Tyan Brooker Thorpe	Dissertation 


 A CRITICAL ANALYSIS OF THE PERCEPTION OF BARRIERS FACED BY YOUNG ADULTS IN ENTREPRENEURSHIP WITHIN THE UNITED KINGDOM
BA (Hons) Business management 
2019



Abstract
This research is a critical analysis of the perception of barriers faced by young individuals when starting up a business in the United Kingdom. This study aimed to identify the most significant obstacles facing young individuals in the UK when looking to start a business. This research has a hypothesis based on the premise that crowdfunding has changed the dynamics of the problem that young individuals face when starting a business. By increasing the availability of finance to start a business and in turn altering the largest barriers that young entrepreneurs perceive to face when starting a business from a financial one to one of a lack of knowledge. The methods used in this study are a questionnaire and interviews. There were 103 participants for the questionnaire; this study is based in the UK and between the ages of 18-35. While the interview had three participants between the ages of 18-35. The interview was sequential following up on the findings of the questionnaire which were incongruent with the literature review. The main findings of this study are that while the crowdfunding has altered the availability of financing for businesses within the United Kingdom. It has done little in the perception of the young entrepreneur to change the prominent barrier from being one of financing. There is a direct correlation between the level of education and the perception of the barrier changing. Also, 58.7% of entrepreneurs or perspective entrepreneurs do not know about government schemes designed to help their business. Upon these findings, it has been concluded that as education levels increase so does one’s social circle and their perception of themselves meaning the nature of a barrier can change. Additionally, it is recommended to fully utilize government schemes there should be better advertisement to people looking to set up their own business. 
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1. Chapter 1 Introduction and background
[bookmark: _Hlk7112344]Aim:  A critical analysis of the perception of barriers faced by young adults in entrepreneurship within the United Kingdom
Entrepreneurship is a term heavily disputed by academics Phelan (2015) summarises it by someone who buys low and sells high. Ayla and Manzano (2014) develop the idea of managing risk this dissertation will use the definition of ‘individuals or groups that set up and run their business’, as this much is agreed upon by academics with previous use cases on this basis (Liebtag, 1986; Halvarsson, Korpi and Wennberg, 2018; Ashby, 2018). 
Entrepreneurship leads to economic growth within an economy as it makes the economy more productive (Galindo and Méndez‐Picazo, 2013; Urbano and Aparicio, 2016). Partially because it creates new jobs in local areas (Eisenberg, Joseph,2014; Belwal, Belwal and Saidi, 2014) while improving the factors of production of land labour capital and enterprise to allow for a greater allocation of resources which can increase national productivity (Anyansi-Archibong, 2010; Acs and Audretsch, 1987; Abdesselam et al., 2017).  Several countries try to promote entrepreneurship such as the UK, China, India and Malaysia (Jamil et al., 2016; Li et al., 2016; Lundström et al., 2014) as it can create jobs, wealth and increase national productivity in underperforming areas (Tobar-Pesántez and Solano-Gallegos, 2018; Yazdanfar and Öhman, 2018; Lazányi, 2014; Holtham, 2012).
Entrepreneurship is going to be critical for the UK going forward as there is likely to be a loss of jobs due to a multitude of reasons such as automation, Brexit and globalization (Barrat, 2015; Toyama, 2018; Rajesh, 2016; Griffiths and Waterfield, 2018). The governor of the Bank of England has predicted there to be 15 million job losses to artificial intelligence alone for the UK (Willcox, 2017). Therefore there has been increased commitment to investment to make sure that the UK can benefit fully from the potential that ai offers while also not displacing too many people, this has meant the commitment to ai SME’s in the UK such as Deepmind to make sure new jobs are created (Gibbs, 2014; Pwc, 2018).
The UK government has tended to promote entrepreneurship, partly due to the high regional inequality in the UK, as the economy is centred around London (Phelps, Valler and Wood, 2005). It is leading to a growing movement towards entrepreneurship in the more economically disadvantaged areas which sees more programs to encourage entrepreneurship within their communities such as the development bank of Wales (Morris, 2018), entrepreneurship action plan for Wales (Fotopoulos and Storey, 2018) and the new £350 million deal for the Belfast area (O'Carroll and Carrell, 2018). Additionally, the seed enterprise investment scheme and the enterprise investment scheme which both attempt to promote individuals to not only start new businesses but to invest in new businesses by offering tax incentives (Gill and Webber, 2015; Higgins, 2012). This has roughly seen an eight billion pound spending from the UK government which per capita is more than police force or universities provided by the taxpayer (Lundström et al., 2014), supported more recently from comments of MP Kelly Tolhurst stating that Government are looking for ways to reduce barriers to entry for young entrepreneurs in the UK (Tolhurst, 2019). The UK has a seen rising number of companies founded going from 608,000 in 2015 to 660,000 (Bounds, 2017).
A link is often made between the perception of risk and the start-up of businesses (Scott Twomey, 1988; Murmann and Sardana, 2012; Hoogendoorn, van der Zwan and Thurik, 2017). Given the ensuing situation, the UK finds itself with the potential forthcoming of the UK’s exit from the European Union and access to the single market, maybe the level of risk has increased (Howarth and Quaglia, 2017). Perhaps due to the increased uncertainty, there will be a limited propensity for young adults to take up increased uncertainty within their lives by becoming an entrepreneur (Warrington, 2018).
Studies show 30% of 18-35 year olds in the UK are interested in becoming an entrepreneur, but they are not concerned about finances; however, are worried about their lack of knowledge in business (Cotton, 2018). Suggesting a disconnect between the perception of barriers and actual barriers faced by young entrepreneurs in the UK because numerous academics have been vocal upon how access to finance is one of the significant  problems when facing the creation of a new venture (North, Baldock and Ullah, 2013; Hughes, 1997; Osano and Languitone, 2016). This is concerning as young people hold the least amount in wealth so are likely to find it more difficult than other age brackets to finance a venture (Office for National Statistics, 2018). However, new crowdfunding sources have risen in popularity opening up the availability of new financing methods for a venture through means such as an initial coin offering (ICO)(Parker, 2018; Kim, 2018; Joshi, 2018; Adhami, Giudici and Martinazzi, 2018).
1.1 Rationale
Birch (1981) showed that two-thirds of jobs came from firms with less than 20 workers during from 1969 to 1976. So, in order to combat the regional inequality that the UK is currently facing it is essential more jobs are created in the areas that are affected (Savage et al., 2013; McCann, 2016). The Office for National Statistics (2018) showed wealth held by young individuals is the lowest compared to all other age groups so it would be an effective way to combat the growing levels of inequality by focusing on encouraging young individuals to opt for self-employment (Jackson, 2017). Academics have stated that the largest barrier to entry is finance (Osano and Languitone 2016). This had been before rising public knowledge of crowdfunding sources (Short et al., 2017; Brown et al., 2017; Chen, 2018). Cotton (2018) mentions how aspiring entrepreneurs of younger generations are less concerned with money. This study will identify whether financing is the biggest barrier young entrepreneurs perceive to be in their way and whether new crowdfunding sources have influenced their decision.
This study is important because as Wang and Wong (2004), Geldhof et al. (2014) state there are limited studies regarding youth entrepreneurship. This lack of research is magnified when narrowed to the perception of barriers localised within the UK (Schoof, 2006). This dissertation attempts to contribute to the understanding of perceived barriers faced by young individuals within the UK with the intent of more young individuals to take up a role as an entrepreneur.
1.2 Aims and Objectives 
· [bookmark: _Hlk528490143]To critically analyse the barriers faced by young individuals who take up entrepreneurship within the UK
· To conduct an extensive literature review examining the pertinent issues relating to barriers to entrepreneurship for young people
· To identify and evaluate the perceived barriers faced by young adults looking to become an entrepreneur
· To provide recommendations for the UK government to use in the purpose of promoting the take up of entrepreneurship by young individuals who are based in the UK
1.3 Theoretical Context
To build on a comprehensive understanding key theory will be presented within this study predominantly focusing on the theory of reasoned action, which has previous use cases in entrepreneurship with the studies conducted by Sampedro, Fernández-Laviada and Crespo (2013). While analysing  individual sections to emphasise the process one would go through when looking at starting a business and how barriers to entry could influence the end decision one would make when looking at the overall viability of starting a business (Raffiee and Feng, 2014; Mariotti and Glackin, 2014). This will be contextually applied to the circumstances faced by young individuals when looking to start a business in the United Kingdom to support the validity and comprehensiveness of the study (Phillips et al., 2013).
1.4 Chapter 1 conclusion
This research is investigating the perception of barriers that young entrepreneurs face when looking at starting a business and how much it affects their decision making. There will be particular emphasis on the influence of what new crowdfunding mechanisms such as ICO’s and crowd funder have had on their perception of difficulty in the problem, and whether it has influenced the market in terms of significantly changing the amount of finance available when looking to start a business. The proceeding chapter is a literature review that will analyse and bring to light relevant theories surrounding what influences young individuals’ decision in starting a business.

















