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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is load about 5-10 seconds depends on if internet working well on your device or not. The site loads easily, just double-click on the link and site opens, without any  problems.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website do several sup-pages such as menus, rooms, offers and events. So customer can navigate by himself through a booking, on the first page, you already could book a table in a restaurant, just choose the date, time and number of people. If you press on tree lines in right corner you can see more opportunity to book, to see more information about special occasion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Sure, the website allows customer to book a table online on their website, customer need to choose the date, time, and put for how many people table. It’s very easy to do. Than when you choose everything you confirm your booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding a search function would allow customers to quickly find menus, offers, or booking details. A FAQ section or live chat would improve support. Simplifying navigation with fewer clicks would make the overall user experience more pleasant and convenient. Also, I would remove their general information from the site and move it to the section with general information about their hotel and restaurant.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks modern, with a nice design and soft colours. On a computer, it looks spacious, the font is not very pronounced, which makes the site look nice and expensive, but on a phone, it feels like there is not enough space for the information on the site. No that much different between phone and computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses high-quality, professional images of food, drinks, and interiors to create an inviting atmosphere, but there are not too many photos, so it doesn't make visual noise. The colour scheme is mostly soft green and white, which creates a calm and elegant atmosphere. There is no video on the site, which reduces loading time.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat. Instead, customers are encouraged to call or use the booking system. Live chat could improve customer support by offering quick answers to questions about menus, reservations, or events. It would be very convenient if there was one, but all questions can be resolved over the phone.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are effective, directing customers to active platforms such as Facebook and Instagram where updates, offers and events can be shared. These links help customers to see real pictures, reviews, and overall impressions. However, the links could be made more prominent on the homepage, as they are currently placed at the bottom and may be missed by some users.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are clear thanks to well-structured subpages on the website. Customers can easily view information about the restaurants, private orders, special offers, and events. The menus and booking options are clearly displayed, making it possible to fully review the dishes. The descriptions and images support the services, although a short summary on the main page would make the offerings even clearer.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available mainly through links to external platforms such as Google, which can be accessed through the website. These reviews give a true picture of the guests' experience. While many of the reviews are recent and therefore relevant, the website itself does not highlight customer reviews directly on its pages. Adding a testimonials section to the homepage could make the reviews more visible to new visitors.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would recommend this website because it is easy for use to use and so many options there for booking and see information.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not clearly indicated on the main pages of the website. The menu focuses on food and drinks, but does not contain full price information. This may be a deliberate choice to encourage customers to visit the establishment or to maintain flexibility for seasonal changes and offers. While this creates a certain amount of curiosity, it can also be frustrating for users who want to compare prices in advance. Adding an approximate price range can improve transparency.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Easy

	
	2.Informative

	
	3. Convinient

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No really, In general, it's hard to say because it depends on the quality of the institution, its customer ratings and their work with customers. These three words describe simply how I use this site.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still play an important role in modern British business. They act as a central hub where customers can find out about services, book online and connect with social media.  Our world cannot live without social networks and websites on the Internet. Although many people now use apps and social platforms to find information, a professional website gives credibility and trust. It also allows companies to reach a wider audience, provide clear details, and control their brand image.
Having a good website is very important as the face of an institution or company.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a clear and accessible price list or a sample menu with approximate prices. Such an improvement will raise the level of the establishment and help customers make an informed choice before visiting the establishment. Many people compare establishments online, and without visible prices, they may look for other places because they may simply not be able to afford it. By showing prices, even in the form of a range, a company can build trust, reduce uncertainty, and attract more potential customers who value clarity when planning their visit.
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