 


THE ROLE OF SOCIAL MEDIA SUCH AS LINKEDIN AND FACEBOOK CAN HAVE ON RECRUITMENT OF STAFF.

ABSTRACT:   
Social media is increasing day by day, bringing in more and more people to the platform, resulting in creation of more such platforms to create and engage. But this would also be very useful in the recruitment process and to make it quite easy for various purposes with the support of professional platforms like LinkedIn and Facebook where people and companies can interact with others to share their progress and work life so to attract high quality candidate. This study focuses on how with the help of social media platforms we can connect with the best talent to make an edge in the competition and take the significant lead of the market or the industry in whole. Day by day, new people are joining different platforms increasing the sources to recruit and how they can help build a candidate or talent pool for the upcoming hire! 

INTRODUCTON:
Social media is the arena where people interact to share, create or exchange information and ideas in computer- generated communities and network. It has become the most used tool in recent times, reaching out to people globally. Social media has transformed the way companies approach recruitment and hiring. With over 4.2 billion social media users worldwide, platforms such as LinkedIn and Facebook have become powerful tools for sourcing and engaging with potential candidates. The use of social media in recruitment has gained significant traction in recent years, as companies seek to delve into the vast talents available online.  Social media are playing an increasingly important role in employee selection and recruitment,
yet many unanswered questions remain (Landers & Schmidt, this volume).
Most employers now report the rejection of some job applicants due to information found on social media (Grasz, 2014),  
Note. This is a pre-publication (manuscript) version. The final published 
version may be slightly different due to copy-editing and other publisher.
modifications: http://www.springer.com/us/book/9783319299877 
HR professionals need to understand the unique features of each social media platform to develop effective recruitment strategies. LinkedIn, for example, is a professional networking site that allows recruiters to search for potential candidates based on their specific qualifications, job titles, skills, and work experience. Facebook, on the other hand, is a more informal platform that can be used for employer branding and promoting job to a wider people seeking employment. LinkedIn is peculiarly made for professional networking and job search. LinkedIn offers a professional environment that makes it easy to identify and connect with potential candidates who have relevant experience and qualifications. It offers advanced search features and filters that allow recruiters to find candidates who match specific criteria, such as skills, job titles, and years of experience. LinkedIn users in the United Kingdom, up from 39.2 million in November 2023. LinkedIn user numbers grew steadily throughout 2023. Furthermore, the employment-oriented network has witnessed a ten percent growth in users since February 2023.  Stacy Jo Dixon, “6th Feb 2024” 
(LinkedIn users 2020-2024) available at https://www.statista.com/statistics/1314310/uk-linkedin-users/#:~:text=In%20January%202024%2C%20there%20were,in%20users%20since%20February%202023 Accessed on 20th April 2024.


Despite LinkedIn numerous merits of sourcing potential candidate, it can be a highly competitive environment for companies vying for same top candidate. Some candidates may not be active on social media (LinkedIn) platform limiting the access of being recognised by potential or active employers.
 Facebook is one of the most popular platforms used in recruitment. Facebook is the largest social network in the world. HR professionals uses Facebook to post job listing and engage with potential candidates.  It provides companies with the opportunity to build their brand and reputation online Facebook also offers paid advertising options, allowing HR professionals to target specific poll and interests. It can also be used to share industry news and engage with potential candidates. Advertisement on Facebook permits employers or recruiters to target specific people of interest.    Since Facebook is open to vast majority of people worldwide it makes harder to identify and connect with candidates who have relevant experience and qualifications. This is because recruiters or employers happen to stumble on candidates of the same qualifications and experience. 
Traditional system of Recruitment which is merely by recommendation, Recruitment agencies common websites and job centres. Information pertaining to such position are limited, it could be only accessed by certain group of people or those who know or happen to come by.  Such system crimps the progress and the productivity of the organisation. For example: if an organisation solely based its recruitment on Recommendation, the exiting employee would tend to bring in only people they know or their immediate associate. They might not be fully fit for the vacant position. The company might not have adequate information about the applicant. Base on such l certainly confirmed that social media is of grate in importance than the traditional method of recruitment since social media offers employers to gain a valuable insight into what job seekers are saying about their company, as well as their competitors This helps improve employers branding and recruitment strategies, as well as identify potential candidate who are seriously looking for jobs.  Social media provides recruiters with the access to a wider pool of candidates, permitting them to identify and engaging with candidate who may not have applied through the traditional system. Social media enables pre-employment screening, which allows employers to gather additional about potential job seekers before making final hiring decision. However, it’s important for recruiters or employers to be aware of candidate’s legal and ethical risks associated with using social media for recruitment. 
Finally, social media enables national statistics board to keep track of number of employment and unemployment within the society. According to (ONS) office of national statistics. It’s ascertained that the estimated number of vacancies in January to March 2024 was 916,000, a decrease of 13,000 or 1.4% from October to December 2023. 
Office for National Statistics (ONS), released 16 April 2024, ONS website, (statistical bulletin), Vacancies and jobs in the UK: April 2024. 

In conclusion l can confirm that, using social media for recruiting staff has tremendously improved, than that of the Traditional system. Social media gives both the employer and the job seeker the privilege to interact prior to the final hiring decision. Unlike the traditional method of selection where an employers have absolute power to make decision.
Reference:  Landers, R. N. & Schmidt, G. B. (2016). Social media in employee selection and recruitment: Current knowledge, unanswered questions, and future directions.
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