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The first assignment's focus was on how social media is influencing the retail sector. Since social media affects businesses of all sizes in a variety of ways, many small firms have been impacted and have had to change their operating strategy in order to adapt. Due to social media, many companies must personalise their brands by selling their goods in new ways and engaging with their customers (McMullen, 2016). Numerous polls undertaken by large and small businesses have revealed the discrepancy between retailers' expectations and the reality of social media. There is a misperception that customers want to be engaged on social media, not promoted to, as if it were as simple as talking to a friend or family member. 
In this assignment, I would be using the  Gibb’s Reflective Cycle. According to Gibbs it is based on several stages which would require several questions in order to go deep with the possible reflections, it involves 7 stages which are description, feelings, evaluation, analysis, conclusion and action plan (Figure 1). The main purpose of this is to systematize reflection and isolate feelings, it is a different stage that would help in slowing down the thought process so that people will not jump to conclusions too quickly (Brown, 2022). 
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Figure 1: Gibbson’s Review Cycle

However, the steps and principles that were used work equally well for a single experience. The action plan may be more broad and may be applied in the future to the conclusions that Gibbs had initially advised using repeated scenarios. The model of numbers provided helpful questions for each stage that did not have to be answered but may help explain why certain elements should be included in that level. (Gibbs’ Reflective Cycle, 2020). The benefit of this is that it motivates people to think deeply about their experiences while also assisting the organization in gaining a better understanding in order to move to a structured way to assess the situation by objectively analyzing it. The analysis and action plan would enable someone to improve on achieving balance. It is easy to implement the model with clear, structured phases using the Gibbs reflective cycle in order to advance professionally (Cuofano, 2023). 

In the first step it talks about the description, which will give a chance to describe the situation in detail while including the concern that had happened. In assignment 1, my topic talked about how Social Media's Influence the Retail Industry. I chose this issue to demonstrate how social media has changed daily life since it now plays a significant role in society and many people rely on it to make purchases of goods and services. The second stage discusses emotions and describes how doing so might help with any sentiments or thoughts. I gathered data for the report through a questionnaire/survey that I ran with 30 persons who had firsthand knowledge of how the retail business had changed as a result of social media. This would enable researchers to collect data while advertising and organising the features of products. (Guide to Survey Methods: Definition, Types and Advantages, 2022). Thirdly would be evaluation, normally it's to judge whether the experience that was gained in step 1 was a good or bad one, by doing this it allows us to determine if the approach went well and ways to improve it. 

 According to (Das, 2021), this may also help consumers to experience by connecting with the customers, instead of waiting for a long time. BIn addition to that, the want to study it stemmed from a desire to better comprehend the viewpoint and influencing factors of the buyer. Finding research questions was challenging because the questions I wanted to emphasize in the survey needed to be brief so that respondents could read and react to them correctly rather than long questions that would bore them (Pew Research Center, 2021). As my questions were at a broader scope, it did not focus on the good or bad of how social media influenced the retail industry, instead it was focused on how social media influenced it. In the questionnaire over 91.5% of respondents answered that their favorite products are normally being promoted on social media such as Instagram, Tiktok and Facebook. 

Because there was a lot of research done and publications published that related to the subject I chose, I would say that my final conclusions left me feeling rather fulfilled. However, it was more difficult than I had anticipated because some of the sources had similar meanings but were unrelated, which confused me. Certain articles and discoveries are not reputable sources or lack the author's name, so it is difficult for me to cite them. Social media did limit my sources, which made me realize that locating sources might not be as simple as expected. 

Consumers would normally look at social media for word-of-mouth, recommendations from influences or brand promotions.  Paid social media advertising is essential as it would drive awareness in the product category and even retailers that have name recognition such as H&M. H&M is a retail store that started by selling clothes in stores, normally they would update on the current deals or give free shipping for the consumers. This store would promote their stores on their instagram account while asking influencers to do reels as their paid advertising. In the survey over 85.1% stated that before purchasing online they would look at the reviews first, this is also another method of awareness as consumers would seek for opinions and reassurance from past customers. Moving on, when talking about loyalty it is a key to profitability of selling to existing prospective consumers. Normally on social media, consumers would expect a quick and accurate response to queries, as more people communicate with the customer care team then eventually follow their brand on social media, Creative marketers now would incorporate social media into their loyalty programs in innovative ways. 

