Crit Perspectives Business Ethics Assignment

Marking Scheme

​a)
Students must attempt to apply key definitions to examples they have researched.  


“Wide / Narrow”, “Arena v Property”, “Stakeholder / Stockholder” are likely models as are those of Friedman, Freeman, Carroll, Sternberg… etc.


Teleological and deontological ethical frameworks may be defined in anticipation of discussions in section b.


Students who challenge conventional concepts and who seek wider perspectives will evidence deeper analysis. It is recognised that the assigning of “stakeholder” status to the range of customers, employees, interest groups and the wider stakeholder map is problematic and may vary between industries and cultures.


Definition problems such as the concept of “e-Commerce”, “e-Business”, “Internet ethics”, “Netiquette” and different applications to potential case gives freedom to students but also presents a challenge to develop individual solutions to problems identified. Use of codes of ethics, corporate cultures, legal/regulatory frameworks, assigning of personal responsibility, etc may provide the foundation for deeper analysis later. Students may adopt pragmatic definitions in order to make progress and may revisit these in the concluding section.


A wider understanding of Internet use will be rewarded, although the word limit may allow only limited analysis of long-term strategic issues. International perspectives of each issue and the special concern of those who trade in global markets may be confronted by the most able.

b) Access to case material will be explored in class sessions. Motive / consequentialist frameworks are likely to be employed.

A discussion on the autonomy of companies, extent of personal responsibility will be linked to CSR and the rationale for “responsible” use is expected.  While most answers are expected to revolve around private commercial strategies, it would be possible to discuss public sector / service and NGO use of the Internet e.g. educational / health information, internal marketing / communications / communications within organisations, political / social campaigning/ management of people and the other functional areas.

            Students are likely to seek to focus on a particular functional area in order to achieve deeper analysis e.g. issues arising from selling, employing, data use, and managing commercial activities administration

            Alternatively, students may choose a specific industry to evaluate its particular “ethical risk” factor, across a range of functional areas. Another possible avenue for exploration might be to focus on a medium of communication or commercial technique e.g. Internet selling, to evaluate the special dimension presented.

Answers are likely to utilise generic models for ethical programme development, launch, delivery and review.  The utilisation of appropriate codes will be a feature of good answers.

Reference to models discussed in a) will allow a range of perspectives on possible strategies, with a variety of policies and assigning of responsibilities to the to the organisations and their relationship to the wider environment in which they operate.

Knowledge and the evaluation of the efficacy of codes of conduct in this field will be expected. Higher grades will be awarded those who analyse the possible conflict between industry, governmental, professional, NGO, personal and international codes.

In each section more able students will acknowledge and integrate an international perspective, recognising different cultural, legal and operational features of the debate.
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