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Executive Summary

With an emphasis on Hilton Hotels, this paper highlights the significance of sustainable business practices, particularly in the hospitality sector. It draws attention to the consequences of the widespread practice of "greenwashing," in which companies make up their environmental responsibilities. The study provides claims against Hilton and addresses important aspects of greenwashing, which sparks a conversation about corporate social responsibility (CSR). It emphasises how important green technologies are to hotels in terms of both financial and environmental advantages. Examples of these technologies include water conservation efforts and energy-efficient appliances.

Prioritising accountability and transparency, obtaining third-party certifications, putting actual sustainability policies into practice, and involving stakeholders are just a few of the recommendations. It's also critical to raise guests' and workers' understanding of environmental issues. The paper concludes by recommending the integration of thorough sustainability measures in hotel operations to counteract greenwashing, improve CSR, help create a future that is more ecologically sustainable.
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[bookmark: _Toc164379931]Introduction
At present, contemporary businesses should follow sustainable business measures that can lead the businesses to increase the sustainability rate of their entire business procedures effectively. In this particular scenario, most of the businesses generally show fake reports related to their sustainable business operations which is generally known as greenwashing. Hotel businesses should adopt a wide range of components related to green technologies that may help them to increase their sustainability rate with a lot of productivity. The report will provide an overview of Hilton. In addition, the report will also explain the concept of greenwashing and its implications. Consequently, the report will also articulate the significance of green technologies towards the business operations of hotels.   


[bookmark: _Toc164379932]Overview of Hilton
Hilton is specifically known as the global hospitality giant that aims to gain a wide range of innovative strategies to increase the quality of their entire business operations. It always encourages a wide range of people to be part of their hospitality operations. The report of Statista shows that the revenue of Hilton accounted for around $1.15 billion in the year 2023 (Statista, 2023). They have more than 4,000 hotels in more than 90 countries. The hotel group was founded in the year 1919 and specifically offers full-service experiences to its guests at its namesake Hilton Hotels. They also have 22 different hotel brands and each of the hotels is really well-designed that also offers memorable and exceptional stays in over 7,500 locations across the world (Hilton, 2024). The major aim of this hotel group is to provide a wide range of benefits to their customers including comfortable and reliable staying measures, tourism opportunities to their guests and others. The CEO of Hilton is Christopher J. Nassetta (Hilton, 2024). 


[bookmark: _Toc164379933]Concept of greenwashing
The practice of businesses, including hotels in the leisure industry, pretending to be environmentally friendly or sustainable without actually making big changes to how they do things is called "greenwashing." The concept of greenwashing appeared in 1986, being used for the first time by environmentalist Jay Westervelt (de Freitas Netto, 2020). As part of this strategy, companies often lie about or exaggerate the environmental benefits of their goods or services, use unclear or vague language, or only talk about some environmentally friendly efforts while ignoring bigger practices that may not be sustainable. Greenwashing can trick people into thinking that a company is more responsible than it really is, which takes attention away from real efforts to be more environmentally friendly (un, 2024). It makes people less likely to trust and believe in businesses, and it can hurt both the world and the way people make decisions. Businesses need to be honest and open about their sustainability claims if they don't want to be involved in greenwashing and support real environmental responsibility.
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Typology of environmental strategies (De Jong, 2018)

[bookmark: _Toc164379934]Key areas of greenwashing
Key areas of greenwashing include the different strategies and tactics that companies, including those in the hotel industry, use to look like they care about the environment when they may actually be doing things that go against what they say. One normal issue is utilising misleading language and pictures to cause environmental advantages to appear to be genuine with no genuine verification or activity. Words like "natural," "eco-friendly," and "green," which do not have clear implications or principles, can be important for this. Organisations may likewise utilise "green" pictures, similar to pictures of nature or images that are really great for the climate, to cause it to seem like they care about the climate without truly successfully back up their cases (Marcus, 2021). Specific sharing of data is one more typical type of greenwashing. This is when organisations talk up their environmentally friendly efforts while minimising or leaving out their less environmentally friendly ones. For instance, a lodging could brag about its reusing project or energy-effective lighting yet not express anything about how much water it utilises or the way that it has no efficient power energy sources. Greenwashing can likewise happen when individuals lie or overstate about how great an item or administration is for the planet. This can incorporate making false cases about how much energy or materials can be reused or separated, or recommending dishonestly that they have been confirmed or embraced by an outsider (hotelchamp, 2024). Organisations may likewise do "green redirection," and that implies they centre around little natural ventures to remove their attention from greater sustainability issues. Organisations might attempt to distract from greater natural issues, such as utilising an excess of energy or delivering carbon out of sight, by advancing little endeavours like reusable towel programs or biodegradable items.

[bookmark: _Toc164379935]Greenwashing claims made by hotel
Hilton Hotels is being blamed for "greenwashing," which has caused a heated conversation about the lodging network's natural cases. A pressure gathering called travel industry Concern says that Hilton misled the general population about capable improvement when it publicised itself as spotless and green. The travel industry Concern says that Hilton's activities in the Maldives, such as chopping down palm and mangrove trees and lying about its endeavours to help the local area, are not in accordance with its cases that it is ecologically dependable (cabidigitallibrary, 2006). Chief Executive Officer of Hilton, Ian Carter, has strongly denied these claims, calling them "false and defamatory." The argument brings up bigger issues about corporate social responsibility (CSR) in the tourist industry. It raises questions about how real sustainability efforts are and whether they are being greenwashed. This controversy brings up how important it is for hospitality companies to be honest and responsible when they say they care about the environment (Marcus, 2021). Customers should look closely at and demand real sustainability practices instead of taking vague claims at face value.


