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Brand Extension Overview
Dyson is a well-known company that is working as an innovative director of home appliances. This company is working on the extension of air purifiers with smartphone technology. The benefits that can be seen in their new product line are not only in terms of air quality, but also in terms of environmental issues, it will be able to maintain customer service very well, as well as maintain a comfortable room.
Appeal to the Market
This brand extension will attract environmentally conscious customers in the current market and will also be able to provide effective services by maintaining the quality of air in the environment. All the tech-savvy homeowners will be interested in using such innovative technology. By creating new technology lines in the market and by producing such products very easily, the company will also be able to gain a competitive advantage in the business field.
Alignment with Sustainability Goals
Various goals have been set for the creation of this new air purifier by using energy efficiency and environmentally friendly materials. So that a user can reduce the level of environmental pollution after use, a lot of importance is given to that issue. It is aimed at all those consumers who are aware of sustainability and environmental friendliness, and it can help the organization's progress in a highly effective way.
[image: Dyson… A brand that doesn't suck. | by Stewart Hodgson | Medium]
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· Geographic Segmentation: Dyson's brand extension program will operate in developed countries and where environmentally conscious consumers are willing to pay soaring prices for sustainable products. It will be able to easily ensure brand extension by operating business activities in the United States, the United Kingdom, and several regions of Europe and Asia, and in Tokyo, Singapore, or other places (Dyson, 2013).
· Demographic Segmentation: Dyson's brand extension program attracts affluent customers. Especially those who live-in urban areas, people aged 30 to 35, these people are interested in technological advancements. Also, the company conducts its business activities targeting many such customers who are interested in purchasing new and updated technology (Desklib.com, 2023).
· Psychographic Segmentation: The brand extension program is inspired by those who are environmentally conscious and who are more attracted to sustainable and innovative topics. It is also basically observed that this company can easily attract a lot of customers by managing the quality of customer service better and producing products in a sustainable manner and subsequently reducing the carbon emission rate.
· Behavioural Segmentation: Dyson's products are brand loyal and appeal to those who are primarily interested in using their homes in an environmentally friendly manner and who want to play a significant role in reducing environmental pollution. This shows that they are willing to pay a higher price for premium products.
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The primary focus of Dyson’s brand extension activities is that they are targeting people aged 30 to 35 who are homeowners and live-in cities. This shows that they are also able to easily target sustainable and environmentally conscious people. This company places a lot of importance on ensuring that their existing customers are satisfied and can add more new customers, as well as providing opportunities for investment and growth for the company. In addition, people who are environmentally conscious and adopt early technology also tend to be extremely interested in adopting such innovative products (Beverland et al., 2015).
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· Unique Product Features: In the case of Dyson's brand extension, by using this technology, the air purifiers it brings to its customers will be able to benefit from a much better experience than their neighbours. This new artificial intelligence-driven technology can effectively ensure that the traditional methods are absent, from controlling the room temperature to ensuring environmental friendliness in an automated manner.
· Sustainability Focus: Another key reason is the greater commitment to sustainability. The company invests heavily in sustainable activities, and consumers are more interested in buying devices that are marketed using technological innovations. They are also more willing to pay more for sustainable products (Jones and Conway, 2004).
· Brand Reputation and Innovation: High-quality design and a strong brand reputation will play a key role in Dyson's new product extensions. Dyson has a strong position in the market and to survive competitively with other companies, they must increase their product line a lot while also making themselves highly effective in any situation so that they can easily handle the situation (Mckeown, 2014).
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· Positioning Statement: Dyson's brand extension program is primarily aimed at those who are interested in purchasing premium products as well as innovative and sustainable products that help in environmental activities. The company is conducting business activities by effectively targeting modern and environmentally conscious customers so that it can easily manage its position strongly.
· Market Differentiation: With its AI-powered features and smart home technology, it can present itself quite differently from other devices that are available. This shows that products manufactured with such innovative technologies can maintain a strong competitive position in the market and can easily meet customer needs. This shows that Dyson's new powered air purifier can make an enormous difference with other companies' purifiers.