2. Chapter 2 Literature review 
This chapter outlines existing literature relevant to barriers to entry young people face when looking to start up a business. Multiple sources were consulted to ensure this literature review is relevant and accurate. This dissertation aims to identify what young entrepreneurs perceive to be their biggest barriers to entry, while examining what impact the prominence of crowdfunding has had on their decision and perception of starting a business.  This dissertation uses the theory of reasoned action (TRA) to explain the entrepreneurial process and all the factors that go into deciding about pursuing entrepreneurship. The chapter starts off outlining how barriers to entry affect the real world. Moving onto the entrepreneurial research landscape and how this dissertation fits within it, this is done by outlining the gaps found in the current literature. Swiftly moving onto the TRA developed by Fisbein and Ajzen (2010) which was the successor to the theory of planned behaviour (Ajzen, 1991). The sections of the TRA will be broken down individually explaining what it is while applying it in the context of the study and using contemporary examples. This chapter finishes with a conclusion summarizing all aspects discussed.

2.1 Barrier to entry definition:
An extensive search for academic and institutional literature using local public libraries and university resources showed a paucity of material for barriers to entry within business and management. Barriers to entry is part of the external environment mainly coming under the political, economic, technological and social of a Pest analysis so often cannot be directly affected by business apart from in some cases such as lobbying (Atighechian et al., 2016; Charmaine et al., 2017; Giger and Klüver, 2015). What writings there are, are currently in favour of barriers to entry as it allows for sustained long-term profits (Stiglitz, 2012; Thiel and Masters, 2014). 

2.2 Theoretical real world 
Porter (1979) discusses how barriers to entry is a defining component that decides how competitive a market or industry is. If there are many high barriers to the industry it is more likely to be less competitive; if there are few or no barriers to entry, it is more likely to be a competitive market. It is generally in the interest of society to have more competitive markets as this, leads to the consumers benefitting from lower prices in addition to a broader selection because it opens the market greater by allowing the potential for new businesses (Sloman et al., 2013).  However, it is not always in the interest of governments to liberalise markets, as has been the case in history with some benefitting from putting up barriers, such as South Korea did to protect their auto industry in the past so it could later go onto compete globally (Truett and Truett, 2014; Studwell, 2013). So, while this dissertation aims to show the extent of barriers to entry on young individuals, it does not inherently mean that these barriers will be destroyed by government intervention. This shows that although start-ups can benefit a national economy, sometimes there are purposeful barriers placed in the way of entrepreneurs.




2.3 Crowdfunding in entrepreneurship
Crowdfunding for entrepreneurship is a new funding model which raises money through a small amount from a large population, as opposed to traditional banks (Cleary, 2015). This has raised the amount of capital that is available to entrepreneurs to start up making it easier for an entrepreneur to finance their business due to new methods and platforms available such as Crowdcube and ICO’s. Equity crowdfunding had gone from two million pounds in the size of deals in 2011 to £168 million in 2018 (Businessagent.com, n.d.; British business bank, 2014). The start-up survival rate of businesses that start on crowdfunding platforms is higher compared to the national average, as around 50% of new businesses fails within the first three years of setting up while business which financed through crowdfunding platforms this is 21% (Titcomb, 2018). This has seen some of UK companies which reach a billion-dollar status referred to as unicorn status through opting for crowdfunding at certain stages of their funding such as Revolut and Brewdog (Crowdcube.com, 2018; Shumacher and Swinford, 2016)

2.4 This research contextually in the landscape of entrepreneurship.
The previous entrepreneurship research on barriers to entry is limited in breadth with the majority being published quite recent, this is seen in the works of Lofstrom, Bates and Parker, (2014); Fan and Zhang (2017); Stringham, Miller and Clark (2015). Most academic literature is concerned and focused with the barriers posed by the lack of financial resources when looking to start a business stating it as the largest and most popular barrier that prevents someone from starting a business (Osano and Languitone 2016; North, Baldock and Ullah, 2013; Moon et al., 2014). This contradicts what some studies of UK population samples have found with Lockyer and George (2012) showing how female entrepreneurs in the west midlands perceived their biggest barrier to starting a business to be lacking in business management skills. While a study from start-up loan compiled of 2000 participants found that confidence was the biggest barrier stifling potential entrepreneurs. This is similar to the research conducted by shell livewire, the prince’s trust and youth business international, which showed fear of failure to be a significant barrier putting off potential young entrepreneurs (Youth business international, 2013). A more recent study of young individuals and business intent of over 4000 people between the ages of 18-35 conducted by F&C investment trust showed that young individuals are less concerned with financing with only 11% intending to save or invest more in order to help start a business (Cotton, 2018). This suggests there is a space of knowledge in entrepreneurship literature that is misaligned with real-world circumstances. This could be due to numerous factors. One being the limited and infancy of entrepreneurship as a research topic within business, furthermore the prevalence of new financing techniques could perpetuate a changing landscape and could suggest the problems have changed in nature or perhaps even differ between age groups. Lofstrom, Bates and Parker, (2014) mention how there can also be individual influences and factors that will affect the desirability of pursuing a business such as the industry, the availability of finance and the potential reward. This is important because a survey conducted by Knowyourmoney (n.d) showed that young people are the age group in the UK which have the highest interest in entrepreneurship with 64.8% registering interest in starting a business. However, they feel that they lack the support from the government with 54.7% stating they are disappointed with the level of support offered by the government for entrepreneurs.
The literature is relevant to contemporary business practises as the research was conducted quite recent, so little has changed. However, there are a few notable changes that have been made which could influence businesses the main ones being the development of initial coin offerings (Fisch, 2019) and crowdfunding platforms such as Crowdcube or Kickstarter (Belleflamme, Omrani and Peitz, 2015; Kang et al., 2016). This dissertation looks to alleviate this gap by directly asking what young individuals see as the greatest barrier to them starting up a business when put into the confines of a decision between lack of knowledge and access to finance. However also, by inquiring upon their thoughts upon new mediums of raising finance such as crowdfunding and initial coin offerings and whether they intend to use them in the future.
The leading theory used in this dissertation is the TRA. Due to the limited amount of literature in barriers to entry in entrepreneurship this has not seen the TRA model used, it has seen some use in entrepreneurship in general by Sampedro, Fernández-Laviada and Crespo (2013). Additionally, more widely in decisions and actions were taken by individuals in the field of business by Wolf et al. (2015) and Dandago, Muhammad and Abba (2016). 

2.5 Theory of reasoned action 
The TRA (Fishbein and Ajzen, 2010) is an extension of the theory of planned behaviour, which is a theory used for predicting behaviour, which has been used multiple times within entrepreneurship research (Lortie and Castogiovanni, 2015; Ajzen,1991). The TRA underpins using psychological theory a prediction mechanism to explain why individuals act in the way they do. The TRA model has ten different sections, the final section being behaviour that is influenced upon by the other nine sections. The sections that influence behaviour are background factors, behavioural beliefs, normative beliefs, control beliefs, attitude toward the behaviour, perceived norm, perceived behavioural control, intention and actual control; these sections will be analysed showcasing their impact on entrepreneurial barriers for young people within the UK. For this model to be relevant and used the desired behaviour that is being observed must be defined, in this case, it will be defined as a young individual deciding to open a business, as such questions will be designed and centred around this.
The TRA was chosen because it is a more thorough model as it overcomes the limitations posed by the theory of planned behaviour. Efrat and Shoham (2013) discuss just because an individual has the intention to act in a certain way does not mean that they follow through with the actions, in this research this would refer to starting a business. Showing a slight disconnect between the theory and the reality in some cases, this can be because the intention is hard to quantify so one person might have a higher level of conviction towards a behaviour. 
[image: Image result for ajzen's theory of planned behaviour]Figure 1: Theory of planned behaviour 
(Ajzen,1991)
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(Fishbein and Ajzen,2010)