[bookmark: _Toc164379936]Implications related to greenwashing
Brand Reputation: Greenwashing hurts trust and reputation in the business world. When environmental claims are false or exaggerated, they make people less likely to believe that the business is really trying to be more sustainable (un, 2024). This can make people lose faith in companies' efforts to help the environment, which can hurt their reputation and long-term relationships with customers.
No progress towards sustainability: Greenwashing keeps people from taking real steps towards sustainability and keeps them from getting comfortable. When businesses put shallow marketing strategies ahead of real environmental action, it takes time and money away from putting in place real sustainability measures (Safdie, 2024). This slows down real innovation and better environmental performance, making the industry's environmental impact last longer and making environmental damage worse.
Legal problems: Greenwashing can make companies less likely to follow the rules and could lead to legal trouble. Businesses that make false claims about the environment could be breaking consumer protection laws and rules, which could lead to lawsuits, fines, and damage to their image (Daphne, 2024). Also, government regulators are looking more closely at greenwashing and putting in place tighter enforcement measures to make sure that environmental marketing is honest and responsible.




[bookmark: _Toc164379937]Concept of Green Technology in Hotel Business
Green technologies towards hotels indicate utilising creativities to reduce the different kinds of environmental impacts. It specifically involves utilising resources such as water and energy more effectively. The hotel businesses can utilise the innovative motion sensors related to automatic light that help them to minimise the utilisation levels of electric energies. In addition, they also can use greywater recycling systems that specifically reuse lightly utilised water. The components related to green technologies can also include utilising eco-friendly materials during the construction procedures and offering visitors options to decrease waste. The hotel sector should promote a wide level of sustainability programs to spread the value of environmental sustainability towards the entire business procedures (Fredericks, 2023). It also helps the business to increase the norms related to their environmental sustainability with a lot of productivity. Therefore, the business should implement a wide level of innovative strategies to adopt green solutions in which the hotels specifically aim to become more effective and sustainable. It may help the hotels to reduce their business operational costs which also leads them to invest their money to increase the efficiency of their environmental sustainability measures. 


[bookmark: _Toc164379938]Significances of Green Technologies in Hotel Business
Environmental Benefits: Green tech actively highlights the environmental footprint related to the hospitality industry which is specifically a major concern as tourism activities increase. By decreasing the consumption rate of water and energy, the hotel sectors including Hilton have to lessen their entire dependencies related to their fossil fuels and specifically strain on local resources. Technologies such as water-efficient measures or solar panels immersively contribute to a minimal carbon footprint that can easily lead a particular business towards a more environmentally sustainable future. It will also help this particular business to engage more audience towards their business which also allows them to increase the productivity of their entire business principles (Milo, 2022). 
Cost Savings: The initiatives related to green technologies generally translate to cost-saving measures related to hotels. The hotel businesses should implement energy-efficient appliances including utilising LED lights that consume less power which will also lead the businesses to experience a lowering electricity bill. The measures related to the water conservations minimal-flow shoreheads and occupancy sensors related to air conditioning can appreciably decrease the water utilisations and related costs. These savings really can be beneficial and substantial and can boost the bottom line of a hotel (Milo, 2022).


[bookmark: _Toc164379939]Recommendations 
Transparency and Accountability: Hilton Hotels and other hospitality companies should make openness and accountability a top priority in their efforts to be more environmentally friendly. This means giving clear and accurate information about how they care for the environment, not using false words or images, and being open about the places where they need to improve (hilton, 2024). Hotels can earn customers' trust and show they care about real sustainability by being open and honest.
Third-Party approval: Hotels should think about getting third-party approval from reputable groups to back up their environmental claims and avoid being accused of "greenwashing." Certifications like Green Seal or LEED (Leadership in Energy and Environmental Design) show that a hotel is serious about being environmentally friendly, which makes them more trustworthy and open (csusm, 2024).
Real Sustainability Practices: Hotels should not just focus on shallow green initiatives for marketing reasons. Instead, they should make it a priority to use real sustainability practices in all of their operations (Fredericks, 2023). This means using less water and energy, making less trash, buying things that will last, and helping local ecosystems and communities. Hotels can have a real good effect on society and the environment by putting money into real sustainability measures.
Participation of Stakeholders: Hotels should interact with guests, workers, local communities, and environmental groups to find out what they think, share best practices, and work together on green projects. By letting stakeholders help make decisions, hotels can make sure that their efforts to be more environmentally friendly meet the needs and demands of all those involved, which makes them more effective and believable (hotelchamp, 2024).
Learning and Being Aware: Hotels should spend money teaching both their employees and their guests about sustainability and how they can help the earth while they are there. This could mean teaching workers how to do things in a way that is good for the environment, giving guests eco-friendly amenities and activities, and working with local groups to promote environmental conservation efforts (DeMarinis, 2023). Hotels can encourage their customers to care about the environment by making people more aware of the problem and giving them the tools to do something about it.

[bookmark: _Toc164379940]Conclusion 
Hotel businesses have to bring a wide range of components related to environmental sustainability that may help them to increase their sustainability rate with a lot of productivity. It will also help them to mitigate the issues related to the greenwashing. The hotel sectors should utilise the components related to green technologies can also involve utilising eco-friendly materials during the construction procedures and offering visitors options to decrease waste. Therefore, the hotel businesses should look for the innovative strategies to launch the environmental awareness program to encourage their visitors or guests to minimise their water utilisation rate, and others. It will significantly help the hotel businesses to increase their CSR score without any kinds of hesitation that will also allows them to increase the reach of their entire business process towards a large diverse place. 
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