By adding a chat box or virtual assistant to connect with customers, online retail purchasing is evolving these days. By doing so, the business can operate more effectively and efficiently while spending less time on it. The consumers can readily find the solution they're looking for. Customers are also seeking out brands with good morals and transparency when it comes to providing clean options, using friendly materials, and using high-quality products that offer long-term value to make the product last because they are aware of sustainability and ethical practices and expect their favorite brands to follow suit. 

Inductive, deductive, and abductive research approach methods are now employed in the study proposal. Using the inductive technique, one can create new theories or hypotheses by making generalizations based on specific data observations. When using diverse methodologies, such as surveys, interviews, and observations, researchers are able to be more flexible with their study because it can alter depending on the information obtained in the data (Collaborators, 2023). Deductive reasoning is a top down process which is an understanding whether the assumption is true or based on logic and experiment, it would start with a general assumption which then shrinks into a small scope until it brings a specific determination (Heckmann, 2023).  While abductive reasoning is making a probable conclusion from the information obtained. There’s a difference between inductive and deductive methods as inductive normally applies from a bottom to top approach while deductive is top to bottom, it also has more steps as compared to inductive (Figure 2).  





[image: ]
Figure 2: Inductive and Deductive Reasoning

Both qualitative and quantitative research are relevant to this study; qualitative research entails gathering and analysing non-numerical data to comprehend a notion, opinion, or experience in order to get in-depth insights before developing those insights into a new research topic.  The antithesis of quantitative, which entails gathering and processing numerical data in order to do statistical analysis (Bhandari, 2023). WWhile quantitative, it is used to track the activities of a sample population that is selected using a variety of techniques, and then the results are analysed. Observations, experiments, and questionnaires are all considered quantitative (Sreekumar, 2023). 

Moreover, a questionnaire is a research instrument which consists of a set of questions which gather statistical information on a subject from one or more respondents (Pahwa, 2023). By conducting I was able to obtain more information from different people. My estimated amount was 30 people but it then exceeded to 47 people, despite having the majority of the people shop on social media there are also a handful that do not prefer buying products and services online. Over 32 which is 68.1% out of 47 of the respondents prefer online shopping more compared to visiting in store products, then 97.1% of the respondents agree with most retail shops to have online platforms as it would make it easier for the consumer to purchase the products. 

When conducting secondary research, the researcher would analyze the data from its primary research sources, which contains data and material that has been organized and published by other authors. One of the most popular types of secondary research is systematic review, when a scientist searches the literature and does systematic research in a variety of disciplines of study, including legal research and market research. (Bouchrika, 2023). For the secondary research I had to heavily depend on other people's research and their findings as there were too many sources, some may not be reliable nor related to the topic as social media is a huge thing. Moving on to the elevator pitch, i honestly felt like i didn't have much time to present what i wished even though i exceeded the time limit more than expected. I realized it was not easy to convey my message in the span of 3 minutes.  As for the poster, i actually really enjoy this element because it allows me to be creative by feeding many information onto one page, i feel like i enjoyed this part as i am able to be creative however the part that i did not enjoy was trying to fit other important information  

At the end of this report, I learned that the generation nowadays rely heavily on social media as part of their daily lifestyle. As technology is advancing there will be more chances that the majority of the people will start to use online platforms to complete the easiest task such as buying groceries. A new skill that I have obtained from this was I now know how to use google forms and how to conduct surveys by finding the right questionnaires. Knowledge that I receive from this is that the majority of the people would prefer purchasing online products at night while I also was able to obtain their opinion on how social media can improve their operational strengths. The weak areas for this report would be planning as planning is a crucial stage when starting a research, with one failed attempt could mess up the whole plan hence it must be planned thoroughly before continuing the project. In conclusion, I now understand the power of social media and how it can influence us. Through research and questionnaires I was able to differentiate different people who have different perspectives on purchasing online. 
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