2.5.1 Strengths of the theory of reasoned action
The strengths of the TRA is that it is comprehensive by having the actual control we distinguish between the intention an individual and actual actions taken. This has significance for this dissertation as it allows for the distinction between the intended action and the barrier itself, which can reflect in a change in behaviour, meaning that although a young person intends to start up a business, the barrier that stands in their way can affect the behaviour. This is similar to the reality of the situation that some states find themselves in, as the Welsh national assembly (2013) found that a lot of young people had expressed intent to start a business, but few had actually acted upon this intent suggesting there are barriers that can get in the way even upon active intent . An additional strength of the TRA is that it can explain the impact of social behaviour by considering “Social norm” as an important variable.
2.5.2 Limitations of the theory of reasoned actions
The TRA does have some limitations even openly admitted by Fisbein and Ajzen (1975) that the variables from person to person can significantly change by the level of input on the behaviour. This limitation in the model has been criticised as it has yielded inconsistent result among published studies (Chang, 1998; Aleassa, Pearson and McClurg, 2011). Liska (1984) believes that the criticism of the TRA is fair and for the TRA to be used there should be an emphasis on asking how much certain factors contribute to the decision taken. Ajzen (2012) likes to attempt to give some value of weighting to variables by stating the more a task or action aligns with what an individual believes to be the probability of the task or action they desire being executed in the way they want the more this will be valued by the individual.
2.5.3 Background factors
Background factors these are the characteristics that an individual has limited or no control over yet can impact the decision made these feed into the controlled beliefs, normative beliefs and behavioural beliefs. This is often split up into individual, social and information. Examples of this within entrepreneurship would be an individuals inherent level of risk tolerance, as starting a business is a risky venture. As such someone with a higher level of risk taking is more likely to start a business as the risk is more likely to have less of a deciding factor in their decision (Hvide and Panos, 2014).
2.5.4 Behavioural belief and attitude towards behaviour
Behavioural belief is concerned with behaviours that go into the pursuit of an opportunity this feeds into the attitude towards that behaviour do they perceive themselves as being a person that is aligned with such behaviour. As these two are so closely interconnected and is difficult to find a defined difference between the two the explanation has been combined. Entrepreneurial literature has developed over the past 20 years when literature thought entrepreneurs are solely motivated by money (Kierulff, 1979). Often the lifestyle, a sense of achievement or to change from their current job can be a reason for the pursuit of an individual to start up their own business (Jayawarna, Rouse and Kitching, 2013; Korhonen, Komulainen and Räty, 2012; Ferriss, 2011; Wahlbeck, 2008). This has created some particularly interesting barriers to entry where some markets can be seen as being cutthroat in order to do business, as is the case with the eyewear market and Luxottica with them being dominant in the market by having vertical integration and hiking up the prices of glasses (Sloman, Wride and Garratt, 2015; Knight, 2018). This has seen the CEO been quoted as saying “Everything is worth what people are ready to pay” (Fleming, 2012). This has led to the business acting in what can be deemed as anti-competitive behaviour by taking over most of the other companies in the market such as Luxottica’s acquisition of Ray-ban brand in 1999 (Wahba, 2016). This can have the unexpected cost of putting some individuals off specific industries as it creates barriers to entry, but they also might not want to conform to the behaviour that is associated in the ecosystem as has been written about in the Silicon Valley start-up ecosystem (Chang, 2018). For the sake of this dissertation, this can mean that there are fewer young individuals willing to start a business in a certain sector if it requires behaviour that they are not willing to perform and conform to themselves.
2.5.5 Normative belief
Normative belief is the idea that an individual belief designated to an attributed action will be based partially on the perception of the individuals surrounding social circle and the extent whether positive or negative that they see the action (Copp, 2018; Yoon, 2010). Copp (2018) develops this stating that individuals can be at different states of minds at different times in their life so how one perceives themselves within society changes; hence the normative belief will change. Perhaps this is due to in most conventional people’s life, net worth increases over time (Office for National Statistics, 2018) and as such risk aversion can be applied, so the propensity for one to start their own business decreases over time (Morin and Suarez, 1983). Wang and Hanna (1997) results would disagree with this statement, but as their research was done over twenty years ago with a  recessions happening since (Jofre-Bonet, Serra-Sastre and Vandoros, 2018) perhaps the mindset of individual does follow the risk aversion and would explain why Knowyourmoney (n.d) found that younger age groups have the highest willingness to start a business.
Multiple studies have shown that parents influence whether an individual becomes an entrepreneur (Räty et al. 2016; Schoon and Duckworth, 2012; Boruc, 2018). Gregersen (2013) states that entrepreneurs are mainly conceived by one third by DNA and two-thirds environment. This has been supported by many real-life cases such as Gary Vaynerchuk (2013), and David Sack (Herel, 2012) where both of their families had started a business and have credited this with influencing their decisions to pursue entrepreneurship. This means there will be an emphasis within the research on what has influenced a young individual’s decision and whether having a parent or career who was an entrepreneur while growing up is a significant factor in the desirability of becoming an entrepreneur. This section feeds into the perceived norm.
2.5.6 Perceived norm  
Perceived norm although similar to normative beliefs as it is concerned with how the outside environment affect the activities, this definition could be further extended by talking about the greater society as a whole so on a national level as well. This can be seen as a continuous cycle, however, it can be theorised that this is only due to the need to provide for oneself in some countries (Mrożewski and Kratzer, 2016), so this can be seen in the global entrepreneurship report (Bosma and Kelley, 2018) (When excluding the gig economy). This perhaps suggests that more developed countries while having the fortunate benefit to be able to have more secure long-term work (Zeffane, 2015); in turn foster a community where entrepreneurship is seen as more of a risk and thus less desirable from wider sections of a given country’s population. This puts off some individuals from starting a business because the social environment in which the individual is involved is unfavourable, this is best illustrated during recessions when job losses are high, and the societal atmosphere is against taking risks, which limits the number of businesses created (Kerr et al., 2017; Kwak and Lee, 2016). However, for this study this is not recognised as a barrier to entry as it does not fit the definition of being a practise or law that makes it difficult for entry. 
2.5.7 Controlled beliefs
Controlled beliefs these are the things, an individual perceives in either preventing them for completing an action or encouraging it. This means this area is often going to be affected by barriers to entry because barriers to entry can affect the ease of starting a business and carrying it through thus feeding into the intention and behaviour of starting a business. This can be seen in the online educational e-book market which saw very little innovation until the coming of Gauthier Van Malderen and Matthew Davis and Perlego as it has many high barriers to entry created by incumbents which had led for there to be little change in the market at the time (Watts, 2018). The reverse is true as well with Finland seeing many of its immigrants starting local restaurants because the barriers to entry are relatively low (Katila and Wahlbeck, 2012).

2.5.8 Perceived behavioural control
Perceived behavioural control is similar to controlled beliefs but is more, to what extent of an effect the barrier or encouragement will have on them achieving the desired outcome (Solesvik, 2013). Due to silent evidence, it is difficult to see indices in which an individual has been prevented from entering the market due to them finding the barriers to entry unsurmountable (Taleb, 2010). This point can be explained through looking at the lack of innovation in specific sectors such as the nuclear energy where it can take multiple billions in order to enter while also having a sizeable in-depth knowledge in the field (Fertel, 2013). It can be seen more recently in the limiting of licensing to private hire taxis in London (Spero and Ram, 2018).  However, this is not exclusively barriers to entry as other factors can determine the ease of completing an action such as perhaps the mental health or physical health needs can prove to be an obstacle that one faces when starting a business (Stephan, 2018). 
2.5.9 Intention
The intention this would be whether the individual intends to become an entrepreneur, so there is a higher likelihood of an individual having the intent to start a company if they are positively being fed in by all other aspects (Heuer and Kolvereid, 2014). This will go onto influence the behaviour of the individual which will be the deciding factor as to whether an individual or group founds and runs a company. 
2.5.10 Actual control
Actual control these are things that can cause the difference between deciding whether to act on an intention or not. This can be influenced by the skills and abilities but also by the environment (appendix 2), knowledge barriers can often put off someone from running a business as certain markets require extensive knowledge in a complex area such as the medical market (Sheng et al., 2013). This has been a real concern of young individual based in the UK looking at going into entrepreneurship. Alternatively, the market dynamics can change during execution which can make the pursuit of business less profitable of possible. This can be the case in the polyhalite mine opening in the north of England by Sirus mineral as in order to compete a new competitor would now have to reach equal or higher levels of economies of scale (Jones, 2018). However, improved innovations such as patents might deem the market to be less competitive than before (Lemley and Feldman, 2016), this has been the case in the past with Dysons bagless hoover technology (Wilks, 2002). These are not always bad though as the government can intervene by bringing in subsidies to promote businesses in certain sectors and industry which can lead to more people pursuing entrepreneurship as the potential economic payoff is higher (Fogarty and Sagerer, 2016; Ding, Liu and Zheng, 2016).
2.5.11 Behaviour
Behaviour is the actions and steps an individual will take to become an entrepreneur. This can mean the setting up and the founding of a company but also product development or the buying and selling of stock, it is dependent on the nature of the business. This is ultimately the last stage and has been fed in by all other sections of the TRA model, so this is the reaction of all other elements combined.



2.6 Chapter 2 conclusion
To conclude barriers to entry in entrepreneurship is a relatively infant study in the field of management. The current literature states that barriers to entry prevent market competition and is in most cases a downfall for development. It is a relatively strong held belief in academic writing that the biggest and most common barrier to entry facing potential entrepreneurs is a lack of ability to gain financing. Recent non-academic research has been contradictory to this fact and suggests that there should be greater emphasis given suggesting that the barriers to entry faced change dependent on the age group. This suggests that academic knowledge is not representative of the reality that young entrepreneurs perceive to be stopping them from starting a business. This research plans to alleviate this misalignment by conducting research in this area and seeing perhaps if new technological changes in the form of initial coin offering or crowdfunding platforms such as crowd cube could have caused this misalignment in knowledge. 























3. Chapter 3 Methodology
This chapter will explain the reasoning for the research methods chosen within this dissertation and why they are the most appropriate methods used in order to produce the most relevant information possible. This uses the research onion of Saunders, Lewis and Thornhill (2007) to explain how the research is applied and analysed in order to get the most out of the research. The aims of the research are as follows; this research is designed around accomplishing these aims.
· To critically analyse the barriers faced by young individuals who take up entrepreneurship within the UK
· To conduct an extensive literature review examining the pertinent issues relating to barriers to entrepreneurship for young people
· To identify and evaluate the perceived barriers faced by young adults looking to become an entrepreneur
· To provide recommendations for the UK government to use in the purpose of promoting the take up of entrepreneurship by young individuals who are based in the UK
3.1 Research definition 
The definition of research is a disputed point within academics however there is a general agreement that it is a process of enquiry and investigation using systematic methods to improve the knowledge of humanity (Justham, 2006; Wilson, 2012; Bishop, 2006). Research is the process in which knowledge ascertained through the collection of data points (Dowling and Brown, 1998), with the intent of expanding the collective pool of knowledge within society. This research attempts to contribute to the body of knowledge within entrepreneurship (Xian and Meng-lewis, 2018).
3.2 Hypothesis
The research hypothesizes that young individuals perceive knowledge to be the largest barrier to entry when looking to start a business exceeding lack of money. This was based on the idea that given the rise in prominence and variety of ways of crowdfunding this would have increased the availability of financing when looking to start a business (Yu et al., 2017). Hence this would make it easier for young individuals to raise finance to start a business (Vasilescu and Tudor, 2018), which would change the nature of the barrier that most young individuals perceive to be from holding them back from starting their own business.
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Figure 3: Research onion (Saunders, Lewis and Thornhill, 2007)







Using Saunders, Lewis and Thornhill (2007) research onion to illustrate the approach taken within this research. This research is a cross-sectional study, so it only shows what is happening within the given question at the point of the research being collected (Mann, 2003; Cohen, Manion and Morrison, 2011). This research then progresses further out of the research onion by going to mixed methods, this allows for the collection of qualitative and quantitative data which means that the benefits of both are visible while having none of the limitations of each other as they make up for one another’s shortfall (Newman and Houchins 2018). The research then goes onto the survey as the approaches, although survey is the only approach highlighted two different methods are being used of a questionnaire and an interview. This is where the research starts to divert into two different approaches. The questionnaire research is deductive meaning it is based on the premise of a rule and adhering to that, in this case, it is the idea that current knowledge of the young entrepreneur is incomplete and that contemporary knowledge of the perception of barriers that they face is inaccurate (Svensson, 2009; Grix, 2010). While this research is also sequential with the interview being conducted upon the completion of the questionnaire, this has the impetus of probing the knowledge that is discovered in questionnaire with reasoning of themes as to why this has occurred and why it does not follow prior literature (Gray, 2017; Creswell, 2014; Griffin, Welton, and Claxton 2010).