· Brand Values Alignment: Dyson will be able to achieve this by combining its brand excellence, innovative activities, and smart home technology with new product extensions. This company will be able to manage advertising in a way that will maintain the modernity of its products while at the same time ensuring that there is no negative impact on the environment.
· Target Market Appeal: This position will appeal to early adopters who are passionate about technology and are environmentally conscious consumers. Dyson's brand loyalty and innovation, along with its activities for them, will play a significant role in the company's success and will appeal to millions of customers who are interested in purchasing from the company.
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Product Overview
Dyson will be able to create customer satisfaction very easily by marketing a new AI-powered air purifier for brand extension. Such activities play a significant role in the progress of the organization to increase business capabilities and maintain its strong position in the market. They will be able to achieve customer satisfaction very easily by using innovative technology as well as adopting sustainable methods (Kodama, 2017).
Product Features and Benefits
· AI-Powered Automation: Being an AI-powered smart purifier, it requires human intervention to control it traditionally, but with this kind of modern technology, it can be used very easily without human intervention.
· Sustainability: Dyson's brand extension will focus on creating products using sustainable methods, allowing the company to produce products using recyclable materials (Ashby and Johnson, 2013).
· Advanced Filtration Technology: This air purifier will use Dyson's innovative technology that can easily and accurately detect various things, starting from germs and tiny particles, and will be able to significantly reduce pollution levels.


Product Design and Aesthetics
Dyson’s band extension will be designed with an aesthetic and modern design that will make it easy to maintain, and homeowners can use it without fear. It will be provided with various outlines so that it can be photographed in an extremely attractive way.
[bookmark: _Toc222267359]Price
Pricing Strategy
Dyson's air purifier will be marketed using a premium pricing strategy. This is mainly because it attracts a lot of wealthy people and those who own homes and are interested in buying modern technology. Considering this type of people, as well as targeting new customers and analysing various factors in terms of market expansion, it will be able to set an attractive price so that everyone can buy it and it will be possible to spread it very widely in the market very easily (Desklib.com, 2023).
Price Range
The price of this modern, artificial intelligence-powered air purifier is expected to be slightly higher than that of a traditional air purifier. The expected price is expected to be between 400 euros and 600 euros. This will be within the reach of customers, as well as providing numerous benefits to customers, starting from post-purchase benefits. It is possible to encourage everyone to use such innovative technology. This pricing range will also strategically ensure the long-term sales of the product in the market.
Value Proposition
By paying a high price, some customers will express interest in purchasing such technology. In the current conscious world, it is being observed that sustainability-conscious customers are also attracted to purchasing innovative products by paying a higher premium. In addition, to encourage customers, the company can easily ensure product marketing by conducting product advertisements in many ways and highlighting the extensive benefits related to their products (Dyson.co.uk, 2024).
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Distribution Channels
Dyson will be able to ensure sales by adopting a multi-channel approach to sell smart air purifier technology. The reason for this type of approach is that the company will be able to maintain customer satisfaction by conducting sales activities from e-commerce platforms to offline platforms to meet customer needs very easily. Currently, customers are seen to be interested in online-based shopping. Also, some customers express interest in buying directly after traditionally viewing the product, so they will use this type of method to attract both types of customers in terms of sales (Dyson.com, 2025).
Retail Partnerships
In addition to using the online platform, Dyson will be able to easily increase sales of their products by connecting with premium retailers such as John Lewis, Harrods, and Curry’s in the UK. The main thing that is being observed among affluent and modern consumers is that they are constantly making sure to use smart home appliances and this has further increased their demand and attraction towards using modern technology.
Global Distribution Reach
Dyson Air Purifiers are being marketed internationally in an amazingly effective manner. It will be provided with delivery services in various countries including the United States, Europe, and Asia, as well as working to increase sales services through direct partnerships. This will enable the company to expand internationally and make it a global sales base and achieve a remarkably effective business capability (Dyson.co.uk, 2024).
