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Greenwashing is the practice of organizations to convey false impressions or provide misleading information about their practices to produce their products and services as they are environmentally friendly (Przychodzen, 2019). Hotels and businesses are using greenwashing by showing their Green Certificates to gain the trust of the customers to believe that the business is operating sustainably and sourcing their products sustainably. The prevalence of greenwashing is increasing at an alarming rate and it has been found in a survey that almost every business in the hospitality industry is greenwashing its customers and it affects 98% of the products (Edgell, 2020). This report will focus on the greenwashing of Marriott Hotels and Resorts which is one of the largest hotel chains in the UK.  
The report aims to evaluate if Marriott Hotels and Resorts is “certifiably green” only on paper than it is in reality and assess the sustainability of green technology and whether hotels can use them instead of traditional methods. First, the report will discuss specific accusations of greenwashing against Marriott Hotels and Resorts. Then, the report will analyse the potential greenwashing practices by Marriott Hotels and Resorts. Additionally, the report will analyse whether Marriott Hotels and Resorts performs a self-evaluation program related to sustainability discuss the potential limitations of self-evaluation and its susceptibility to bias and discuss the purpose of self-evaluation. Moreover, the report will analyse whether Marriott Hotels and Resorts uses green technology and evaluate if it is more sustainable. Finally, the report will suggest alternative methods for verifying Marriott Hotels and Resorts' environmental claim. 
[bookmark: _Toc157002526]Identifying Greenwashing Accusation against Marriott Hotels and Resorts
A report from Aggarwal and Kadyan (2020) stated that most of the hotels use greenwashing to market their business claiming their operations and products are sustainable and environment friendly through their self-evaluation reports that they release annually about their mostly false practices. Big hotel chains like Hilton, Marriott International, Four Seasons Hotels, Hyatt Hotels and so on are accused of providing false information to customers about their sustainable and eco-friendly business practices. Marriott Hotels and Resorts have also been accused of greenwashing customers about their products and services as well as their business practices. Marriott International Hotels and Resorts have been accused of spreading misinformation about their carbon emission practices. Due to global warming, organizations have been compelled to reduce carbon emissions by the UK government. So, Marriott Hotels and Resorts announced their goals to reduce carbon emissions from every sector and achieve net-zero carbon (Alipour, Safaeimanesh and Soosan, 2019). However, the company have been accused of reducing the usage of fossil fuels, waste and water usage which hardly covers the wide area they pledged in their goals. It has also been found that Marriott Hotels and Resorts was the first one to announce they would stop using single plastics so they stopped providing plastic straws and faced criticism for removing the usage of plastic straws can hardly save the ocean from plastic pollution, however, Marriott Hotels and Resorts were able to reduce their costs significantly (Chen, Bernard and Rahman, 2019). Also, they have been accused of not releasing their annual business report about their sustainability practices. The last time they released their annual sustainability report was in 2020. Without releasing the annual report, the company have been accused of showing its Green certificate which was highly misleading and Jauhari (2021) accused them they are using it for its marketing benefits and that they do not care about the people or environment but doing this for their benefit. 
[bookmark: _Toc157002527]Potential Greenwashing Practices
Marriott Hotels and Resorts has initiated different practices for achieving sustainability. However, several inconsistencies and lack of transparency have been found in their practices which are analysed below: 
Achieving Net-zero Carbon: Marriott Hotels and Resorts have announced they will achieve net-zero carbon within 2024. However, the sustainability practice is still on the paper proper initiatives to accomplish their adjective are found inconsistent (Sloan, et al., 2017). They are not publishing annual reports about their practices and proper data showing how much they have been able to reduce carbon emissions from its operations and infrastructures so it’s a potential greenwashing practice of the company.
Recycling plastics: Marriott Hotels and Resorts have also stated to remove single-use plastics and recycle all the plastics they use. However, evidence shows they are not doing so and are trying to greenwash customers by proclaiming themselves as a sustainable organisation (Chen, Bernard and Rahman, 2019).
Renewable energy usage: Marriott Hotels and Resorts have also declared using 100% renewable energy as part of their green practice to achieve sustainability by reducing greenhouse gas emissions and power usage (Erdogan and Baris, 2020). However, they are using it in a few hotels and resorts whereas the company owns more than 582 hotels and resorts. So, a potential practice of greenwashing is found in this area as well.
The concept of greenwashing was introduced through the towel policy debate where hotels were asking guests to reuse towels to “save the environment”. The hoteliers were found more interested in reducing their costs rather than reducing their environmental impacts (Feinstein, 2019). Hoteliers were concerned about awards and getting green certificates so they were using greenwashing as a marketing strategy to attract people and improve brand image. Since then the policy debate has been highly related to potential greenwashing. Many big hotels and resorts like Hilton, Marriott, and IHG have been found greenwashing to increase their sales and attract customers (Cooper, 2021). 
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There have been several instances where hotels have been suspected of greenwashing consumers and some of them are evaluated below:
Premier Inn’s 99% of waste is diverted from landfills: Premier Inn has stated that they have been able to divert 99% of waste from landfills (Jacob et al., 2022). However, there is no proper evidence found about their claim because it is a massive hotel chain and making such statements without any proper evidence is suspicious of greenwashing.
Hilton’s 100% renewable energy usage: After the UK government mandated organizations to become net-zero carbon organizations turned to using renewable energy. So, Hilton stated that they will now use 100% renewable energy for all their hotels and resorts (Jones, 2019). However, they could not show proper evidence of it and published their annual sustainability report in 2019 so their proclaimed practice is not transparent which is suspicious for greenwashing (Haski-Leventhal, 2018). 
