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[bookmark: _Toc1]Introduction
Community engagement programme is such an occasion which helps to organise people in one place for a noble cause. Cancer is a big problem in front of the human race for which the medicine is still not available. Pre detection of the disease is the only way possible to defeat the disease. Even after detection, the cure of the disease is not possible for many people due to the high cost of the medicines and treatment procedures (Matheson et al., 2020). That is why awareness and fundraising is very important to defeat cancer from the root. There are various organisations which are constantly working for the welfare of cancer patients and raising funds for better treatment who are unable to pay for their treatment. Cancer research UK and Macmillan Cancer support are the two prominent non-governmental and not for profit organisations who are constantly working for the people who are in battle with cancer and who have already defeated cancer (Pratt et al., 2020). Cancer research UK had organised an event called 'A Very 2020 Race for Life' which was a fundraising event for cancer patients. Macmillan Cancer support had organised an awareness campaign against inequalities among cancer patients. These two events will be compared and analysed for finding best practices, community research methodology, and community mapping. Differences between these two organisations based on inclusion, stakeholders’ participation and effective communication will also be analysed here for better perception.
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Image 1: Logo of Cancer Research UK & Macmillan Cancer Support
(Source: Pratt et al., 2020)
[bookmark: _Toc2]Comparison between two projects
Community engagement is a process by which people from different groups are gathered and those people are influenced by the activities of the organization. The motive of those organizations is to create awareness among people and by doing so, make this society a better place to live (cancerresearchuk.org, 2021). Through those events, charitable organizations are able to create awareness among people. For any charitable organization, there are several community engagement processes through which organizations are able to create awareness, such as, online interviews and surveys and many more. Cancer Research UK is looking to spread awareness regarding cancer through flagship races. Macmillan Cancer Support is organizing the events with other organizations that are co-producing the events. 
The difference between those two events is in their approaches and methods of the events. One of the organizations is doing those events for pure charity purposes whereas other organizations are doing but the commercial benefits are also associated there. Cancer Research UK is depending on online platforms, they will run this event on social media platforms. Flagship race for life event will be live telecast through the Facebook page of Cancer Research UK (cancerresearchuk.org, 2021). For Cancer Research UK, it will be easier for them to attract more customers through digital platforms. Cancer Research UK is very active on the social media platform. Macmillan cancer support is focusing to work with different healthcare service provider organizations on both online and offline platforms. 
Reasons for Using Different Types of Community Engagement Programmes are that among those two organizations, both of the organizations are working on spreading awareness on cancer. However, the way of doing those events is different. One organization is doing it for the charity purpose and another is doing charity along with the commercial purpose. 
[bookmark: _Toc3]Best practices
The programme for the community by Cancer Research UK and Macmillan Cancer Support are different to each other. Comparison between those two programs is discussed below:
	Aspects
	Cancer Research UK
	Macmillan Cancer Support

	Goal
	The main motive of the programme of Cancer Research UK is to support the people during this pandemic and gain awareness among people. 
	The motive of Macmillan Cancer Support is to create awareness regarding the disease and to stay healthy in the tough time due to the pandemic (Iacobucci, 2020). 

	Collaborations
	The collaborations made by cancer research UK is among with different parks and neighbourhoods as the supporters of can get a chance of walking to promote their events. 
	Macmillan Cancer Support made collaborations with different organizations across the globe. Among them, a few are also healthcare facility providers. It will help to reach out to a large number of people for providing services. 

	Cultural Integration
	Cancer Research UK is organizing this event for the supporters of their organization and with all their supporters they will create awareness regarding the issues. 
	Macmillan Cancer Support is an organization that collaborates with different other organizations to attract more people to raise awareness. 

	Education and research
	Cancer Research UK is involved in a lot of research and education regarding the awareness of cancer among people. 
	Macmillan Cancer Support also went through several studies to understand the mindset of the people and also the knowledge of people regarding the health issues. To make people more aware both events are going on. 