The philosophy of this research is based on two different approaches with the closed questions of the questionnaire taking on a positivist approach. This means the data is generalizable and generally quantitative (Siponen and Tsohou 2018; York and Clark, 2006). This is based on the idea of theory mirroring reality (Gartrell and Gartrell, 2002) and that the aim is to discover new knowledge which has not yet been bought upon within the public domain. As such is not yet widely available or known, this is done by stating a hypothesis and rule and basing quantitative result or supporting or disproving this rule (Bowling, 2009). 

While the open questions of the questionnaire and the interviews are analysed taking on an interpretive philosophical analysis. This is where the research will try to interpret what the participant is meaning to come within a given text assuming, aiming for the understanding of why a participant feels a certain way upon a subject matter (Goldkuhl, 2012; Sale and Thielke, 2018). Interpretivism has been used within the interview although this is an unpopular method of analysis with entrepreneurship it does allow for a personal look at each experience which has been identified as a critically important aspect of entrepreneurship and thus legitimises this method (Packard, 2017). The reason why it is used is that the problem is too complex for stringent rules, meaning we need to take on an approach of getting comments and understanding the world from the view of a young entrepreneur in the UK (Saunders, Lewis and Thornhill, 2007). 

Thematic analysis has been used to try and highlight what is meaningful and show more of the overall picture of how the population feels about barriers. Thematic analysis is a tool used by many others in business research thus ensuring its legitimacy (Glisczinski, 2018).

3.4 Research procedures 

For this research to go ahead, steps have been taken in an ordinary and succinct manner to ensure the legitimacy and thoroughness of the data collected and the results presented. This meant the research has started with designing the questionnaire with all the questions (Jain, Dubey and Jain, 2016). Then putting it through an ethics board to gain approval, upon approval it was uploaded online with a pilot test to ensure that it runs smoothly and in a professional manner (MacNeil and Fernandez, 2006). Any problems to be found in the pilot study were then fixed (Pat, 2006). Then the researcher joined multiple groups that identified or showed intent and interest of being involved in young people’s business. The research then will explain why the research is being collected and where to contact them if they desire the results for the research. Then post a link to the survey in these forums and group pages. 

The interviews were sequential and probing designed to explore any common themes and comments made in the questionnaire which do not correspond with the literature review (Dawson, 2009). The data from the questionnaire is then analysed and compared to the secondary data found in the literature review. Abnormalities in the data are then identified which are then turned into questions, then participants are identified told the purpose of the study and proceed with the interviews. 

3.5 Research reliability and validity

3.5.1 Reliability and validity for quantitative research

Reliability in term of quantitative research refers to the ability of the research to be replicated by a different researcher and yield the same or similar results (Leung, 2015 Saunders and Lewis, 2012). 

There are a few factors that limit the reliability of the questionnaire however as online surveys are being used and Facebook groups this limits the availability to participants within these groups and online communities (Huo and Palmer, 2015). This does mean it is more valid however as there are disproportionately more young individuals on social media sites (Sehl, 2018; Rose, 2019). This is further supported by the fact that academics widely use questionnaires and there are previous use cases within the study of young entrepreneurs such as the works of Rînciog (2017). By using such a method, it has allowed for a broad overview of how the perception of barriers in starting a business is viewed by young individuals allowing to add to the reliability as the more participants meaning the data is more reliable as it is a greater reflection of the population (Leung, 2001).

Validity is the extent to which a concept is accurately measured (Twycross and Heale, 2015). 
Closed questions have been used predominantly for the questionnaire as it adds to the validity as they are quick, simple questions and relatively easy to complete (Pate, 2011). While this limits the usefulness of each data point provided this has been utilised as a time-saving mechanism as the target demographic is entrepreneurs and on average they work more hours and are thus more likely to have less time to spend on a questionnaire (Vaynerchuk, 2013).This can be useful information when this is spread over multiple instances though adding to the legitimacy and validity of this method used.

3.5.2 Reliability and validity of qualitative research 

Reliability of the qualitative research refers to the ability confirmability, consistency and applicability of the research (Lincoln and Guba, 1985). Some of the reliability can be called into question within the research, because as an interpretive philosophy is being approached with this. This can mean that if any vernacular language is used it is open to the interpretation of the research in how the respondent means for this to come across this can yield different results when repeated among researchers as different researchers might conclude different results from the same statement. 

Validity for qualitative research is hard to measure but certain things can be taken into account when focusing on this research such as the process of more concern then the yielded results and that the data is descriptive as well as being presented in a way that is respondent centric (Cohen, Manion and Morrison, 2011). 
This has been done within this research as the research is issued in such a manner to ensure that it is most convenient for the participants while also yielding useful results. There is also probing follow up questions upon matters if a respondent gives shorter answers in an interview to ensure that the data produced is rich and descriptive. 

3.6 Pilot test

A pilot test of five people was used before entering the questionnaire into the public domain. This allows the researcher to ensure that everything is working within the questionnaire and that all the information and questions are understandable (Hollensen 2014; Cateora and Graham 2005).  This yielded interesting information, as it showed that there were some formatting errors within the questionnaire as some multiple-choice questions had been limited to only one question. Also, there were spelling mistakes that were found and promptly adjusted.




3.7 Triangulation

This research uses triangulation, triangulation is the use of multiple methods of data collection and analysis with the attempt of outlining overlapping themes in order to make data more reliable and trustworthy (Wilson, 2006).  Triangulation allows for a broader perspective of the overall themes within the market which is why it is used in this research. It has allowed for qualitative and quantitative research to be collected which allows for the limitations of sticking to one research type to not exist in this style of research (Wilson, 2016). 

3.8 Research design

Firstly this research will be primary research method of a self-completed web-based questionnaire with open and closed questions allowing, for greater reach of participants all over the UK at a lower budget then many other methods while offering flexibility of people being able to answer in their own time (Easterby-Smith, Thorpe and Jackson, 2012; Cateroa and Graham , 2005). This has been adopted because it best allows for critical analysis for the overview of the whole market. Posting the questionnaire online means theirs is likely to be more participants as there is a wider population to pool selection which supports the reliability of the data as it is then a greater representation of the population that is being examined (Fitzpatrick, 1991). But also, is the most suitable way to perform the collection of this research as it is a cheaper way of collecting data limited financial commitments are being supported to this research (Keegan and Green, 2013; Bourque and Fielder, 2003). The closed questions will use a variety of methods such as a Likert scale, and the data will be analysed quantitatively using statistical tests such as the chi-squared tests which has previous use within entrepreneurship (van Vuuren and Botha, 2010; Awang, Afthanorhan and Mamat, 2016). 

The second method which is a semi-structured interview conducted post the completion of the questionnaire as it is sequential, using online resources where the premise is around probing and informing the researcher as to why the result discovered in the preceding research has occurred. This method was chosen as it allows triangulation and multiple philosophies to be taken within the study which gives a greater perspective of the entrepreneurial population overall which adds to the legitimacy of the study (Saunders, Lewis and Thornhill 2016; Lloyd, 2011). Also, through offering a sequential approach, it enables the research to answer any findings that contradict the existing literature (Bhattacharya, Chatterjee and Samuelson, 1986); this has meant the questions for the interview were designed around the results of the questionnaire (Ilyushin and Azbel, 2017). The participants were rounded up and contacted to ensure their availability (Velez, 2004). The interview was conducted, as it is probing research if the researcher felt that the participants had skipped over sections in their responses or were particularly light in their responses follow up questions could then be asked. This was designed to collect qualitative data as it allows for a mixture of philosophies to then be implemented asked (Materson, Phillips and Pickton, 2017).





3.9 Sampling

The sample was aimed at young individual identified as living in the United Kingdom and being between the ages of 18-35 who either own a business or have expressed interest in owning a business. With at least 100 participants for the questionnaire this helps to keep the reliability of the study as the more participants in a questionnaire the greater the reliability of the results as it is a greater reflection of the overall population being examined (Jonker and Kosse,2013; Obrecht 2019; Chen, Song Wu, 2010). 

Purposive sampling this is a non-probability sample where participants are identified by the researcher and are chosen based on the premise that they will provide unique and rich instances of data (Suen, Huang and Lee, 2014) (O'Gorman and MacIntosh, 2015). 

