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Background of Samsung
[image: ] Samsung is a South Korean multinational manufacturing conglomerate in Samsung Town, Seoul, South Korea with subsidiaries spanning a broad range of business activities. Founded in 1938 by Lee Byung-Chui as a trading company, it has since expanded into a range of industries like manufacturing, textiles, insurance, electronics, financial services, shipbuilding and retail. Following the death of chairman Y.Hundae in 1987, the business was separated into 5 groups: Samsung, Shinsegae, CJ , Hansol, and Jogang Group. Samsung Electronics is the most significant information technology company, based on its leadership in consumer electronics and chip maker Samsung is one of the most famous names in the mobile phone industry. The business grew into a huge mobile phone and electronics conglomerate, providing innovation to various industries outside of phones and electronics. W Samsung’s president is more influential than South Korea's president (Arnett et al., 2021) and has a significant impact on the nation's politics, media, economy, and culture. He inspires people throughout the globe and uses innovative ideas and technology to shape the future.

Samsung Product Strategy Mix:
Under its CSR vision of 'Together for Tomorrow!', Samsung is also committed to empowering the next generation to reach their full potential and to provide positive social change. People can be enabled.' Utilizing a research and development staff, Samsung makes an ongoing effort to offer its consumers the finest goods (Enyimba et al., 2020). Consumer electronics are just one of Samsung's many product categories. The company also makes apparel, automobiles, semiconductors, accessories, life insurance, home appliances, marine, and ships. Additionally, Samsung offers services in the following industries: shipbuilding, construction, healthcare, advertising, finance, retail, and technology. The following five groups can be used to categorise products:
[image: ]
Mobile technology: Samsung is one of the top producers of cell-phones which is a large sector of the brand's products line includes smartphones like: Samsung Galaxy series, tablet, wearable technologies, and a large diversification of accessories.
H&A (Home Appliances): Part of the consumer electronics provided by the Samsung are: refrigerators, washing machines, cooking appliances (oven, hobs, etc.) , air conditioners, vacuum cleaners.
Television: Samsung television, audio&video resource, and others accessories. In addition to TV, the firm also offers a large range of digital camera. 
Computer and IT: The Samsung company also sells laptops, printers, multifunction devices, monitors, and other computer accessories like SSDs , portable SSDs , memory cards, USB flash drives, and others storage devices. 
Higher quality items have become more in demand in recent years, and Samsung has responded by emphasising product quality and marketing goods from industrialised nations. In addition, the business recognised that underdeveloped nations had a need for high-quality cellphones. As a result, it promoted customised goods in those emerging markets.
Samsung Promotion & Advertising Strategy     
The promotional and advertising technique used by the Samsung marketing strategy is as follows: Promotion is an important part of the company's marketing strategy. The right method to engage potential clients and position yourself, in Samsung's perspective, is through advertising. Samsung uses diverse prints and online media to advertise its new products. The company has recruited many numbers of personalities to help as brand ambassadors and market the product to accumulate on the huge numbers of fans that celebrities which they have. By way of digital marketing, posters, social media platforms and online advertisements, the business is well represented online. Samsung attracts customers through advertising while employing the best tactics to promote products through sales promotions. Both within and outside of the holiday season, the corporation employs a variety of marketing strategies. It encourages business partners to sell Samsung products above the competition by offering them a variety of discounts and incentives. The marketing mix study and Samsung marketing plan are now entire.[image: ] To encourage people to buy the product, Samsung employs a variety of promotional strategies in addition to advertising. Samsung is well-known.
Samsung Place and Distribution Strategy
The distribution strategy in the Samsung marketing mix: In accordance with its distribution strategy, Start selling straight to providers and retailers. The only people who can influence corporate sales under this strategy are service dealers. Technology retailers must carry Samsung products because of the company's widespread recognition as a brand. Samsung service dealers handle corporate sales. Its dispersion is a significant selling point. To distribute their goods, they only work with one distributor. Local distribution of the enterprise's products is handled by a single distribution business, after which they are distributed to other locations.

