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Different social media tools have a critical role in the current recruitment process of modern organisations. These tools eventually help to expand job posting reach out and increase employed branding activities more positively. The utilisation of different platforms such as LinkedIn, Facebook and Twitter increase diverse search options for recruiters and engages with potential candidates in the Global market (Siddik et al., 2024). The use of social media also helps organisations to consider passive job seekers and target different talent pools. Facilitating networking collaboration and increased candidate research enables a comparatively more efficient recruitment process that enhances talent acquisition (Farsi, 2021). Effective utilisation of target advertisement and real-time communication through these different platforms has been discussed below. 
[bookmark: _Toc184467755]Various social media tools and their roles 
· Facebook: Facebook has a crucial role to play in providing fast recruitment options for employers. In India alone, there are more than 378 million Facebook users which makes it the leading country of Facebook audiences. Additionally, the United States of America Brazil and Indonesia have combined more than 400 million Facebook users (Dixon, 2024). These increased activities through this meta platform enable employers to utilize a recruitment channel and engage with potential candidates. It allows the organization to post regarding job openings and also showcase its company culture using different pages, groups and advertisements (Jo Dixon, 2024). Recruiters can target specific demographics and locations using Facebook. These activities are undertaken by Facebook using advanced algorithms as well as a combination of complex data-driven tools that increase the precision of their target in individual groups of employees. It increases transparency in the recruitment process and attracts a larger pool of talent in a short time. The jobs can also utilise this platform to directly apply in the jobs feature which simplifies the application process and increases engagement of candidates (White et al., 2021). Apart from job posting Facebook increases options for employers to build their brand image. Using continuous content behind the sin footage as well as radius events organised within the organisation the employers can attract candidates by promoting individual cultures and values. In addition, multiple groups on Facebook and communities have direct interaction with potential hires which increases network and relationship building combined (Subramaniam et al., 2024). Facebook is also used by the candidate to review the profile of an organisation's networking activities, and it assists the recruiters in creating transparent decisions. However, as it is a social media platform it often fails to provide accurate descriptions and understanding related to a particular candidate.
· Twitter: Globally there are more than 400 million users of Twitter among which more than 100 million belong to the United States. This particular platform plays a crucial role in the recruitment practice by offering real-time options and connecting with potential candidates (Dixon, 2023). Additionally, it increases job opportunity promotion through the platform and provides global reach to the users. The employers enable using recruitment efforts apart from traditional methods to engage drivers' audiences. The organisation twits different job openings and provides career-related content using Twitter. In the year 2019, Starbucks used Twitter to initiate its hiring campaign using the #StarbucksHiring (X, 2024a). This strategy attracted a lot of potential candidates from the market and built an effective brand image for the company. Similarly, at the same time, Dell has utilised the same features using #DellCareers. It has provided the organisation with the option to share company insights with potential candidates and create a connection in the market. It eventually increases opportunities for formal hiring and uses advanced search capabilities to find candidates having particular skills and talents in the market. Using industry specifications to target passive candidates and recruit the most talented ones (X, 2024b). The Twitter platform helps employees interact with target candidates instantly and increase their Global reach. 
· LinkedIn: LinkedIn is one of the most crucial platforms for recruitment practices as it provides a powerful option for employers to find and engage active job seekers showcasing their skills talents and experience in the job market. In 2024 US had 230 million LinkedIn users and India had a striking number of 130 million users. Brazil has 71 million users (Dixon, 2022). The LinkedIn platform can be used to build a community where potential candidates can interact with one another and increase their net worth to find relevant jobs. In addition, it can be used to follow desired organisations and keep track of their activities regarding job opportunities and company cultural practices through their posts. The diversity initiatives undertaken by the organisation are also promoted through LinkedIn. The employees' stories and the workplace environment of a particular organisation are also posted on social media platforms (LinkedIn, 2024). The “Talent Solution” option of LinkedIn helps in the automatic recruitment process and targets only relevant candidates using sponsored job posts and sending personalized messages. 
· Instagram: Globally there are nearly 2 billion active Instagram users, among which India has the largest number of users. The US is second in position with a user rate of 169 million. The visual approach used by the platform helps the companies generate both image-based and video-based content to allow candidates to visit the company website (Jo Dixon, 2023). Organisations such as Redd Bull and Google have used the platform to attract talent. Showcasing dynamic company culture and work environment becomes visible for the candidates. L’Oreal has used the platform to share Instagram stories about job openings (Instagram, 2022). The candidates can also showcase their skills, talents and experiences through the platforms. Polls can be conducted as well on the platform. 
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Social media platforms are some of the most engaging tools for recruiting potential candidates in the market. The current user's number of social media platforms such as Facebook and Linkedin increases the community-building options and networking capacity of candidates. The showcasing option helps companies to post their own updates on the media platforms and attract potential talents. Global companies can use strategies and content-generating social media platforms to engage more deeply with the candidates rather than using traditional methods. 
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