The questionnaire was administrated by using online resource forums and groups such as the UKbusinessforums.com and Leicester- Young Entrepreneurs, Business Owners and Creatives Facebook group. The reason why online resources of predominantly social media means have been chosen is that the majority of users on these sites are young people thus making it more likely that they will be within the desired age range (Sehl, 2018; Rose, 2019; Perrin, 2015).

The participants for the interviews were identified by the researcher’s contacts previously made in the business world from starting a business to add to the authenticity of answers and individuals identified for sampling. This is not a recommended style of study unless the research has prior experience in this background, which is why this method has been utilised optimally (Cohen, Manion and Morrison, 2011). This research was being conducted upon entrepreneurs and aspiring entrepreneurs (Ley-Valentin, 2016; Vaynerchuk, 2013). This meant that conducting the research had to be adjusted to ensure that it fits into their schedule, so this was deemed to be the optimal approach.

3.10 Ethics  

Ethics of business and business research has grown since the 2008 recession (Chan, Fung and Yau, 2010). Ethics within research refers to the safety of participants and researcher while the research is being conducted. This can make sure that the results produced are viable but also ensure the wellbeing of everyone involved (George, 2016). This research will have a limited ethical risk as Wallace and Sheldon (2014) mention there is never no ethical risk.  For this research to go ahead, there was an ethics form completed stating the intent of the research how it is planned to be carried out and adjustments to be made to ensure everyone involved is safe this assessment was conducted and completed by the researcher and reviewed by an ethics board (Page and Nyeboer, 2017). 

Ethical considerations were considered when collecting and compiling this research all participants were made aware that their answers would be made anonymous, they were also informed about how the data will be used (Wiles, 2013). This was done in the questionnaire by having a question at the start that asks for their permission for their data to be used explaining why the data is being collected, which had a tick box to signify they agree with the statement. While for the interview the participants were made aware that the data would be anonymous who and why it was being collected while being given time to respond.

3.11 Chapter 3 conclusion

Concluding comments of chapter 3 are that this research was designed with the explicit intent, with the focus being on the perceived barriers facing young individuals when starting a business. The research uses two different research methods one being a questionnaire and another being an interview. This allows for triangulation, but also the interview is sequential allowing for the explanation of any data that is not congruent with prior literature. They are both distributed online to benefit the relevancy of the study as it greater incorporates the availability of the participants by doing this. 






















4. Chapter 4 data analysis
This chapter deals with the analysis of the research. This means statistical testing such as chi-square were run on the questionnaire in order to interpret the results. While the survey will be analysed in comparison to the data collected in the questionnaire but also research in the literature review. The results for this data are directed around answering the question of the dissertation being a critical analysis of the perception of barriers faced by young adults in entrepreneurship within the UK. 




























	Figure 4 Chi square of education and perceived biggest barrier

	
	Q3Education
	T

	
	UG
	PG
	PS
	P
	S
	X
	

	Q7Biggest barrier
	Finance
	Count
	25
	4
	7
	2
	3
	1
	42

	
	
	Expected Count
	22.4
	4.1
	6.9
	3.7
	4.1
	.8
	42.0

	
	Business contacts
	Count
	7

	0
	5

	2
	1
	0
	15

	
	
	Expected Count
	8.0
	1.5
	2.5
	1.3
	1.5
	.3
	15.0

	
	Too much competition
	Count
	2
	0
	1
	0
	0
	0
	3

	
	
	Expected Count
	1.6
	.3
	.5
	.3
	.3
	.1
	3.0

	
	Fear of failure
	Count
	0
	0
	0
	1
	3
	1
	5

	
	
	Expected Count
	2.7
	.5
	.8
	.4
	.5
	.1
	5.0

	
	Business Knowledge
	Count
	9

	1
	0

	1
	1
	0
	12

	
	
	Expected Count
	6.4
	1.2
	2.0
	1.0
	1.2
	.2
	12.0

	
	Health issues
	Count
	1
	0
	2
	1
	0
	0
	4

	
	
	Expected Count
	2.1
	.4
	.7
	.3
	.4
	.1
	4.0

	
	Already started
	Count
	0
	2
	1
	0
	1
	0
	4

	
	
	Expected Count
	2.1
	.4
	.7
	.3
	.4
	.1
	4.0

	
	Time constraints
	Count
	3
	1
	0
	1
	0
	0
	5

	
	
	Expected Count
	2.7
	.5
	.8
	.4
	.5
	.1
	5.0

	
	Confidence issues
	Count
	3
	2
	1
	1
	1
	0
	8

	
	
	Expected Count
	4.3
	.8
	1.3
	.7
	.8
	.2
	8.0

	
	Lack of support from social circle
	Count
	2
	0
	0
	0
	0
	0
	2

	
	
	Expected Count
	1.1
	.2
	.3
	.2
	.2
	.0
	2.0

	
	Governmental restrictions
	Count
	2
	0
	0
	0
	0
	0
	2

	
	
	Expected Count
	1.1
	.2
	.3
	.2
	.2
	.0
	2.0

	
	Is there a market?
	Count
	1
	0
	0
	0
	0
	0
	1

	
	
	Expected Count
	.5
	.1
	.2
	.1
	.1
	.0
	1.0

	Total
	Count
	55
	10
	17
	9
	10
	2
	103

	
	Expected Count
	55.0
	10.0
	17.0
	9.0
	10.0
	2.0
	103.0


	Chi-Square Tests

	
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	62.888a
	55
	.217

	Likelihood Ratio
	59.283
	55
	.322

	Linear-by-Linear Association
	.038
	1
	.845

	N of Valid Cases
	103
	
	

	a. 68 cells (94.4%) have expected count less than 5. The minimum expected count is .02.


Abbreviations for Figure 4
UG=undergraduate
PG=Postgraduate
PS=Postsecondary
P=Professional
S= Secondary
X=None
T=Total

4.1 Theme 1 connection between the level of education and perceived barrier
There has been a slight theme outlined in this study showing that there is a perceived lack of knowledge with people who have achieved an undergraduate’s degree beyond the norm. This is not the case when this is transferred over to post-secondary education. This shows that as people progress upwards upon the educational ladder within the two stages, they are either seeing the problem as more complex than they had initially intended or perhaps losing confidence in their capabilities. This is fascinating given that the number of participants with post-secondary education that see lack of business contacts holding them back is double what is anticipated to be while the inverse is true when compared back to participants with undergraduate’s degree.
Participant 2 of the interview alludes to this notion by stating how he used to think about business in a certain way by stating 
“In the beginning, I was planning on creating a fashion brand, however, undergoing through research and the realisation of how saturated the market is and the global impact towards pollution, I decided to not take that route anymore.”
While also referring in two different questions to how his study is playing a role in his business in deciding where he starts up. It can be inferred that participants 2’s education has played a major role in the capabilities and idea’s upon business given the references to the education were given unprompted.
These responses are slightly mirrored within the responses for questionnaire with the response’s being grouped into, had an influence, had no influence and, I don’t know. With the majority marginally viewing their education in business being highlighted as a contributing factor to either starting their own business or developing the intent to start their own business. With 34 responses being for education playing a role 28 seeing it as not having a role and six saying I don’t know.
“I wish business studies was offered in my secondary school. I’ve had to learn the everything myself which some would say is a disadvantage. I wish business studies was offered in my secondary school. I’ve had to learn the everything myself which some would say is a disadvantage.”
“Education is important, and you still need to understand finance and marketing as a minimum (maths and English), but the school system is designed to churn out PAYE workers, not Entrepreneurs. Everything you need as an Entrepreneur is frowned upon by the school system. Which means the system crushes the potential from many budding Entrepreneurs before they even realise they could have been an Entrepreneur.”
These comments are the best that illustrate how entrepreneurs feel that it can be helpful but there is a lack of useful information on the realities of running a business and it does not go into a deep enough information into the reality of what running a business is like once fully immersed in a business. This shows that once one has started their studies, dependent on the subject area one takes it can be viewed as a real difficulty to transition to entrepreneurship, due to having already established oneself within a specific subject area and perhaps a specific industry.
This follows the theory identified in the literature review as the social education level of individuals changes (Fishbein and Ajzen, 2010), this can change other sections of the TRA model such as the normative belief and perceived norm. Because as they progress up the social and educational ladder, they are more likely to be in a different social group of people (Manstead, 2018). This can make sense because the biggest wage jump between education levels of the UK is upon completion of undergraduates (Anderson, 2015). This means that for the people who have an undergraduate’s degree the perceived risk is higher; this is down to the opportunity cost being higher. 
4.2 Theme 2 lack of money
Lack of money has been the recurring theme throughout the whole of the research with 40.78% choosing it as the largest barrier that they see themselves facing in the ownership of their potential business. It vastly exceeded the perceived potential barrier of knowledge when put into the confines of the two within the question, with finance then being deemed as the largest barrier with a percentage of 69.9%
Some of the entrepreneurs interviewed had stated that they felt they were held back due to their age and the lack of money such examples include 
	Figure 5 Correlation between when participants plan to start up and how much they perceive it to cost to start up

	
	Q5Business intent
	Q9How much to start

	Pearson Correlation
	Q5Business intent
	1.000
	.359

	
	Q9 How much to start
	.359
	1.000

	Sig. (1-tailed)
	Q5 Business intent
	.
	.000

	
	Q9 How much to start
	.000
	.

