[bookmark: _GoBack]Whose corporation/organisation are you representing?
I am representing Transport for London. This is an organisation based in London, United Kingdom which runs day to day operation of London’s public transport network, where every day more than 31 million journeys are made (Transport for London, 2017).
What is the key message you are trying to communicate?
I am trying to display how despite the power that UBER holds in London employing 40,000 drivers and 3.5 million people using their network (Butler and Topham, 2017). It is not okay for them to carry on conducting business how they have been as sexual assaults and other serious crimes committed by their drivers that do not get reported to the police (Murphy-Bates, 2017).
What is the main target audience that you hope will read and understand the message? 
The target audience is between the ages of 16-34, as this is the majority of UBER users in the United States (Mcgrath, 2017). I believe as the United States is a similar market to the United Kingdom that the demographics are likely to be similar in the United Kingdom. 
What would someone who disagrees with you say in response to your argument?
An argument remains that some women feel safer using Uber then getting into public transport, it is also a lot cheaper than having to get a London taxi so overall a better experience (Saner, 2017).
My response would be that we would still like Uber to remain in London but now they are not being an ethical company as they are operating only on an economic level on Carrols Corporate Social Responsibility pyramid (1991) in appendix 1, but we want Uber to take legal responsibility for their actions. This is important as all companies which operate within the United Kingdom should at least abide by the laws of the country.
Why have you used the images and words you have selected? 
The image used is from a porn website, as 61% of their users in the United Kingdom are between the ages of 16-34 (Pornhub.com, 2017), which is the demographic I am trying to influence.
The wording I have used is to make an emotive marketing campaign. It is likely to be successful as Netflix found their sales grow after changing to emotive marketing (O'Reilly, 2014). 
What research have you done to underpin your presentation?
For Primary research, I conducted a Focus Group of UWTSD students, where they laughed and did state that the piece from a glance would intrigue them and make them read the rest of the poster.
My secondary research is predominantly from online news articles that have been written within a year to ensure the poster was admissible
What would you hope would happen after the audience has understood your message?
The intent is for some viewers to change their preference in terms of transport. As I believe some people will be appalled by the actions of Uber and so are likely to boycott it for not reporting sexual assault.
How strong do you think the evidence is to back up your argument?
Compelling, through the use of primary and secondary research I have been able to ensure that my argument is strong a relevant this is cemented by the fact that Uber assigned a new United Kingdom chair member to try and diffuse the problem (Cox, 2017).
What models and theories will you be referring to in your reflective report?
I will be referring to the Carrols Corporate social responsibility pyramid (1991), this is in addition to using Gibbs cycle of reflection (1988)  


Appendices 
[image: Image result for carroll csr pyramid]


image1.jpeg
Economic Responsibility
Be profitable.




