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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very quickly and does not much loading time. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many sub-pages. To make it easier for a prospective customer, there is a drop-down box for the user to click on. There are three lines on the right-side and by clicking on it, the list appears about the sub-pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can make a booking via the webpage. There is the option on the main page to book a room as well as to book a table.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, the drop-down menu on the right side for sub-pages needs to be worked on. The menu does not disappear until it is clicked upon. Moreover, it seems like too much information to take in, in the first view. To make the usability easier, the subpages should be shown in a more user-friendly way.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: On opening, the main page of the website welcomes the user with picture of food first, followed by sitting areas of two types. 
In terms of difference, on computer, the main page shows welcoming pictures and is pleasant to look at. However, in comparison to computer, the website on mobile phone is different. It shows information about hotel in written format and is not as attractive.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery, video and colour in a syncing format. This means that the website has ensured to use images/videos and colours in such a way that it leads to all three aspects being pleasant to eyes. All three aspects are working together to attract the user towards the product and service being offered by the hotel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website has not made use of any online chat tool on the website. So the customer cannot really inquire about any of his concern on the website itself.


	Question 2d – How effective are the social media links on the website?


	Answer: There are two social media links on the website which are Facebook and Instagram. On clicking either of them, they direct the customer to the Facebook or Instagram page of the hotel. This is a good approach as it allows the user to see for himself the reviews as well as any posts from other people about the hotel.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are not immediately clear to the customer. The user has to navigate through the website and then he gets an idea of what services are being offered. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: No, there are no customer reviews on the website on the main page or any other subpage.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service has been presented as high quality in the form of showing that the hotel received the Publican Awards in 2022 and Food Made Good in 2024. On clicking “high quality food” link, a message appears about allergens for the customers, encouraging them to talk to the team about how their food is being prepared. Moreover, the website also has nutrients mentioned on the website for each food.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No, the prices are not mentioned on the website. I think the prices are not mentioned because the company wants the customers to visit the website and focus on the quality of food. The pricing should be the last point to consider.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. High quality food

	
	2. Focus on nutrients

	
	3. Located in high field, Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company does appear in the top ten lists of websites with the use of these three words.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	[bookmark: _GoBack]Answer: Yes, I believe the website does have relevance in modern UK business. I state this based on the quality of food and service provided by the organisation. According to Bray et al. (2019), modern UK business in the food industry are mainly focused on high-quality services comprising of informing customers about nutrients and health aspects through their websites. The High Field is focused on this approach and is considered to be part of the modern UK business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The one recommendation that I would make to improve the website about the company would be to show the subpages in a better way. The drop-down menu on the right side does not fit well and tends to cover the right side of the website, making navigating difficult. Therefore, the website should focus on improving this particular aspect.
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