	N
	Q5Business intent
	102
	102

	
	Q9 How much to start
	102
	102


Using the correlation, it can be seen that there is a direct link between how much people to perceive it to be in order to start up a business and how long they are planning to take to start up their business. This suggests that people are putting off their business due to a lack of financing options. 
	Figure 6 Correlation between how much to start up and crowdfunding options 

	
	Q9 How much to start
	Q19 Crowdfunding

	Pearson Correlation
	Q9 How much to start
	1.000
	.035

	
	Q19 Crowdfunding
	.035
	1.000

	Sig. (1-tailed)
	Q9 How much to start
	.
	.363

	
	Q19 Crowdfunding
	.363
	.

	N
	Q9 How much to start
	101
	101

	
	Q19 Crowdfunding
	101
	101


Despite new crowdfunding methods being available and widely known to the public there is little to no correlation between how much it costs to start-up and the intent of an individual to use crowdfunding to bypass the cost. Suggesting that the hypothesis of new crowdfunding platforms changing the nature of the problem for young individuals is incorrect, and that previous academics such as the likes of North, Baldock and Ullah (2013) are valid in stating that finance is the most predominate barrier to entry for most individuals to starting their own business regardless of age.  

Participant 3 mentioned how they were looking to start the business from their finances, and participant 1 mentioned that he was looking at merchandising as a key source of financing. This is reflective of what is already known in research (Kollmann et al., 2015), it is okay but is not useful as a mechanism for the current proposed plans of the UK government as it is mainly proposed as a method of alleviating economic inequality (Ali, Rashid and Kahn, 2014). This becomes problematic since young individuals have the lowest levels of wealth held and this is further emphasised when looking at people from disadvantaged areas. This is because over 50 % of the participants viewed the capital requirement of starting a business to exceed £10,000. While some might be lower being able to sell their goods online which has reduced the costs as participant 3 says. But this remains a marginal amount as though this research follows previous research showing, retail is the most popular sector in which people in the UK would want to start a business it is contradictory to the findings of Knowyourmoney (n.d.) where arts and entertainment were the most popular for young individuals. This research found that retail was the most popular with 18.4% and media creative second most popular with 13.6%. 
This can be detrimental for young individuals if they want to get involved in other sectors which are not as focused on using the internet as a resource or have a time lag in the production and sale of the item. As it inserts an environmental factor from TRA based on the ability of the entrepreneur to be able to ascertain funding, which is an additional perceived barrier (Kanze et al., 2018). This would be representative of such groups as the 2.9% interested or involved in property and construction, the 2.9% interested or involved in engineering and 1.9% interested in aerospace. As these capital requirements can typically be higher this can reduce young entrepreneurs to only go into areas that have a low capital requirement level. This can mean that their UK losses a heightened level of productivity and GDP as it would take longer for someone to save up the capital requirement for these businesses. 
While it is possible to raise finance in other forms such as by use of Seed enterprise investment scheme. Participant 2 of the interview informs as to why they view this as a lack of an option as they feel that their age plays a role in the ability for them to raise finance 
“For me, who is 20 years of age and from an asian ethnicity, living in the UK, I believe that I'm currently less likely to be chosen compared to someone who is older and their ethnicity is British. It could be because of "pack mentality" or trusting someone like your own.”
Because they would want someone who reflects their mentality and thoughts, this follows the literature review as the mentality has been a significant aspect of an entrepreneur and fitting into the ecosystem (Chang, 2018). This also follows one of outlier findings in which over 85% of the participants of the questionnaire agreed to an extent with the statement that to do well in business you need to have a certain mentality. These statements could show as to why young individuals feel that they are not able to get funding as they feel that between different generations and age groups there are different mentalities when going into business. People would prefer to invest in people who reflect their own value’s beliefs and mentalities so they feel that there could be a disconnect from what the expectations and mentalities of most investors to those of young individuals who are looking for funding in their businesses, thus limiting the potential number of investors who would invest in young entrepreneurs as for the most part this difference can cause for potential investors to view the individuals as uninvestable.

4.3 Theme 3 Lack of advertising for Government schemes
Lack of knowledge of government schemes seemed to be a recurring theme within the research with 58.7% percentage saying that they had not heard of any of the government schemes. This is surprising as the UK got voted the country with the best schemes for starting a new business in the European Union (European Commission, 2017). With multiple schemes such as the seed enterprise investment scheme, enterprise investment scheme and Social investment tax relief the UK is leading by most accounts in the availability of ways for entrepreneurs to raise finance (European Commission, 2017). 
Interview participants were aware of the schemes available however when asked if they plan to apply. 
Interview participant 2 was vocal upon the subject stating 
“I have planned on getting a grant and similar uk governmental schemes that could support my business, however, I'm not knowledgeable enough to know how and I have yet to do my research on how to do it. I've done it before hand but the process was long, tedious and complicated and it didn't help that I was young and my appearance is "foreign"
I've tried doing it*”
Similar comments were made from interview participant 1
“I don’t really know what’s available besides the one I looked at that is IT sector based.
I have looked around but haven’t seen many that would help me in my field as of this time”
This shows that from their perspective despite being aware of the some of the schemes available to them which exceeds the norm, they feel the process is too laborious and difficult to understand to such a point it could cause one to feel frustrated and like they are wasting their time  This is supported by the comments in the question 18 with the majority saying that they do not do enough but with some individuals highlighting that the level of advertisement within the scheme on offer is relatively low such as this comment of “Support is available but not advertised enough” and “I think the government should do more to help people who want to be entrepreneurs, and advertise more on the help available”. Overall there were 72 responses to this question with the majority being that they do not do enough at and are not helpful as such are not opting to interact with them for the long-term success for their prospective businesses.

[bookmark: _GoBack]Lack of awareness of government schemes seems to be a problem when looking to entrepreneurship in young individuals that can have detrimental effects on them starting a business. The results showed that there is a direct correlation between the knowledge of government schemes and when young individuals intend to start a business. This shows that the government schemes such as seed enterprise investment scheme have had an impact on the intent and vision of young entrepreneurs of how long it will potentially for them to start a business. But it has a much more significant impact then crowdfunding has had on their intent to start a business. Without the knowledge of these schemes, there is likely to be a delay and perhaps fewer young individuals starting a business altogether as they would not view it is a viable method for them. This shows that in order for greater utilization there would need to be greater awareness of the schemes that are available to young individuals when looking to start their business. 
	Figure 7 Correlations between Government schemes and the intent of young individuals to start a business

	
	Q20 Gov schemes
	Q5 Business intent

	Pearson Correlation
	Q20Gov schemes
	1.000
	.226

	
	Q5Business intent
	.226
	1.000

	Sig. (1-tailed)
	Q20Gov schemes
	.
	.011

	
	Q5Business intent
	.011
	.

	N
	Q20Gov schemes
	103
	103

	
	Q5Business intent
	103
	103



4.4 Chapter 4 conclusion 
The results have shown is that the hypothesis of the increase in crowdfunding and public knowledge of crowdfunding has had little to no effect on the perception of young individuals concerning the barriers that they face when looking to start a business within the UK. When the results were put under further analysis, it did yield some interesting results for barriers to entry for young individuals within the UK showing that there is a correlation between the level of education that a young person has and the perception of the problem that they are facing. This followed basic behaviour theory showing a change in education level will change the perception of risk undertaken when starting a business due to the differing opportunity cost. Lastly, there was a strong connection between the knowledge of government schemes and the intent to start a business showing that schemes such as the seed enterprise investment scheme are having a positive effect more so on the entrepreneurial spectrum in diffusing barrier to entry then crowdfunding is. The data did also show in connection with the discoveries upon government scheme that there is a majority of young entrepreneurs who do not know about any of the schemes that are on offer when looking to start a business. Showing there is more of a need for the knowledge about the process or perhaps more advertisement around the schemes that are available to ensure they are better utilized










5. Chapter 5 conclusion of research
This chapter is an overview of the entirety of the study this looks at the findings within the research, the impact that this has on the wider business world in terms of entrepreneurship and barriers to entry within academics. It briefly acknowledges and explains the limitations that were posed within this study. The objectives of this research have been. 
· To critically analyse the barriers faced by young individuals who take up entrepreneurship within the UK
· To conduct an extensive literature review examining the pertinent issues relating to barriers to entrepreneurship for young people
· To identify and evaluate the perceived barriers faced by young adults looking to become an entrepreneur
· To provide recommendations for the UK government to use in the purpose of promoting the take up of entrepreneurship by young individuals who are based in the UK
The level to which these objectives have been met is as follows, an identification, critical analysis and evaluation of the current barriers that face young entrepreneurs has been done. This showed that the most prominent barrier that young people perceived to be in their way from starting a business was lack of financing. An extensive literature review has also been conducted for this research showing that parts of the UK population do perceive the largest barrier to be things other than finance such as women in the Midlands (Lockyer and George,2012). However, for the majority of populations do find financing to be the largest barrier standing in their way. The final objective of providing recommendations for UK government use with the intent of promoting youth entrepreneurship will be explained in this chapter.