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Marriott International have a self-evaluation evaluation program related to their sustainability which they use in their annual sustainability report and for their marketing purpose. 
How self-evaluation is performed by Marriott Hotels and Resorts
Marriott Hotels and Resorts has the scope to assess their practices and develop continuous improvement plans for achieving sustainability which is significant for the company to achieve a Green Certificate (Kueppers and Sullivan, 2019). Marriott Hotels and Resorts can understand where they need to make improvements and what they are lacking and can work on them to achieve sustainability. How self-evaluation is performed by them is discussed below:
· Marriott Hotels and Resorts creates a self-evaluation form following all the imperative criteria according to the national Green Key Criteria. 
· The management team gets involved in the evaluation and appoints an environmental manager to perform the evaluation (Majeed and Kim, 2022).
· The environmental manager holds periodic meetings with the staff and provides training on environmental and sustainability issues.
· Information about different criteria inclusing water usage, washing and cleaning, waste reduction, energy usage, indoor environment, corporate social responsibility, green activities and so on are analysed in the evaluation form and based on the performance the company gets a Green Certificate (Mejia, 2020).

Potential limitations of self-evaluation and its susceptibility to bias 
There are several limitations of self-evaluation which are discussed below: 
Bias and distortion: Self-evaluation is highly subjected to bias and distortion because employees and managers might give high ratings or false ratings to satisfy employers (Costa and Costa, 2022). On the other hand, it might be found the company is nowhere near the rating and might fail to develop improvement planning in those areas.
Lack of feedback: Another potential limitation of self-evaluation is that it lacks feedback from others. When hotels perform their self-evaluation, they hinder their opportunity to get feedback from others which can be significant for identifying their areas of improvement (Mejia, 2020).
To get a Green Certificate, organizations often exaggerate in their self-evaluation by showing bias to get rid of responsibilities or to reduce costs of the organization which leads them to greenwashing. 
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The green technologies used by Marriot Hotels and Resorts and their impact and sustainability of these practices are evaluated below: 
Renewable energy: Marriot Hotels and Resorts are focusing on using renewable energy for all their infrastructure and operations. Renewable energy impacts them to reduce greenhouse gas emissions which is significant for them to achieve sustainability (Batabyal, 2018). The technology is more sustainable than traditional energy systems because it lowers carbon emissions, reduces costs and reduces exposure to future price volatility.
Guest Room Management System (GRSM): Marriot Hotels and Resorts also uses a GRMS system that impacts the company to lower energy consumption and provides operational safety. GRMS system is a smart device that is more sustainable than traditional systems to reduce energy usage and carbon emissions (Zhang Biao, 2022).
Electric vehicles: Marriot Hotels and Resorts also use electric vehicles for transporting guests and their supply chain. This impacts them to lower environmental impacts by reducing carbon-emission which is a huge concern in the tourism industry (Przychodzen, 2019). Also, they are more sustainable than fossil-fuel cars which emit a significant amount of carbon in nature.
However, these technologies have the potential to mask other less sustainable practices. By using these technologies Marriot Hotels and Resorts highlights and markets them for greenwashing and skinless sustainable practices like waste reduction, water management and so on (Zhang Biao, 2022). 
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The alternatives to self-evaluation for verifying Marriot Hotels and Resorts’ environmental claim are suggested below: 
Independent audit: An Independent audit is a method of examining all the environmental practices, business operations, internal controls and records of an organization by an independent auditor. Marriot Hotels and Resorts can use the independent audit to verify their sustainability claims because it can help them prepare an unbiased report that can enhance the credibility of their claims (Korstanje, et al., 2020). Also, it can increase public confidence in the company because it ensures that the environmental claims of the company are transparent. However, the company can lose their confidentiality because if they use an independent auditor, they need to give them access to confidential information also they charge a high amount which is a challenge (Rahman, Park and Chi, 2018).
Transparent data sharing: Transparent data sharing can also be used by Marriot Hotels and Resorts which refers to providing understandable and available data to the individuals with a legitimate interest in it. Marriot Hotels and Resorts can develop a positive image among the public and establish them as accountable to the customers which can significantly benefit Marriot Hotels and Resorts (Szadziewsk, 2019). However, it can endanger the confidentiality and privacy of the company which can provide the opportunity to others to take advantage of it for economic interests or other interests. 
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Greenwashing is the method of spreading misinformation or creating false impressions about the practice of producing products and providing services as environment friendly. Marriott Hotels and Resorts have been accused of potential greenwashing practices. They have been accused of greenwashing reducing carbon emissions from all sectors, reducing plastic usage and not publishing the annual sustainability report. Also, the report finds some potential greenwashing practices like achieving net-zero carbon, using renewable energy, reducing plastic usage and so on. Other hotels like Premier Inn have also been suspected of greenwashing practices where they stated diverting 99% of waste from landfills and Hiton’s 100% renewable energy usage was suspected of greenwashing practices. Additionally, the report finds Marriot Hotels and Resorts are using a self-evaluation program to disclose their sustainability practices. However, they are using green technologies like GRSM, renewable energy, electric vehicles and so on to improve their sustainability practices. Finally, the report finds Marriot Hotels and Resorts can use independent audits and transparent data sharing as alternatives to self-evaluation to strengthen their sustainability claims. 
After finishing the report, it can be concluded that Marriot Hotels and Resorts is trying to be environmentally sustainable. However, they should not focus on greenwashing and step by step move towards their objectives. So, if organizations think customers cannot understand their greenwashing practices, they are very wrong and in the long term, they can lose their market share. Also, a robust greenwashing detection mechanism is highly necessary to save the planet and the hospitality and tourism industry. 
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