Engineering
[image: ]Samsung Engineering (S&E) is a Korean construction and project management (EPC&PM) mainly supplies full engineering services, including: subjects, design, obtainment, construction and commissioning (Samsung, 2022). SE is involved in a variety of projects both in Korea and abroad. A natural gass facility in Thailand, for example, as well as power plants, steel mills, and other multibillion-dollar projects in Saudi Arabia and the United Arab Emirates, represents important expansions of S&E (Hakimovn and Muhammedrisaevna, 2022).
[image: ]Construction and Trading (C&T)
Samsung Construction&Tranding hire in construction and in trading as well different operations mainly based on world engineering and, construction activities, trading invents, fashion and real estate (Kang et al., 2020). Samsung Construction&Tranding Engineering & Construction Group concentrates in engineering, obtainment, and construction, and is best known for its performance in skyscraper activities.
[image: Изображение выглядит как текст

Автоматически созданное описание]Life insurance
According to market capitalization, Samsung Life Insurance (SLI), which offers health insurance, and annuity products, is one of the most profitable corporations in the nation (Kimball, 2019). Under the leadership of the Samsung Group, SLI growth was expedited by a focus on the product creation, marketing, and distribution.
Samsung Price/Pricing Strategy:
[bookmark: _Hlk119506079]Below is the pricing strategy in Samsung marketing strategy: Prices for Samsung devices are determined by the product's quality and target market. There are many different items in the electrical categories, with prices for smartphones varying from £169 to £1599 depending on features and characteristics (Samsung, 2022). From £179 to £728 for a Samsung tablet, and from £449 to £1999 for a Galaxy Book. TVs from £259 to £4000, watches from £249 to £309, and Galaxy buds from £99 to £139 (Kumar, 2020). Samsung leads the market for smart phones and is a key participant in the markets for smartphones and home appliances. The two price models it employs are described in the next section. Pricing is based on the rivals as part of Samsung's marketing strategy. Samsung has failed to unseat Apple as the dominant player in other types of products, alike in the "home appliances" category.
[image: ]
To understand Samsung's pricing strategy inside its marketing mix, they are all helpful. Samsung has a practise of skimming off the top. For instance, Samsung increases the cost of new products when it offers customers a choice of storage capacities. However, when competing manufacturers release smartphones with comparable features, Samsung lowers the price and easily avoids a decrease in its market share because of the entry of the competitor. Every year, the company brings in more than $200 billion.
[image: Изображение выглядит как текст, компьютер, снимок экрана, внутренний

Автоматически созданное описание]
[image: Изображение выглядит как текст, электроника, дисплей, снимок экрана

Автоматически созданное описание]Various household appliances including robots, washing machines, dishwasher, vacuum cleaners, air dressers, cookware, laundry, displays and audio equipments.


Samsung creates pricing that might interest customers by concentrating on the customer interest rate, target audience, market situation, and product demand. Age, career, working team, dental, kid, pension, accidents, and other factors are taken into account while setting SLI pricing.
Product availability of Samsung (Place or Distribution)
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Автоматически созданное описание][image: ]Samsung is a worldwide corporation, and its goods are sold all over the world. 290,000 employees work in Samsung's 74 assembly factories across 74 different countries (Narus and Anderson, 2020). Samsung sells its products through a variety of outlets in various markets. The main factor in the distribution system that distributes items to big retailers is the utilisation of service dealers. Customers have the choices of browsing merchandise online or going to neighbouring showrooms. Additionally, Samsung employs single distribution in the specific region where they do not require the use of other channels or stores (Rivera et al., 2020).
Customers may choose products from a website's inventory and have the chance to compare anything they desire. Secure payment and delivery systems make it simple for clients to order items from efficient distribution networks. Samsung can locate items through to the direct selling system used by international shops. Samsung sells products abroad through the use of independent distributors, licences, and subsidiaries.

Promotional strategies of Samsung
Due of the intense market rivalry, Samsung needs a variety of marketing techniques. Advertising on television, billboards, social media, newspapers, and other platforms to focus more on the needs of the client. With celebrity endorsements, Samsung has a significant advertising budget, which is beneficial for its business operations.
[image: ]
[image: ]Higher promotional activities are produced by sponsoring significant events like the World Cyber Games, the International Olympics, and others (Van Esch et al., 2019).