5.1 Summary of findings 
There were three main findings that have been identified in this piece of research. 
Firstly, the hypothesis that new crowdfunding platforms have had a significant impact on the availability of young individuals to raise finance to the point of changing the largest barrier to entry from a lack of finances to a lack of knowledge; did not hold when it was put under statistical testing. As although there is a link between the rise and availability of new financing through crowdfunding, there is an insignificant correlation between this, and the perception of barriers young individuals face when starting a business. This research followed contemporary thoughts pertaining to entrepreneurial barriers that financing the is the largest barrier faced to young individuals when looking to start up their own business.
This research also identified that there is limited knowledge about government schemes such as the Seed enterprise investment scheme and the enterprise investment scheme. Despite both of these having a role in the availability of finance, there was a majority of the entrepreneurs and potential entrepreneurs that did not know about any of the schemes that were on offer. 
The last piece that this research shows is that there is a direct correlation between the nature of a perceived problem an entrepreneur or potential entrepreneur and the level of education. The extent of this correlation is yet to be discovered. 

5.2 Contributions of this study.
This study has attempted to contribute to the body of knowledge pertaining to young entrepreneurship. This study’s results supported existing literature such as North, Baldock and Ullah (2013), where the largest barriers to entry facing young entrepreneurs looking to start a business is financing. This research brings to the forefront the limited effect that new crowdfunding platforms such as Crowdcube and ICO’s have on the availability of finance for starting a business.
This research also contributed to the body of knowledge by identifying two new pieces of information that had not been previously known in the field of business and entrepreneurship. 
Firstly, it has shown that there is a lack of advertisement and knowledge of government schemes that are on offer to raise finance when viewed through the perspective of young entrepreneurs interested in starting their own business.
It additionally yielded information that there was a direct correlation between the perception of the problem that a young entrepreneur faces and the level of education that they have attained. This showed that as more education is garnered at certain points of the educational ladder the nature of the perceived barrier changes.
5.3 Recommendations
The results have conclusively shown that finance is the greatest barrier that young entrepreneurs face when starting up a business in the United Kingdom. This recommendation is based on improving trying to alleviate some of this and allow for more finance to be accessed. 
Due to the results showing that there is a lack of entrepreneurs and potential entrepreneurs that have knowledge of available schemes when looking to start up their own business. It can be recommended that the solution to this would be to advertise the schemes more to the public domain. As this would likely yield in more people starting businesses but could potentially cause for an increase in the amount of available finance to the start-up and entrepreneurial ecosystem within the UK as certain companies could perhaps be viewed as less risky when making an investment. Ways this could be done, in order to reach young entrepreneurs could be to advertise through social media sites such as Facebook and Instagram as the users of these sites are disproportionately younger (Kehl, 2018).
5.4 Implications of findings
The implication of this study when contextually applied within the entrepreneurial landscape is that it supports previously held knowledge surrounding the barriers to entrepreneurship with this research discovering that the most prominent barrier to entry for young entrepreneurs is financing. This research is discovered that the number of young entrepreneurs who know about government schemes such as the seed enterprise investment scheme is low with 58.7% not having heard of them. This suggest that while the UK is meant to have some of the best government schemes for promoting new businesses and entrepreneurship, they are not being fully utilized due to a lack of knowledge and advertisement of the schemes (European Commission, 2017). The implication of this is that there should be a better understanding of how to bring new policies designed for promoting entrepreneurship into the public knowledge for them to be better utilized

5.5 Limitations of this study
The limitations of this study are the time frame and finances, there is a limited time frame to be able to conduct the primary research. Budget is the other limitation of this study as this means there could be a limited ability to be able to replicate an authentic representation of the market but also their will be limited resources to be able to be used in order to comprehend sound analysis.
As a positivism approach has been taken for the quantitative data there has been a limitation in the level of analysis that has been able to be done as it has assumed that the lost production from the lack of financing from the ventures assumes that these ventures will be implicitly successful upon financing, this is not the case in all businesses with many start-ups failing even upon financing so an argument could be made that the reason that young entrepreneurs are not being financed is due to their being a lack of business viability in the plan.
5.6 Recommendations for further study
It would be recommended upon further study to analyse and quantify the extent to which a change in education levels has on the perception of young individuals’ barriers to entrepreneurship. This could be done by finding a wider selection of a representative population and asking them their feeling upon how each individual step on the educational ladder such as secondary school and university. How have these impacted your thoughts upon starting a business. It would be important for there to be full representation of each educational group as perspectives of the effects of certain educational sections could be altered due to the fact of having to recall from memory. This would great show the extent to which young individual perceive barriers and how they can change in nature over time as one progresses through the educational system. This would great contribute to the knowledge of entrepreneurship and would greater allow for states to understand the perspective of each different type of young entrepreneur when looking at policy making for promoting a freer economy. 
5.7 Conclusion
To conclude this study has attempted to contribute to the body of knowledge pertaining to entrepreneurship in particular barriers to entry within the UK for young entrepreneurs. This research has corroborated with previous academic literature in finding that the most prominent and popular as a barrier to entry was financing. This research went on to discover that few entrepreneurs know about government schemes that are on offer to help with the formation and financing of their business, while also showing that the nature of the barrier to entry can change in form between education levels which corroborated with the TRA discussed in the literature review. Upon discovery of these findings the recommendation of greater advertisement of available schemes to entrepreneurs should be made to ensure that every effort is made to fully utilize the schemes that are on offer and promote more business. Further study within this area should be focused around the prominence of the changing nature of barriers to entry between education levels, to better understand the perspectives and how education can impact the entrepreneurial landscape. 
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7.3 Interview questions
Question 1. How do you feel your age affects your capability of starting a business in the UK?
Question 2. How has your family influenced your decision to pursue a business?
Question 3. How do you plan on getting your idea off of the ground?
Question 4. Why are you pursuing your own business?
Question 5. Why do you feel that the UK is the most appropriate place to start your business?
Question 6. Do you feel that a social network support system is important when starting a business?
Question 7. What schemes are you aware of related to starting your own business?
Question 8: Why do you plan on using government schemes
Question 9 : What was your biggest barrier to starting up on your own ?
Question: 10 How do you feel you're well being has been affected while pursuing your business?

7.4 Transcript Interview participant 1
Age 25-35
Gender: Male
Sector: Media & Creative Industries
Location: Swansea
Interviewer: Just to let you know that this conversation will be used for research for my dissertation with UWTSD

Participant: Understood

Interviewer: All messages will be recorded but confidential
First question how do you feel your age affects your capability of starting a business in the UK?

Participant: I’d say it affects it to a degree, some grants and opportunities are restricted to me if I was 16-18 instead of 20-25.

Interviewer: Question 2, How has your family influenced your decision to pursue a business?

Participant: I have had no influence from family to make a company, most of my family say I should get a simple job

Interviewer: So do you feel that they have had more of a negative influence pushing you in a different way ? Or just no influence at all?

Participant: Just no influence

Interviewer: Question 3 , how do you plan on getting your idea off of the ground?

Participant: I plan on using the grants available and my contacts in the industry to solidify a foot in the door
Also using merchandise to bring in some capital

Interviewer: Question 4, why are you pursuing your own business

Participant: Because currently if I want to earn money I must accept 0 hour contracts or a job that will become a mundane routine. I don’t see this as an appealing or worthwhile situation for me. Perusing a company of my own not only gives me freedom and creativity time but also the ability to possibly open up a new opportunity for me an others my age.

Interviewer: So you feel that the lack of opportunity is really pushing you into it ?

Participant: Yes mostly, there’s opportunities out there just a lot of them are specific to sectors or you need to have a growing company to apply/get the benefits fully

Interviewer: Question 5 why do you feel that the uk is the most appropriate place to start your business?

Participant: I feel like the market I am trying to enter has opportunity and is growing as we shift from a physical to digital age

Interviewer: Just to let you know we are half way through as their are ten questions
Question 6 Do you feel that a social network support system is important when starting a business?

Participant: Yes, having a social hub that is accessible for advice and just general networking would be a benefit to the people around that don’t know where to start

Interviewer: Do you feel not knowing where to start can put people off from starting a business in the first place

Participant: Yes, having no idea where to begin can make it feel like a lot of work to start up

Interviewer: Question 7: What schemes are you aware of related to starting your own business?

Participant I don’t really know what’s available besides the one I looked at that is IT sector based.
I have looked around but haven’t seen many that would help me in my field as of this time

Interviewer: Question 8 :What was your biggest barrier to starting up on your own ?

Participant: Money

Interviewer: Question: 9 How do you feel you're well being has been affected while pursuing your business?

Participant: I feel my mental health has been affected slightly with the stress but no more than the usual that comes from stress an uncertainty

Interviewer: Thank you that is the end of the interview as you covered one of the questions i was going to ask in one of your other answers. I hope you have a good day

Participant: You too

7.5 Transcript interview participant 2
Age: 18-24
Gender: Male
Sector: Fashion & apparel
Location: Manchester
Interviewer: Just to let you know that this conversation will be used for research for my dissertation with UWTSD

Interviewer : All messages will be recorded but confidential

Participant 2: Ok

Interviewer: First question how do you feel your age affects your capability of starting a business in the UK?

Participant2: Elaborate

Interviewer: 
 Do you feel that your age has impacted the ability for you to start a business for instance do you feel people might not take you seriously because of your age or that people do not want to buy your products due to your age e.g ?

Participant 2 : Im not an expert on this but I believe it varies from person to person and I think it varies even more depending on the cultural and ethnical background. 
For me, who is 20 years of age and from an asian ethnicity, living in the UK, I believe that I'm currently less likely to be chosen compared to someone who is older and their ethnicity is British. It could be because of "pack mentality" or trusting someone like your own. 

However, on the other side. Some people may choose me over someone that is older and the same ethnicity as them because they understand the struggle, are willing to support those that are against the odds and because they are more interested as I could bring new ideas which could be better

Interviewer: I never thought of it like that
 Question 2, How has your family influenced your decision to pursue a business?