[bookmark: _Toc4]Methods of community research
The programmes for community engagement by those two organizations are different from each other. The motive of those two programmes is to create awareness regarding cancer and help the mankind of the society to get all the necessary information regarding this disease (cancerresearchuk.org, 2021). Cancer Research UK will organize a live event on the digital platform to raise awareness among people regarding cancer. 
[bookmark: _Toc5]Community mapping
Community mapping is a technique to understand the people present in the community. To understand the people in the community, organizations can use different tools and techniques depending upon the motive of the organization. The methods used by the organization to understand the customers can be different. Macmillan Cancer Support is collecting data through online interviews and surveys. In the time of the pandemic, Cancer Research UK has done their jobs in socially distant groups in parks and neighbours. 
[bookmark: _Toc6]Engagement of social media
Social media plays a major role in any community programme. It will become easier by implementing the use of social media. Cancer Research UK hosts a live event on its Facebook page. In today’s time, people of the society are connected with each other through social media especially by Facebook. Hence, running a live event on Facebook will be able to attract more customers (cancerresearchuk.org, 2021). Attracting more customers through Facebook events will be easier. Apart from Facebook, several other social media platforms will be used for the promotion of the event. Macmillan Cancer support will also promote its events on several online platforms. Online surveys and interviews were also conducted by Macmillan Cancer Support to understand the requirements and the problems of the people in the community. 
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Image 2: Social Media Engagement
(Source: cancerresearchuk.org, 2021)
[bookmark: _Toc7]Analysis of impacts
After organizing the events organized by both organizations have made several positive impacts. The steps taken by both those organizations are on the basis of intense research and analysis along with intense promotion in several platforms. In 2018-19, cancer research UK raised 35 million pounds from a community programme. Due to coronavirus, the event was postponed earlier and it will happen after a long time to create awareness (Zhou et al., 2018). Since it is happening after a long time, the organizers are trying to make it happen on a large scale. 
On the other hand, Macmillan Cancer Support, trying to create differences in clinical factors, are trying to provide the patient with the best clinical experience (Alexander et al., 2019). Along with that, to cover all the patients and to create awareness among people, the organization also manages to be able to allocate the resources smoothly so that every patient who requires services can get that on time. The people suffering from cancer are mostly not getting proper treatment and there is a lack of awareness regarding this disease. 
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[bookmark: _Toc9]Effective communication
Effective communication is the process of communicating between various stakeholders in any type of work that needs communication. The outcomes of effective communication will always be fruitful and the needs of communication will be fulfilled. For a community engagement program, there will be various stakeholders between which effective communication is very necessary to maintain the works and the aim which needs to be fulfilled (Ratna, 2019). There are some benefits of effective communication in both of the events, and those are described below.
Providing direction and clarity: Both the organisation uses effective communication for the propagation of the agendas which needed to be fulfilled. The direction of Cancer research UK was to procure funds by organising a race event for underprivileged patients. The direction of Macmillan Cancer support was to eradicate inequalities among the society for cancer affected people. Due to effective communication, both the directions were clear to the stakeholders and the events were successful.
Increased engagement: For the success of any event, people's engagement is very necessary. Due to effective communication, the engagement of people was increased in an unimaginable way, and their spontaneous participation embraced both events in an efficient way (Ratna, 2019). 
Improved productivity: Both of the events we’re looking for maximum productivity that could be done by the members. Due to effective communication, productivity has increased dramatically, and the improvement can be seen also.
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Image 3: Characteristics of Effective Communication
(Source: Ratna, 2019)
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For completion of any social welfare events or community engagement program, the inclusion of those people who actually need that is very important. By inclusion of those people, the events can be successful as their aim will be fulfilled.
The inclusion of wealthier people of the society who can donate amounts for underprivileged patients was very necessary for Cancer Research UK in the fundraising programme. People had supported and participated as in the year 2018 or 2019 (cancerresearchuk.org, 2021). 
The inclusion of the people in society was very important for Macmillan Cancer Support, and it is needless to say that people supported the event to spread awareness about the disease.
The inclusion of the people who were in administrative positions in society was very important for both of the events. They were included in the event participant lists, and they supported the programmes for successful completion (Chung et al., 2020).
[bookmark: _Toc11]Stakeholders’ participation
For both of the organisations, the tough task was to look for actual stakeholders who can be eligible for the events. These events are not for everyone, but for those who really need help from society. So, choosing stakeholders was a big task for both organisations.
The stakeholder's participation was very important for the success of the events. Without their participation, the whole event would be pointless (Asad etal., 2017). 
The organising stakeholders like the organising committee, executive committee, board of directors and so on should participate in the program so that the organisation of the whole event will become successful. That has also happened in the case of both organisations.
With this participation, the experience of organising events will be enriched and more such events can be successfully organised by both of the organisations.
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Cancer Research in the UK and Macmillan Cancer support both organisations are trying to eradicate cancer disease from the world. Their only aim is to defeat the disease and make human life simple without any death threats from diseases. For that noble cause, the organisations are organising various events which can raise funds, spread awareness, help the patients and so on. Here two events have been taken for a fair comparison and visualising the basic differences. Cancer Research UK is more into raising funds for the poor and underprivileged patients who are not able to treat themselves without any help. Those fundraising events can be the most effective way of helping cancer patients. Millions of pounds have been collected by those events previously and using these uncountable patients regained their life. On the other hand, MacMillan cancer support spreads awareness for this deadly disease which can be defeated with proper identification and measurements taken by people. The patients also face inequalities in society from other people which is absolutely unacceptable. Macmillan wants to remove these things from society for giving peace and equality to all cancer patients. In this reflective assessment, the comparison between these two organisations have been done and various aspects of both organisations have been discovered. Best practices among these two organisations, community research methods, community mapping, the impact of these events on people, and the role of social media platforms are discussed here for better understanding. Differences in terms of effective communication, stakeholders’ participation, inclusion have also been analysed for reviewing differences. This assessment will help to learn about the charitable foundations which are working in the United Kingdom for eradicating the deadly disease of cancer. Every country is working by their capacity and capabilities for defeating the disease. Charitable organisations are doing extremely good in this category and that can be the trump card for the battle against cancer.
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