Samsung spent $1.9 billion on displaying in 2021, which is more than the process of championship as a whole is worth. Higher consumer involvement results from sporadic discounts that vary depending on the culture or holidays of the nation in which Samsung operates. To regularly update their online presence, Samsung makes use of social media platforms like 
 Features of Samsung Products
Quality: Segmentation is used to control quality attributes in Samsung goods. Samsung ensures that the highest quality standards are upheld throughout all product categories, from premium to mid-range. Samsung's technique of constant quality enhancement raises the premium value, ensuring that everyone stays up to date with it. Research & development initiatives that evaluate various aspects lower obstacles and increase the value of the product.
[image: ]
Wide range category: In order to cater to a variety of tastes and aims, Samsung maintains a variety of product categories (Rivera et al,, 2020). People in the designated group are the target market for high-end ranges, while customers seeking mid-range costs are served by maintaining low ends. Samsung's many product listings attract more clients because to a strong brand positioning strategy. Customers may select any items, for instance,TV, smartphone, tablet, earphones, projectors.
Advanced features: Samsung's continuous research and innovation efforts are useful for developing new features. Samsung's brand development strategies are ensured by a focus on the newest trends and technologies. The research and development team at Samsung is constantly focused on the best methods that let customers pick the items they want. Employee performance is increased when given ongoing motivation and growth tools, which helps them stay focused on spontaneity.
[bookmark: _Hlk120111612] Branding strategy
Innovation, cutting-edge technology, cutting-edge design, talent recruiting, and internal branding are the five basic characteristics that Samsung bases its aggressive branding approach on (Narus and Anderson, 2020). Samsung focuses on gaining customer attention with its new goods in a competitive market. Samsung ensures lucrative innovation and ongoing usage of top-notch design and technology by developing fresh advancements.
[image: Изображение выглядит как текст

Автоматически созданное описание]
Samsung has the second-highest number of patents in the industry, but its research and development methods provide it a competitive edge. 
[image: Изображение выглядит как текст, человек

Автоматически созданное описание][image: ] 
Additionally, product design advancements that incorporate the hottest features enable Samsung to retain its branding approach. Samsung's effective market positioning is maintained via a variety of pricing variations according to target consumers. Samsung's employment strategy looks for international individuals that have overcome many obstacles and learned a variety of skills. Also, Samsung segmentation strategy, with targets several market segment, is effective for all of them. Samsung suggestions products for all consumer categories and is attentive of all market needs.


Samsung advertisement strategy
To sustain consumer interaction, Samsung uses two push-and-pull techniques process (Kumar, 2020). Samsung's push advertising approach enables them to use traditional methods for product placement in sales and advertising. Samsung invests in cultural activities by purchasing advertising space at various events or cultural pursuits.
[image: ]
Samsung is able to maintain efficient customer cooperation procedures with the newest product features and upgrades thanks to social networking technologies. For instance, Samsung's pull advertisement technique is made possible by social media marketing efforts that create an effective partnership on product releases on social media. 
[image: ]
 Customers are curious to learn more about Samsung products because of personalities endorsements in their commercials in many nations (Kang et. al, 2020). The most lucrative tech business, Samsung, inspires innovation all around the world. One of the really valued brands today is Samsung because to its effective marketing approach. Its clever use of digital marketing techniques serves as a great model for how to update your online store as a digital marketer.
[image: ]
 Customers are more likely to buy a product when it is presented in high-quality commercials and with precise information. Customers may read the ads prior to making a purchase and decide if the product is right for them or not. Improved market processes are developed via the approval of corporate brand identity and product order.
[image: ]
TV, print and point of sales are the 3 common global advertisement strategy of Samsung that go in the traditional ways (Kimball., 2019). However, working with social media influencers to buy the items and publish positive reviews enables the creation of product faith. To build a worldwide consumer engagement process, Samsung goods employ both direct and indirect advertising.
Today,Samsung is ranked fifth among the world's best brands on Interbrand's ranking, with a branding value of approximately USD 74.6 billion. Compared to the previous year, it has seen a 20% gain.
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