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Introduction 
[bookmark: _Int_jCvvRjls][bookmark: _Int_VswzFsKK]Marketing is an essential business tool used by many companies to promote their products and services, reach target audiences and achieve their desired goals. It includes activities such as researching the target market, devising strategies, creating and implementing marketing campaigns and analysing their results. The aim of this essay is to compare the marketing methods and strategies of two multinational hotel brands, Six Senses and Moxy. Both brands are situated within the hospitality industry and are new to the market, having been established in recent years. The essay will explore how the two brands have adopted different marketing strategies, such as segmentation, targeting and positioning. Furthermore, it will analyse the use of marketing communication and its effectiveness. The essay will also provide recommendations to develop and enhance the marketing activities of both brands while considering any relevant contemporary concerns in the hospitality market. 
[bookmark: _Int_Ja3jdwWW]Strength of Six Senses are that it is known for its luxury accommodations, great food, and many activities that are available to its guests. Six Senses is a conglomerate of hotels, resorts, and spas that span the globe. Each individual property is unique and offers a different experience (Botta, 2016). Such strategies will help the hotel to get the opportunity to gain global success and fame in the hospitality industry. One of the weaknesses is the lack of customer service offered by Six Senses, who are known for their extravagant amenities (Ferri et al., 2020). The location in Phuket is known for being a bit too busy, which can lead to long wait times for services, but the staff is more than willing to help. 
[bookmark: _Int_lzEQBahq][bookmark: _Int_xGuWJ6Vt]Moxy Hotel is a global hotel chain and hotel chain has hotels all over the world and is known for its high-quality service and luxurious accommodations which is one of its strengths. The Moxy hotel has been a trusted destination for travellers from all over the world for decades (Stoyanova, 2017). The location of the hotel is one of the opportunities that will help in attracting maximum customers. It is in central Bangkok, Thailand and has a great location with easy access to the BTS sky train and the Chao Phraya River. Focusing on the weaknesses, the hotel itself is a little bit outdated and there is no pool or gym, but it has a great location and great rates (Kasriel-Alexander, 2016).
 
PESTLE analysis of Six Senses hotel is as follows: Political Stability, Economic Opportunity, Social Tolerance, Technological Advancement, Environmental Impact, and Legal aspects. When it comes to political factors, to run the business successfully and effectively the hotel must be aware of the government policy of the location where it is located. Economic factor decodes that the annual revenue generated in 2021 by the hotel was $283 million (Rocketreach, 2023). Social factor refers that this hotel has an international staff and a diverse range of services and amenities that are available to guests. The Six Senses hotel is a five-star resort located in the city of Ubud, Bali, Indonesia and it is also well known for the natural resources and beauty that it provides to tourists supporting the environmental factors. Technology enables the hotel to serve the customers with the best quality of services that make the employees satisfied with the services (Park et al., 2022). 
[bookmark: _Int_CUpqERxk][bookmark: _Int_CgveqcKC]The political instability of Thailand has caused many investors to be wary of investing in this market of Moxy Hotel. This is bad news for the Moxy because they have already invested a great deal of money into building their property. The hotel needs to find a way to keep their investment high and avoid losing money on this property. Focusing on the economic opportunity it has been observed that the generated revenue of the hotel industry in Thailand is almost 92.6 billion Thai baht (Statista, 2023). It shows how Moxy can achieve success in this location. Social Tolerance points that The hotel invites renowned artists, musicians, and influencers from all over the world to share their knowledge and passion with guests. The Moxy hotel is a multinational hotel chain that provides the latest technological advancements to its guests. Guests can pay for their stay with a credit card or smartphone app, and the hotel's room service is delivered by an autonomous robot. When it comes to an environmental factor, the Moxy hotel has a great impact on the environment because of their use of renewable energy and recycling (Kasriel-Alexander, 2016).

Main body 
[bookmark: _Int_89ALrdDz]A situation analysis of both hotels can be done in the following manner. Six Senses Hotels, Resorts and Spas is an international chain of luxury hotels and resorts, founded in 1995. Its mission is to create “experiences that awaken the senses and stir the soul”. The brand is primarily focused on providing an exceptional experience to its guests, by combining modern amenities with traditional hospitality (Six Senses, 2023). 
[bookmark: _Int_kF7Lz5so]The brand segments its target market into four categories: affluent, luxury, family and business. The brand’s primary target market is affluent, focusing on providing an exceptional experience for those who can afford it (Shares, 2019). The brand also targets luxury travellers, providing them with luxurious amenities and services. Families are also targeted, with Six Senses offering a range of family-friendly activities and services. 
[bookmark: _Int_3I8pAJQY]Six Senses has positioned itself as a luxury brand, providing its guests with an exceptional experience through its commitment to sustainability and modern amenities. Market positioning is important in the competitive industry arena (George, 2021). The brand’s primary marketing message is “experiences that awaken the senses and stir the soul”, highlighting the brand’s focus on providing an exceptional experience (Banyeva et al., 2023). The brand uses a variety of marketing communications channels to reach its target audiences, including print, digital and social media.

