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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It takes only a matter of seconds for the homepage of the Hollywood Bowl UK website to load. This is despite the incorporation of advertising materials and images of high quality. A great initial impression is achieved through the page navigation. Fast-loading websites are associated with high levels of consumer satisfaction and reduced bounce rates. Both factors are important in consumer engagement (Nielsen Norman Group, 2010).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Hollywood Bowl UK website has several subpages, including bowling, food and beverages, events, venues, and promotional offers. The well-structured primary navigation bar allows users to access relevant content easily. Additionally, the location search feature improves the navigability of the website. This allows potential clients to access the required information easily.


	Question 1c - Can a customer make a booking via the webpage? 


	Answer: A "Book Now" option is conspicuously placed on the website to enable the customer to make bookings directly. The simplicity of the booking process enables the customer to easily select the location, date, time, and number of participants. This improves usability and convenience for the customer, saving time and enabling quicker purchasing decisions, as suggested in the studies done by Chaffey & Ellis-Chadwick (2016).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The number of steps necessary to book a reservation could be reduced, which would improve the usability of the site by streamlining the reservation process. Moreover, it is possible that the decision-making capability of the consumer can be improved by providing better information on the screen, especially during peak booking times. Improved usability in these areas would increase productivity and lower the probability of frustration, especially for new users using mobile devices to access the site.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the Hollywood Bowl UK website features a visually pleasing interface that is consistent with the brand’s entertainment focus through the incorporation of strong typography, vibrant colours, and modern design. The mobile version of the website is well-structured and responsive, and the desktop version has ample space and is easy to use. Overall, the website offers a positive user experience for users of different devices through the incorporation of content that is adaptable to smaller screens without compromising usability.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website also effectively showcases bowling lanes, food options, and group events through the incorporation of high-quality photographs and promotional materials. The incorporation of vibrant and consistent brand colours also contributes to the lively and engaging environment. Videos and images enable the client to envision the experience through the enhancement of informational content without detracting from it. This strategic incorporation of visual elements can improve engagement and connection (Krug, 2000).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: The online chat option is absent from the website. Although the website’s interface can be simplified, the lack of instant messaging may impede swift response to consumer queries, especially those related to reservations or events. Empirical research has proven that online chat services increase consumer satisfaction because they offer instant reassurance to consumers during the decision-making process (Chaffey & Ellis-Chadwick, 2016).


	Question 2d – How effective are the social media links on the website?


	Answer: The users are able to engage with the brand on multiple platforms because of the easily accessible and visible social media links on the website. These hyperlinks help in creating brand awareness and extend consumer interaction beyond the boundaries of the website. Additionally, having active social media accounts increases credibility, and users can view other individuals’ real-life experiences, which may impact their trust and reservation decisions.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services provided by the Hollywood Bowl UK are presented on the website through sections such as bowling, food and drink, parties, and events, which give a brief idea of the services provided by the organization. The presence of these services with descriptions and icons makes it easier for the customers to understand the services provided by the organization in a simple manner. The specialized sections on the website help customers find the relevant services with ease.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Access to customer feedback is provided through external linkages such as Google Reviews. The information provided is up-to-date, and it offers insight into what various customers have to say about the establishment. The transparency and trust factor are improved by having access to such information, which can be accessed by the potential customer before making a reservation. It is a widely accepted fact that online reviews impact the decision-making of consumers (Kotler et al., 2023).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses professional design, high-quality images, and powerful content to assure users that the services are of the highest quality. The consistency of the branding and the focus on the customer experience are signs of reliability and entertainment value. The service appears to be reliable based on the information provided, ease of booking, and the positive reviews. The service would be appropriate to recommend to friends or family for social or group activities.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices may differ depending on the area, time, and demand; however, these prices are often available through the online booking system. The flexible pricing strategy will help the business cater to peak and off-peak consumption. The prices are supporting the idea of offering good value for a leisure-oriented service, as they match the quality and entertainment value as advertised.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2. Bowling lane booking

	
	3. Ten pin bowling UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website of the Hollywood Bowl UK appears to be among the top ten search engine results for the given search terms. The high search visibility of the website likely enables the discovery of the website by the user when searching for bowling and entertainment services online, possibly due to proper optimization and brand recognition.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: The websites, therefore, remain an important tool for information dissemination, branding, and customer interaction in the current UK business environment. The websites give customers the freedom to explore, compare, and book reservations through the websites’ interfaces. In addition, websites help in the establishment of the legitimacy and credibility of a business, especially when customers can access reviews from previous customers and contact information with ease. Despite the rising importance of social media, websites remain an important tool for continuous interaction with customers and fostering growth, as argued by Chaffey and Ellis-Chadwick in 2016.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The implementation of the live chat option for consumers to ask questions is a proposed change. The live chat will enable the consumers to ask questions by staying online, thus avoiding confusion when making reservations. This will, therefore, increase the level of satisfaction among the consumers. Offering fast support will also increase the level of conversion by encouraging the consumers to make the reservations with confidence, especially when using mobile devices.
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