Customer Experience
It will work by adopting several strategies to provide convenience to customers while shopping. In this case, by providing free delivery service to customers through online shopping as well as free installation facilities, it will be easy to attract customers. In addition, by providing various post-purchase services, it will be easy to ensure a good relationship with customers and maintain customer loyalty.
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Promotion Strategy
Dyson will be able to easily expand its global presence by using both traditional and modern methods and strategies to increase its sales and to significantly increase its advertising and distribution activities. From online media to social media, advertising, and television, it will be able to easily reach customers with information about its products (Kenny and Dyson, 2016).
Advertising and Media Channels
Dyson will be able to increase customer engagement through various platform-based advertising campaigns, starting from social media campaigns and SEO marketing. It will also be able to provide various product-related information to customers directly through email. Currently, by adopting digital marketing methods, companies can easily manage their position in managing advertising. In this case, this company will be able to provide powerful advertising in a highly effective way and will be able to boost its position worldwide.
Public Relations and Events
Dyson is a leading company in home technology and will be conducting various launch events and advertising activities to highlight its capabilities through various events. This will create a lot of positive feedback for the company among the customers. As a result, it will be seen that the company can increase sales significantly as well as make any kind of decision globally, and the company is able to achieve business capabilities very effectively and easily.

Sales Promotions
Dyson can attract price-conscious customers by offering bundle deals and price reductions for a limited time. Also, when users get positive results about the product, it can easily spread through word-of-mouth advertising (Mullin, 2018).
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Developing the Brand Extension Concept
Creating Brand Extensions for Dyson was exciting for me and challenging. Before starting the work, I first tried to understand the current market location of Dyson. Dyson is known for the promise of innovative technology, high-quality products, and durability worldwide. So, while creating a new idea, these three things were important to keep in mind. I see market analysis that the demand for smart home technology is increasing rapidly, especially for products that are related to health and the environment. From there, the idea of a smart air purifier comes. It can be compatible with the existing technical expertise of Dyson and simultaneously solve human growth concerns with air pollution and air standards. During the development, I researched home automation, environmentally friendly technology, and new behavioural tendencies of consumers. The biggest challenge was to imagine a product that would be acceptable to the current customers of Dyson and attract recent technologies and conscious customers as well.
Aligning with Dyson’s Brand Values
During this work, I have specifically noticed that the proposed extension is completely compatible with the original values of Dyson. Dyson's products are usually known for advanced technology, modern design, and lasting quality. So, in this case, I have given importance to the use of premium design, energy-affordable technology, and environmentally friendly equipment. In this process, I realized that maintaining brand continuity is especially important.
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Preparing the Poster
Dyson's brand extension was prepared for a creative experience. I used the PowerPoint to make the poster and tried it as if it were clear, attractive, and informative. It was not easy to present valuable information in a limited space. So, I choose what things will be more important. I emphasized the basic features of the product, such as an AI-driven control system, automatic air analysis, and energy-saving technology. As well as poster colour, font, and layout, so that it fits with the modern and premium brand image of Dyson. 
Delivering the Presentation
During the poster presentation, I tried to talk clearly with confidence. I used to practice beforehand so that we could highlight all the important aspects in the prescribed time. During the presentation, I gave importance to the specific features of the product and its market possibilities. The PowerPoint Slide helped me to present the content consistently. This experience has increased my skills in front of my public and helped me understand the importance of managing time.
[bookmark: _Toc222267365]Skills and Insights Gained
Skills Gained
In this entire process, I have achieved several important skills. The most notable of strategic thinking skills. It must think deeply about how a new product can be compatible with the existing brand. My research skills have also improved because I must analyse market trends, consumer needs, and competition. Besides, my communication skills and visual presentation have increased through poster design and presentation. My confidence increased due to the presentation in front of the public.

Insights Gained
This experience explains to me that only latest ideas are not enough to create a successful brand extension; the brand's identity and values must be deeply understood. Equally important is to maintain continuity as well as innovation. Besides, I realized that market research and consumer behaviour analysis play a significant role in the development of the product. 
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