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Assignment 1: A Critical Analysis of a Contemporary Issue in Marketing
Please provide the link to your Video Presentation in the box below:
	
https://youtu.be/7wKQnSmbGz4





Please provide a Reference list of all the sources used to support your Video Presentation in the box below:
	

· BOOKS
· 
· Fahy, J and Jobber, D (2022), Foundations of Marketing: Seventh Edition, UK McGraw Hill

· Hooley, G and Nicoulaud, B (2020), Marketing Strategy and Competitive Positioning: Seventh Edition, Global, Pearson

· Kingswoth, Simon (2019), Digital Marketing Strategy, Second Edition, London, Kogan Page

· Kotler, P and Armstrong, G (2018) Principles of Marketing, Seventeenth Edition, Global, Pearson

· Kotler, Philip (2017) Marketing 4.0: Moving from Traditional to Digital, Global, Wiley

· Simpkin, L and Pride, W (2019) Marketing Concepts & Stategies, Eighth Edition, USA, Cengage
· 
· Websites 
· 
· www.facebook.com
· 
· www.Instagram.com
· 
· www.twitter.com
· 
· www.ons.gov.uk
· 
· www.cim.co.uk
· 
· www.sanmsung.com
· 
· Motivational Speaker | Erik Qualman (equalman.com)




