

Introduction

The aim of this report is to discuss and examine Amazon.com's information and knowledge management process, taking into account the current pandemic, which has had a significant impact on all organisations around the world, and to assess the process of knowledge management, including models, methods, and specific theories, in order to gain a better understanding of the role of knowledge management.
This following report will analyse models of management, one of the models that will be assesed knowledge management is SECI model by Nonaka and Takeuchi (1995) and another model of knowledge management DIKW model by Ackoff (1989).
Amazon.com, the biggest e-commerce company nowadays, was founded in 1994 by Jeff Bezos and start up his business by selling books, videos, computer hardware and so on because he had observed that there is high demand for the literature therefore for he was able to offer a greater convenience for the customers buy developing his online business. 
Furthermore, since Amazon is an online retailer, the information system is vital to the company's success. The company started out as an online bookstore that sold books, but it has since grown to include beauty items, car parts, clothes, appliances, and groceries.
Furthermore, Amazon.com has greatly improved its sales around the world (McFadden, 2019), and they have done so by understanding how vital it is to the consumer experience by deciding what they want, when they need it, and why they need it, and therefore recognising the true value of information management in their business.
Worldwide, people become to use more online shopping even in the pandemic situation, Amazon’s global revenue will increase by 20.2 percent in year 2020, therefore in Germany sales are expected to increase this year by 9.8 percent (31.15 billions euros), in the United Kingdom sales will increase 15.2 percent( 22.76 billion pounds) and in Japan the sales are expected to increase a percent of 12,3(26.47 billion dollars), (Droesch, 2020).
