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This Essay will be focusing on learning points which has been gained from the changemakers module. This will focus on how to build a personal brand for ecological employment. There are different segments of the changemakers module that will be drawn on to discuss and evaluate what works well and what may need improvements.

Brand you - What drives you
In order for someone to accomplish a task and doing it well you need drive. You need to want to do something in order to do it well. The idea of flow is when you are doing something you love without effort and can comfortably achieve your goal you feel a leader in what you are doing. It’s a mesmerizing feeling doing something you love and wanting to achieve a set out goal you have set yourself.

To achieve optimum flow your skills will be complementary to the task. The scholar that looks at flow and discusses what it truly feels like to be in flow is Csikszentmihalyi. The scholar talks in great depth about how the concept of flow is needed in our lives. (Wilder et al., 1989), this is very insightful, if you are working without passion or pay is lacking you will not preform to the best of your abilities but if pay is not a factor or you are doing something you feel passionately about you will achieve optimum success and reach greater heights. When you are in a state of flow you do the task willingly without hesitation or procrastination.

Autonomy is discussed and it states that with choices or options a person has the feeling of free will. Free will optimizes performance and mental state, (De Leersnyderet al., 2015)
The concept of Autonomy is for an individual to make decisions for themselves this can make the difference between doing something voluntarily or with hesitancy. The concept of working autonomously is fascinating as it allows someone to want to do something or be a part of something and wanting to do this allows them to do it well.


A persons motivation can not be measured or can it? The self motivation theory has a lot of elements to consider and whilst looking at these it is determined ultimatley by how much you want something. (MORENO-MURCIA et al., 2021) but this consist of two main factors intrinsic and extrinsic motivation. Intrinsic motivation is doing something based on getting enjoyment out of it. (Ryan et al., 2000). Extrinsic motivation is when a person is motivated for a purpose for example status or rewarded with money. (Covington et al., 2001)
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This unit focuses on how any given situation can work to your advantage or disadvantage as you never know what the future holds, but more about how you change your own future given your mindset. A journal written by Morgan delves deep into the Hobbs Leviathan theory of mind over matter and how this can be critical when faced in a situation where you and not head strong and let the situation take over. If your in the mind frame that a situation is unjust and allow for that to consume you rather then tackle it head on and that shows that you are not very optimistic in your future goals. (Forgeard et al., 2012)  This unit focuses on how to turn negatives in to positives if a person it lucky or unlucky or if they have stretched goals stretched goals is something that is out of grasp but can be reached once they apply themselves to the challenge, (Gary et al., 2017)
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This topic is a self-reflection topic. About what made you come to university and what where your goals at the time and how your goals may have changed. As this is a self-reflection topic I shall share my points, I have two autistic children and a little girl I wanted to learn more about the health sector and what is available for my children. I also wanted to do this course because I have always wanted to study but was unable to but my possibilities are endless. Mid way through this course my brother had passed away and that was the only thing that could’ve held me back but it did not as I knew my brother wanted me to do this and it was to honor that. Life may throw a lot of obstacles your way but if you do not fight for what you want then what it the point? People often go into fight or flight mode as they are scared of the unknown. (Stefan Bracha et al., 2004) if someone has a defeated attitude and will give up at the most crucial hurdles that radiates that what they are doing is not important to them. Only you as a individual can truly know how much you are willing to test yourselves and how much you actually want something.

Conclusion 
This whole topic is very eye opening as it makes the person taking the course delve deeper into the how’s, the whys even the what ifs but also looks at the end results the possibilities and the consequences of not following up what they set out. But a route is never without twists and turns and only you know what is important to you.
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