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How did you find this source?
I found this source through Google Scholar. I looked for materials about social media and how it is used for business promotion. I picked this article since it connects closely to my topic. The authors themselves used academic databases and Google Scholar to gather research for their study.
Why did you choose this source?
I selected this source because it provides helpful details on how businesses use social media in marketing. It covers topics like promotion, communication, branding, and building relationships with customers. That is why it fits well with my topic.

Is it relevant to the topic?
Yes. It is relevant because the article focuses on social media marketing and explains how social media can support different business activities.
Is this a useful article?
Yes. I think it is useful because the authors looked at a large number of previous studies. Their review included 418 articles, which gives a wide range of information about social media marketing. 
Is this an academic source?
Yes. It is an academic journal article. The source is described as a peer-reviewed review article in Psychology & Marketing. 
When was it published? Is it recent enough? Why?
The article was published in 2023. I believe this is recent enough since social media plays a significant role in current business marketing.
Author Credibility
Who is the author? What are their qualifications or expertise?
There are three authors: Fangfang Li, Jorma Larimo and Leonidas C. Leonidou. They work in university departments that are connected to marketing, business, and management.
Reliability
Is the source reliable? Why?
Yes, I believe it is reliable. The article appeared in an academic marketing journal and was peer reviewed. The authors also looked at many earlier academic studies before writing their review. This makes the information more reliable for my assessment.
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