Participant 2: Also, people may choose someone who is older over me because of age experience. Being older could mean that they have more time that they've spent improving themselves and have more knowledge but that isn't necessarily true as a young kid could have started doing that particular area before someone who is older.
My family has influenced me to pursue my business in many ways - some reasons are common and some are quite unorthodox. I think the love and attachment of family / pack mentality pushes me to create something that could benefit me and my family. 
Varied life experiences have pushed me to start a business because I know the struggle of surviving when wealth isn't as accessible.
My family hasn't directly pointed out that I should have a business or the path that I'm doing now but they've been always encouraging me to work hard and study hard so I can earn money and obtain the things that I want and need
The whole human tendency of survival of the fittest and that pack mentality has influenced me to think of ways to survive and make money

Interviewer: Question 3 , how do you plan on getting your idea off of the ground?

Participant2:   I think no matter what, my family will have always influenced me to be like this because of the situation. Even if they weren't communicative, being with them will influence me
give me time to think. I have to go now too so ill just reply when I can bro. Ill write my answer down and send it over

Interviewer: We can continue this later as I understand you are busy and I still have 8 questions as there are ten overall but thank you for your responses so far 

Participant2:  (Thumbs up emoticon reaction)
No worries hope it's of any use so far.

Interviewer: When are you free to finish off the interview?

Participant 2 : prolly around 6-8 bro

Interviewer: you ready?

Participant 2: Go on

Interviewer: Question 3 , how do you plan on getting your idea off of the ground?
If you don't feel comfortable answering that question, we can skip it?
Participant 2: I think that question crosses my mind every other day. To figure out the best way of how to take that flight, when to take make it happen and more importantly why.

There’s multiple ways of how to do it but it varies depending on the social context at that time and the type of business we are setting up. 

Most business before can never start the way it did before and some should not be a loud to exist due to how saturated the market is, the political aspects, the global and social impact such as fast fashion and business’ which contributes to pollution.

In the beginning, I was planning on creating a fashion brand, however, undergoing through research and the realisation of how saturated the market is and the global impact towards pollution, I decided to not take that route anymore.

if we were to continue becoming a fashion brand, we were nothing but just another business adding problems to a crises, like many others, while profiting off it. 
It’s not as clear to the majority of people now that it’s big crises but sooner or later that problem will be exposed to everyone and once it does there will be a process of cutting business off / boycotted.

So to me, it’s important to plan ahead of the game and make sure that when we do plant ourselves, if ever, we make sure that the foundation we are building on will benefit not just us but also everyone or some. Or at least create a business which create minimal waste/contribution to global crises.

I’d also have to consider when the “take off” should happen as there’s times when a lot of things are happening which could affect its exposure to the audience. An example would be if we start advertising when a national crises happens and all the attention are being brought to that news.

As a metaphor, the running stage on a runway is as important as the take off.

Lastly, I think the most important aspect is the why. The core belief should be solid that it’ll last as that’s the foundation that everything will be built on and be supported by the people who believe in it.
The why should be so strong that it motivates you, everyone in it and be appreciated by the audience in order to survive and strive.


Interviewer: Wow you have seriously thought about this heavily

Participant 2 : It’s important

Interviewer: can imagine you have also thought about my next question then you briefly mention some of it but would like you go in further. Question 4 being why are you pursuing your own business?

Participant 2: I’ve decided to pursue my own business due to countless reasons. The main reasons is being able to support myself, my family and friends in way that I’m happy with - being my own boss. 
To create something that I’m proud of and leaves a mark in history.
To create something that brings life to someone, whether that is to be motivated/inspired/influenced positively with our work.

There’s more reasons but they’re what’s most important to me right now

Interviewer: Question 5 why do you feel that the uk is the most appropriate place to start your business?

Participant 2: Well firstly, it’s the country which I currently reside in and study. Secondly, it’s the country which I currently think is very fair, active and isn’t as corrupt - important aspects for a business to grow.
Thirdly and most importantly, it’s the country that I’ve grown up in, so the majority of my knowledge from the education system and the social context comes from the Uk. It’s best to specialised on something which you are knowledgeable about. If you can find the reason why you’re needed and if you’re business can resonate with the people then the higher the chance of your business to survive and strive

Interviewer: Question 6 Do you feel that a social network support system is important when starting a business?

Participant 2: what do you mean?

Interviewer: Do you feel that often you need help and Support while starting up a business do you feel it is tough to endure?

Participant 2: I can't say that I've never needed help so I think that help is important when starting a business and getting as much support as you can get does help you and your business. However, you have to do your own research, especially if it's an advice as at the end of the day, there's people out there that are trying to stop you and one of the best way of doing that is to pretend that they're helping by giving you advice which sounds logical and helpful but in reality is actually damaging. In business world, moral and ethics  aren't as important to others. So be open minded but take things by a pinch of salt as always.

Another thing is to not rely on others. Getting help you need is great, however solving it yourself if possible is the best way as the answer you'll find will make more sense than figuring out the answers that someone else has figured out.

like that saying goes; "give a man a fish and you feed him for a day; teach a man to fish and you feed him for a lifetime"

The struggle will also be helpful as they're indicators wether you're suited for that career and it reassures you whether it's the path that you want to pursue. If you can handle it even at toughest times then that should give you an idea whether it is for you.

Interviewer: Question 7: What schemes are you aware of related to starting your own business?

Participant 2: what do you mean ?

Interviewer: Any grants or like things the uk government run that you plan on using to make your business?

Participant 2: I have planned on getting a grant and similar uk governmental schemes that could support my business, however, I'm not knowledgeable enough to know how and I have yet to do my research on how to do it. I've done it before hand but the process was long, tedious and complicated and it didn't help that I was young and my appearance is "foreign"
I've tried doing it*

Interviewer: Question 8 What was your biggest barrier to starting up on your own ?

Participant 2: I can't pin point for sure now as it was a while ago and I've gotten over it. I believe that the lack of knowledge, self-confidence and finance are the three things that would be the biggest barriers if I had to deal with any.

Interviewer: Question: 9 How do you feel you're wellbeing has been affected while pursuing your business?

Participant 2: what?

Interviewer: How do you feel your mental health has been effected by starting a business?

Participant 2: It's been a constant challenge since I've started but that struggle has improved me in every way. It's motivated me, made me more knowledgeable and wise, help me come up with codes that I agree to live by, formulas to help me come up with ideas and so forth.

Its tough and challenging but it's a great way of understanding yourself, people and the world. Overall, its positive

Interviewer: Okay you answered one of the questions I was going to ask in one of your responses so we will end the Interview here Thankyou for participating

Participant 2: (Thumbs up emoticon reaction) could you send me the full transcript of the interview to?  (Email inserted here) 

Interviewer: Sure will do send it over tomorrow if that's alright 

Participant 2: (thumbs up emoticon reaction)

7.6 Transcript interview participant 3
Age:18-24
Gender: Male
Sector: Fashion & apparel 
Location: Swansea
Interviewer: This Interview is in Connection with the uwtsd all answer are confidential   First question how do you feel your age affects your capability of starting a business in the UK?

Participant: I don't really think it really has too much bearing on my capability of starting a business in the UK, as I am young person I am likely to be able to gather interest in my company fairly easily, where as if I was older I would have more experience in the business sector and my company may be able to benefit from that but I would also most likely struggle to adapt to the fast pace changing world.

Interviewer: Question 2, How has your family influenced your decision to pursue a business?

Participant : My family have not influenced my decision to pursue a business most of my business sense has come from the media and a personal drive to rise out of poverty.

Interviewer: Question 3 , how do you plan on getting your idea off of the ground?

Participant: I plan to start online as there are less barriers to entry.

Interviewer: How do you see financing being involved in your business do you plan on using any eternal sources

Participant: I plan to finance my own future business with my personal savings to help increase the long profibility of the company besides I have enough debt from uni.

Interviewer: Question 4 why are you starting your own business

Participant: Freedom, and larger profits than working for other people

Interviewer: So you believe Money is the main motivating factor pushing you towards entrepreneurship
Participant: Personally 2 movational factors apply, profit and stress levels

Interviewer: So you see it is a lower stress route?

Participant: Yes, most of the stress I have in like comes from other people. So starting my own company allows me to minimise human error by minimising muman involvement

Interviewer: Question 5 why do you feel that the uk is the most appropriate place to start your business?

Participant: Simply it's what I know, I would like to expand in to the rest of world but I'm going to start with what I know

Interviewer: Question 6 Do you feel that a social network support system is important when starting a business?

Participant: I relie on old fashioned business connections, more so person to person than creating them through a social media network sure it's handy to stay connected with people but it's not a great place to make connections

Interviewer: Question 7: What schemes are you aware of related to starting your own business?

Participant: There are quiet a few in Wales there's big ideas Wales and a few other schemes available but I may look towards them for advice but I'm not going to require any financial assistance.

Interviewer: Question 8 :What was your biggest barrier to starting up on your own ?

Participant: Business Information as I'm not from a enterprising family, but I have found it fairly accessible to gather that online through gov.org

Interviewer: Question: 9 How do you feel you're well being has been affected while pursuing your business?

Participant : Well I've saved up six months living costs in advance so that gives me six months for my business to start being sustainable, I think that some people don't do this and that is why they struggle.
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Q20. Have you heard about any of the following?
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Thank you for participating in the survey, if you have any comments about it
please leave them here.
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