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Marketing information system is such an useful task which helps and organisation to store their business information in a specific database in order to use it in future, in different sector like, solving marketing problems as well as for a marketing decision making. In present days MIS is being one of the most important marketing tool for organisation. Additionally, information systems can link the organizations’ policy and organize them in order to facilitate the marketing decision towards product or customer (Pride, 1989). In the research, the condition of the hospitality and tourism company, Mayfair, has been discussed. The company that is researched upon is based on the United Kingdom. The company has been successful in its field for many years, and the reason they are flourishing day by day is that it implements the Market Information System (MIS).
 
Marketing in formation system used by Maifair:

In research its shown that the company was in good position since they started the marketing information system. It was clear that Mayfair has taken the full adventage of the system and made good profit over the year . Moreover they have created a sustainable position in the compatative market. The MIS includes three basic terms that are, marketing, gathering information and communicating. At first a company need to creat an attractive advertisement ( it could be any platform like Television, Radio, Print media etc) where there need to add all relevant information which will attract customer and get quick interest. Secondly information gathering about difficulties in the market. It is also important to collect information about competitors . which will help the organisation to set up a plan for business growth. After gathering enough information about competitors and the demands of potential customer , Then  company can focus on communicate with their staff in regards to the service demand by customer.  Mayfair advertise the feedback on their website with a £5 free bucher , which leads customer to put all their information such as Mobile number, Email, date of birth , house address etc  to put on Mayfair’s website. By this Mayfair store all of this information in their database to future marketing offers to its customer. and then Mayfair use all this information for their marketing like post advertisement , email advertisement as well as the sand promotion by text masseging in customer’s  mobile phone. In reacearch I have found clever way MIS is being used by Hospitality industry  which is when a customer order from online , most company store the whole order information in order to know customer demand. After few order from same account the system knows what is that customers choose. Next time when  customer  order 
[bookmark: _GoBack] and if they missing anything from their previous order then the system will remind if the customer forget about that specific product. As an example last time I order my food online from my nearest Indian restaurant where I order regularly and I missed my fabourit Popodum at the end soon I press submit order the system flash with a massage saying “ Did you forget to add popodum today “ and then I went back and order popdum. After researching and MIS I personally have a recomandetion  for hospitality industry to use IMS. Which is After gathering information the System knows about customer’s date of birth and some system has farther  information about customer like anyversery . so what can a hospitality industry do , By taking information from system they can sand a invitation email or latter on customer’s birthday or anyversery day with probably a gift bucher .



Effectiveness of the marketing tools
The Mayfair has been providing the consumers with effective advertisements that have helped the company to gain more attention. It has not only popularised the organisation, but also gained a lot, of customers. The information gathered about the market advancements along with the progress of the competitors has gained the organisation to carry on with the innovative ideas and implement them in order to improve the provided services. The communication with the employees and noticing the feedback given by the customers has helped the company to rectify the mistakes that have been found out. The transparent relationship with the employees has provided the company with a lot, of innovative ideas that can be implemented for the growth of the business. In the opinion of Singer (2018), the company has been able to gather profit and success is due to, the fact that it has not ignored the importance of market information system. 
The use of the market information system is extremely effective and must be used by each and, every field of business organisations. As per the ideas of Benkovskisab and Wörz (2018), the companies that do not make use of MIS, chances are, they will suffer great loss in the future. The marketing in MIS helps any company to advertise themselves in front of the people, who are the basis of the business. The type of media chosen also plays a role in the popularity of the brand. The company is required to select effective methods or media in order to present itself in front of the crowd. The information gathering is then needed to, be followed. The company, which does not gather information regarding its environment, is sure to lose its grip in the market of business (as influenced by Sherwood et al. 2018). On the contrary, if it acquires information regarding the market going on, it is evident, that they will be able to use the acquired knowledge to find out innovative ideas to improve their business. The communication is also an effective way to clarify the necessities that are needed to, be implemented to improve the development of the company. The workers working under the organisations are needed to be informed about the knowledge that has been gathered about the competitors and the market demands and supply. The stakeholders as well are required to be informed about the case. The wide discussion regarding the collected information will help the employees along with the stakeholders to provide with ideas to rejuvenate the business, in case, the company is suffering loss. The people involved with the company will also be able to help it to give ideas for providing better services. The market information system not only helps a company to grow in the local region, but also in the globalisation of the company.
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Figure 1: Marketing Information System
(Source: influenced by Yourarticlelibrary.com, 2018)
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Considering the information provided above, it can be stated that Mayfair has been effectively using the market information system to flourish its business in the local area along with the world market. The market information tools, which are marketing, information gathering and communication, have been executed efficiently, resulting in the company to expand in the various parts of the world.
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