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Public confidence comes from an array of good and professional acts (Jackson, 2007). The mainstream media covers the police in a way that enables people to form damaging opinions, that shift the attitude of the general public towards the police in general. Most members of the public have little interaction with the police day to day, this contributes to a lack of knowledge of the day-to-day roles and responsibilities of a police officer. Having little interaction with the police almost forms a naivety and allows for consumers of the media to form strong beliefs based on untrue or potentially fabricated events. It is vital that Police harbour a working relationship with the media, as it can be an asset to forces across the country once used in a way that is unfavourable (Jang, 2010). 


A cooperation between the police and the media is paramount in gaining public trust and confidence. Communicating with the public whilst working alongside the media can provide justice by providing and gathering evidence that solves crimes (Tenkebe, 2010). Police transparency is essential in public gain as an insight is provided of what the roles within the police force really are. Media is a more than effective way of spreading information Widley to a big audience, and share information at a rapid rate (Sindall, 2012). When footage of a criminal is captured, it is sent for something called AFR (Automated facial recognition) to correlate a picture stored onto the Police National Computer (PNC) (Ghiass, 2013). However, if the picture is of poor quality and deemed not suitable for AFR or, if this is a persons’ first offence, media can be extremely useful. Police forces such as South Wales police often release appeals with pictures of suspects across widespread of social media platforms in order to solve crimes and reach an ID. This also applies for missing people, Gwent Police force released a statistic to support that 58% of missing persons are found via social media appeals alone. Whilst we know that social media can be damming towards the police at times, it is important that every post or media coverage is put out with a careful eye. The public are highly sensitive, but being vigilant with what is posted to the world is important for victim protection too (Crump, 2011). Its paramount to ensure the correct and appropriate terminology is used to ensure the post is accurate, but is not undermining or unsignifying for the victim. To ensure continuity in social media posts that align with the code of ethics, all officers or police staff must now undertake what's called a NCALT online course provided by the college of policing, this course provides officers with instructions and boundaries of what should and shouldn’t be posted (Beshers, 2017). An example of this is posting pictures of found drugs in twitter is tolerated however, South Wale Police have a policy against posting found weapons such as knives as they contribute towards potential scare mongering to a sensitive audience. An example the collage of policing use Is when discussing a rape, this could be described as a serious sexual assault. Naming an arrest is also done via the media in order to display the good work done by forces, but names should not be mentioned for many reasons or unless there was a legitimate policing reason (Dekker, 2020). For example, if police are submitting a picture via social media in order to reach a possible identification, putting their name or a potential name on the post could cause an unconscious bias, or even breach the Police and Criminal Evidence Act 1984 (PACE). Mainstream Media is beneficial because naming the arrest of a high-profile case particularly plays a significant role in gaining public confidence, as the general public feel safer knowing police officers are proactive in policing their local areas. 


In order to try and monetise what information the media have access to, and how it is executed out to the general public, there is a specific department dedicated to this called The Corporate Communications Department (CDS). This role entails being a specialist recourse for all policing staff to advise them upon how to engage with mainstream media, along with the best ways to discuss serious matters and cases (Chermak, 2005). The CCD’s work closely with any officer before a press conference, as well as working closely with big mainstream media brands to ensure what information is being shared and how it’s been shared. 


An incident where the media has had a major effect on the public and the police is the horrifying story of Sarah Everard and the horrific acts of kidnapping, rape and murder by Wayne Cousins. Whilst this is disturbing and Wayne should’ve without a shadow of a doubt be publicly shamed for his wrongdoings, this act was absolutely detrimental for the police and their reputation. Any trust and public confidence that particularly women had in male police officers has been diminished for a lot of people (Beighton, 2021). The way the media portrayed this story was damning. A study by the Met police revealed that out of 800 people surveyed, more than three quarters of women now do not feel safe alone at night, and half of them would not feel safe around make police officers (Wistrich, 2022). The mainstream media wrote articles describing the police as a ‘Bunch of monsters’ ‘Powerful rapists’ (McKelvie, 2021). Whilst such statements are justifiable in terms of Wayne, it may be fair to say that generalising all male police officers under the same umbrella is unfair. The way that the media covered this story and attacked all male officers would’ve decreased public trust even more, and instilled fear into impressionable children and women into thinking all officers are of the same agenda. 


Because of this, South Wales Police came up with a new strategy that targets women's safety in particular. This initiative is called ‘Street Safe’ which essentially is an app whereby women can report in areas they feel unsafe, and what it is that’s making them feel this way (Connor, 2022). This is a great tool to gather data and information in order to increase women's safety by acknowledging the factors that contribute to what they perceive as feeling safe. Another great use of media is the podcast that Canton Neighbourhood Policing Team (NPT) have devised. This podcast is a safe space for women across Cardiff can speak to officers regarding the subject, this podcast is launched in every language, using a fluent speaking south wales officer for each translation. Therefore in conclusion, the mainstream media has an impact on policing and public confidence within the police massively. It has both a positive and negative impact however, the mainstream media is not going anywhere anytime soon therefore that impact can only be managed, and as the media is in most ways unpredictable, public confidence will ultimately be formed by personal experience of the police (Goldsmith, 2005).
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