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What is Marketing?
What is marketing? Simply put marketing is managing profitable customer relationships. The aim of marketing is to create value for customers and capture value from customers in return” (Kotler 2013) 
Marketing is a means of exchange where somebody gains something by giving something in return. (Jobber, D. and Ellis-Chadwick, F (2020), Principles and practice of marketing. 9th ed. London:)
“Simply put, marketing is engaging customers and managing profitable customer relationships. The aim of marketing is to create value for customers in order to capture value from customers in return.” {Kotler, Phil T., 2022}. 
 “The 1950s saw the start of a consumer boom. TV enabled advertisers to enter people’s homes. Marketing became a huge industry and was defined as the “4ps”: product, price, promotion and place. But how helpful is this? You buy one product, not another. Is it because of the packaging or where you live? Firms spend vast sums on research and focus groups - all to find out who their customers are, how they think. Much of advertising isn't about new products, it's about established names - Disney, McDonalds, M&S, C&A... what goes on behind the brand? Marketing promises more choice. But what about the “costs” of consumerism - pollution and global warming - which seem to threaten our world? 
  Marketing is a social and managerial process by which individuals and groups obtain what they want and need through creating and exchanging products and value with others. (Kotler et al.1999) 
The purpose of marketing is to contribute to maximising shareholder value, and marketing values must be evaluated in terms of how much value they create to customers. Doyle (2018)   
Crowne Plaza Hotels and Resorts.
It was initially designed as part of Holiday Inn in 1993. It was mainly created for the business traveller. Today Crown Plaza is a main brand in 1994 to more correctly show its high market value image, services and to attract the business traveller.
Today Crowne Plaza Hotel and Resort offer high quality accommodation at a good value of nearly 141 hotels in 40 countries with over 39,000 guest rooms in big towns and cities and hotel resorts around the world.
People that go to Crown Plaza are looking for a hotel that gives their changing way of life, modern and relatively expensive. Crown Plaza appeals to both businesses people and holiday makers and is particularly very skilled af hosting sizeable meetings and group functions.
Crown Plaza also provide quality dining and in key markets.
The resorts provide complete recreational activities, swimming pools with professional trainers a lot of food and drink options and dedicated staff who deal with all their questions.
As a brand, their aim is to offer customers everything they need during their stay, that includes the best food, a state of the art gym and an advanced bar.  . 
Being a luxury brand, it is trying to differentiate itself among them by providing a very enjoyable stay for business travellers. 
Particular attention is being paid to the public spaces and the food offered in the hotel. It is also testing new ways of offering room service 
InterContinental Hotels Group (IHG) will, of course, take a room reservation no matter how a customer makes it. But it sees enticing sales potential in moving hotel guests to mobile applications. 
InterContinental Hotels Group uses mobile to offer guests a more flexible, convenient service 650,000 rooms in 4,500 hotels in 100 countries; each visitor a unique experience thanks to mobile InterContinental Hotels Group (IHG) - is the largest hotel group in the world by number of rooms. The business operates seven hotel brands: InterContinental, Crowne Plaza, Hotel Indigo, Holiday Inn, Holiday Inn Express, Staybridge Suites and Candlewood Suites. 
After the mobile site, IHG launched the Priority Club Reward app for both Android and iOS platforms which gives customers a simple way to find and book hotel rooms, check their points balance and view reservations. Each time they book a hotel using the app, they increase their number of reward points. The Android app has been a particular success since it launched - with downloads increasing by more than 400% at the height of the summer, and revenue from the app increasing by 350% during the same period. "Android is now the fastest-growing platform for IHG 
The hotel offers daily delegate packages where corporates can choose from a selection of menus, coffee breaks, and added value options. Crowne Plaza Bahrain offers 246 well-appointed rooms adjoining the conference centre. Special group rates are offered for bookings of nine rooms and above. Half board and full board packages are also an option so call our Crowne meetings team today and make the most of the special offers  
The hotel also provides a comfortable venue for weddings and has on offer tailor-made wedding packages. Crowne Plaza's latest addition of the eight-storey car park building with a facility to park 500 plus cars has also proved to be an advantage for its conference hall and hotel facilities. As the fourth largest, full service upscale brand in the world, the group has nearly 400 hotels in major urban centers, gateway cities and resort destinations. 
 They are giving away exceptional Callaway golf equipment with its Get a Better Game promotion. Depending on the number of nights a guest        could receive a sleeve of golfballs or a set of new irons

Ibis Hotel and Resort
It is a French company that was founded in 1974. They provide cheap hotel room. As of December 2019, they have over 1200 hotels with nearly 160,000 rooms and in nearly 70 (Brown, Hannah. 2021.) The hotels are located close to airports, business centers, stations and main tourist sites with easy access to business or leisure locations. Furthermore, the comapny provides 24-hour welcome service, round the clock bar and hot and cold snacks
Ibis is planning a new hotel near Edinburg Airport. It will be over 250 bedrooms, a restaurant, bar and breakfast area. It will give a dynamic area creating flexible social and working hubs that are welcoming living spaces for people to meet, work and play. Because it is close to the airport which means noise, they have made the rooms to be soundproof. The complex will also offer up to three coach parking spaces and 125 car parking spaces. "We are excited to see the evolution of the network in the UK. We believe this new hotel will be a great fit for Edinburgh Airport, offering future leisure and business travellers the perfect design and location for international departures, as well as a base from which to explore the city.” 
state-of-the-art economy rooms, meeting facilities, foot outlets and a fitness centre, the 17-storey Grenfell St tower is the largest Ibis hotel in Australia.( TAURIELLO, GIUSEPPE 2014: 71.)
The digital marketing strategy through the mobile application  in increasing room sales were through  promotion of products and services for brand awareness, strengthening online reputation and traffic growth, through social media, online banners on the landing page, optimization of SEO, SEM and keywords to facilitate searches/browses, collaborate with influencers and travel bloggers as well as provide extra benefits in transactions made through mobile applications. With this strategy, impacting the reservations via mobile applications is dominating the market segment by 85% of the total market and increase the sales from year to year.  
Based on the above ibis budget hotels’ possible solutions analysis, we find that both solutions are based on segmentation. Thus, segmentation is considered as the most appropriate tool to solve ibis budget hotels’ declining market shares problem and increase its revenues(therefore gain more market shares) in an intensive competition industry context. Following we will discuss three important things related to segmentation: what is segmentation; why we think segmentation is the most suitable tool for ibis budget hotels’ issue and how segmentation is implemented to help ibis solve its problem.
In the Ibis Hotel at Basel, Switzerland, 112 hotel rooms are cooled in the summer season by district heating via an absorption refrigerator. Natural cooling fluids are used, so the allowance duty for operation of the air conditioning system is unnecessary. The district heat supplier supports the environmental commitment of the hotel group with subsidies and a special summer tariff. (Schmid, Wolfgang 2009)
Accor is planning a campaign with the strapline 'A better place to stay all round', which will break in April. It will focus on Ibis' facilities, such as TVs and on-site bars and restaurants, as well as the low price of its rooms. 
IThe activity will include online and press advertising running three times a week in both the national and regional daily press, including the Daily Mail and Metro. 
The Ibis chain, which has 625 hotels in 37 countries, including 44 in the UK, competes with budget hotels such as Travelodge and Whitbread's Premier Travel Inn. 
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