Moxy Hotels is a chain of hotels and resorts, founded in 2014. The brand’s mission is to provide an “energetic, passionate and fun” experience for its guests. The brand is focused on providing budget-friendly accommodations, with modern amenities and services (Moxy, 2023). They also aim to provide a unique experience for their guests, with the use of innovative design and technology. 
[bookmark: _Int_V3kGQpqj]Moxy targets a younger audience, primarily millennials, looking for budget-friendly accommodations. The brand also targets business travellers, providing them with modern amenities and services. The brand has positioned itself as a fun, energetic and contemporary brand, providing its guests with an exceptional experience through innovative design and technology (George, 2021). The brand’s primary marketing message is “Be Moxy”, highlighting the brand’s focus on providing an energetic and fun experience.
Moxy and Six Senses are two hospitality organizations that are committed to providing guests with a personalized and luxurious experience. The two organizations have different marketing strategies, but they both employ the 4 P’s of the marketing mix (product, price, promotion, and place) to ensure that their guests have an enjoyable and memorable experience.
Moxy and Six Senses offer a variety of products and services to suit the needs of their guests. Moxy focuses on providing modern and stylish accommodations to budget-conscious travellers. Their rooms are equipped with amenities such as free WiFi and flat-screen televisions. Six Senses, on the other hand, offers more luxurious options such as exotic spas, private villas, and fine dining (Six Senses, 2023).
Moxy offers competitive prices that are aimed at budget travellers (Moxy, 2023). They strive to provide guests with value for their money by offering discounts and packages. Six Senses, however, takes a different approach and offers exclusive and expensive experiences. They focus on providing guests with luxurious and personalized experiences, and their prices reflect this.

The segmentation targeting and positioning of the two brands is quite different. Six Senses is targeting luxury customers with its high-end services and amenities. It is positioning itself as a luxury brand, offering unique experiences and amenities that are not available in other hotels (Skift, 2019). Moxy, on the other hand, is targeting the middle market with its more affordable prices and modern amenities. It is positioning itself as a modern, trendy brand, offering unique experiences to a younger demographic.
The marketing communications of the two brands are also quite different. Six Senses uses traditional advertising and marketing techniques, such as print and television advertising, to reach its target customers. It also uses digital marketing techniques, such as email campaigns and social media posts, to reach its customers. Digital marketing techniques are important ways in today’s world to make customer engagement (Ryan, 2012). Moxy, on the other hand, uses more modern techniques to reach its customers, such as influencer marketing and targeted social media campaigns. Six senses gain an average of 16.5% of the increase in trafficking in their social media channels every month (SimilarWeb, 2023). Whereas Moxy hotel's engagement rate is low, almost 2.47% monthly (SimilarWeb, 2023).
Moxy and Six Senses are two popular luxury hotel brands. While both brands offer high-end services and amenities, they have distinct differences in terms of their target market, atmosphere, and offerings. Moxy is a Marriott-branded hotel that focuses on affordability and innovation, while Six Senses is a luxury hotel brand focusing on sustainable practices and wellness. Moxy is more of a modern, budget-friendly hotel for the younger generation, while Six Senses is a more luxurious and exclusive hotel for those looking for a high-end experience.
[bookmark: _Int_F06duLi5]Moxy offers a more casual atmosphere and vibrant design, with colourful decor, art installations, and fun activities like karaoke and foosball. Six Senses, on the other hand, has a more elegant atmosphere, featuring natural materials and muted colours. The hotel also offers more wellness-focused services such as spa treatments, yoga classes, and nutrition consultations. Both brands offer premium services and amenities, such as high-end linens and toiletries, free Wi-Fi, and 24-hour room service. However, Six Senses has more extensive offerings, such as private beach access, personal concierge services, and in-room dining.
[bookmark: _17dp8vu]Conclusion 
In conclusion, this essay has compared the marketing methods and strategies of two multinational hotel brands, Six Senses and Moxy. It has examined their segmentation targeting and positioning, as well as their marketing communications with their target audiences. 
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