50 100 50

Gas/Electr. 50 50 50 50 50 50 50 50 50 50 50 50

Telephone 50 50 50 50 50 50 50 50 50 50 50 50

Cleaning products 150 100 100 100 80 50 50 50 50 100 100 100

Loan repayment 50 50 50 50 50 50 50 50 50 50 50 50

Adverts 50 0 0 40 50 0 0 0 30 0 30 0

Fuel 50 70 70 85 90 120 80 60 100 120 125 135

Public insurance 80 80 80 50 80 80 80 80 80 80 80 80

Professional fees 20 20 0 20 20 20 0 20 20 20 0 20

Total outflows 1700 1570 1750 1745 1470 1670 1410 1560 1530 2020 2085 2535

Net cash flow 5975 -995 -960 -945 30 220 840 -360 820 180 165 -250

Opening balance 0 5975 4980 4020 3075 3105 3325 4165 3805 4625 4805 4970

Closing balance 5975 4980 4020 3075 3105 3325 4165 3805 4625 4805 4970 4720


Microsoft_Excel_Worksheet.xlsx
Sheet1

		Column1		Jan-26		Feb-26		26-Mar		APR.26		26-May2		26-Jun		26-Jul		26-Aug		26-Sep		26-Oct		26-Nov		26-Dec

		INCOME																26-Aug

		SALES		475		575		790		800		1200		1890		1850		890		2050		2050		1990		2070

		LOANS		1500

		GRANTS		3500

		INVESTMENTS		1000

		TOTAL INCOME		6475		575		790		800		1200		1890		1850		890		2050		2050		1990		2070

		EXPENDITURE

		PHONE BILLS		50		50		50		50		50		50		50		50		50		50		50		50

		FUEL		50		70		70		85		90		120		100		80		120		120		85		110

		CL.EQUIPM.		200		150		150		100		0		0		100		0		0		0		100		50

		CL.PRODUCTS		150		100		100		100		120		50		100		50		0		100		50		50

		MARK.ADVERT		50		0		0		40		50		0		0		30		0		0		30		30

		DRAWINGS		1000		1000		1200		1200		1500		1250		1000		2000		1700		1500		1500		1400

		GAS/ELECTR.		50		50		50		50		50		50		50		50		50		50		50		50

		LOANS 		50		50		50		50		50		50		50		50		50		50		50		50

		BUBLIC INSUR.		80		80		80		80		80		80		80		80		80		80		80		80

		PROFFES.FEES		20		20		0		20		20		0		0		20		20		0		20		20

		TOTAL EXPEND		1700		1570		1750		1775		2010		1650		1530		2380		2070		1870		1915		1890

		NETCASHFLO		3070		-995		-960		-975		-810		240		320		-1490		-20		180		75		160

		OPENING B.		0		4705		3710		2750		1775		965		1205		1525		35		15		195		270

		CLOS.bal.		4775		3710		2750		1775		965		1205		1525		35		15		195		270		430





Column1	INCOME	SALES	LOANS	GRANTS	INVESTMENTS	TOTAL INCOME	EXPENDITURE	PHONE BILLS	FUEL	CL.EQUIPM.	0	575	575	50	70	150	









Sheet3





Sheet2

		income





Sheet4



								Jan-26		Feb-26		Mar-26		Apr-26		May-26		Jun-26		Jul-26		Aug-26		Sep-26		Oct-26		Nov-26		Dec-26



				Inflows		Sales		675		575		790		800		1500		1890		2250		800		2350		2200		2250		2280

						Grants		3500		0		0		0		0		0		0		0		0		0		0		0

						Loans		1500		0		0		0		0		0		0		0		0		0		0		0

						Investment		2000		0		0		0		0		0		0		0		0		0		0		0

				Total inflows				7675		575		790		800		1500		1890		2250		800		2350		2200		2250		2280

				Outflows		Drawings		1000		1000		1200		1200		1000		1250		1000		1200		1000		1500		1500		2000

						Cleaning equipment		200		150		150		100		0		0		50		0		100		50		100		50

						Gas/Electr.		50		50		50		50		50		50		50		50		50		50		50		50

						Telephone		50		50		50		50		50		50		50		50		50		50		50		50

						Cleaning products		150		100		100		100		80		50		50		50		50		100		100		100

						Loan repayment		50		50		50		50		50		50		50		50		50		50		50		50

						Adverts		50		0		0		40		50		0		0		0		30		0		30		0

						Fuel		50		70		70		85		90		120		80		60		100		120		125		135

						Public insurance		80		80		80		50		80		80		80		80		80		80		80		80

						Professional fees		20		20		0		20		20		20		0		20		20		20		0		20

				Total outflows				1700		1570		1750		1745		1470		1670		1410		1560		1530		2020		2085		2535

				Net cash flow				5975		-995		-960		-945		30		220		840		-360		820		180		165		-250

				Opening balance				0		5975		4980		4020		3075		3105		3325		4165		3805		4625		4805		4970

				Closing balance				5975		4980		4020		3075		3105		3325		4165		3805		4625		4805		4970		4720







Sheet5

				% of total '26-Mar', where 'Column1' is 'GRANTS'

						Column1		Sum of 26-Mar

						TOTAL INCOME		50.00%

						SALES		50.00%

						LOANS		0.00%

						INCOME		0.00%

						GRANTS		0.00%

						INVESTMENTS		0.00%

						Grand Total		100.00%





Sheet6

				% of total '26-Mar', where 'Column1' is 'GRANTS'

						Column1		Sum of 26-Mar

						TOTAL INCOME		50.00%

						SALES		50.00%

						LOANS		0.00%

						INCOME		0.00%

						GRANTS		0.00%

						INVESTMENTS		0.00%

						Grand Total		100.00%
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