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Job Details:

Digital Marketing Manager
M.B Creative Advertising



Job Type: Full-time

Shift and schedule: Monday to Friday (no weekends)

Pay: £38,000 - £48,000 a year

Location: Remote



Benefits

Company events

Company pension

Flexible schedule

Work from home



About M.B Creative Advertising

M.B Creative Advertising is a forward-thinking full-service advertising agency dedicated to helping brands grow through innovative, results-driven campaigns. We specialize in digital marketing, brand strategy, creative campaigns, and more, all designed to create lasting connections with target audiences. Join our growing team and help shape the future of marketing for top-tier brands.



Job Overview

We are looking for a passionate and strategic Marketing Manager to join our team at M.B Creative Advertising. The ideal candidate will have a strong background in digital marketing, project management, and brand strategy, with the ability to lead campaigns from concept to execution. As a Marketing Manager, you will play a key role in driving the success of client campaigns, overseeing a team of marketing professionals, and ensuring that our clients achieve their business objectives.







Key Responsibilities

Campaign Management: Oversee and execute marketing campaigns for a variety of clients.

Strategy Development: Develop and implement data-driven marketing strategies to increase brand awareness, generate leads, and drive sales for clients.

Team Leadership: Lead and mentor a team of marketing specialists, including social media managers, content creators, and designers. Provide guidance and support to ensure the team’s success.

Client Collaboration: Work closely with clients to understand their business goals, objectives, and target audiences. Communicate progress and results and adjust as needed to optimize campaign performance.

Market Research: Conduct in-depth research to understand market trends, consumer behaviour, and competitor activity to inform campaign strategies.

Content Creation & Copywriting: Oversee the creation of high-quality content for digital platforms, including blog posts, social media content, email newsletters, and paid ads.

Budget Management: Manage marketing budgets effectively, ensuring that campaigns stay within budget and achieve the highest return on investment (ROI).

Analytics & Reporting: Monitor campaign performance using analytics tools (Google Analytics, social media insights, etc.), and prepare detailed reports to present to clients, providing actionable insights and recommendations.

Brand Growth & Development: Work with clients to develop and enhance their brand identity, ensuring consistency across all marketing channels and touchpoints.



Experience:

Minimum of 2-3 years in marketing, with a proven track record in digital marketing, campaign management, and team leadership



Skills:

Strong knowledge of digital marketing platforms (Google Ads, Facebook Ads, SEO, SEM, email marketing).

Proficient in using marketing tools (Google Analytics, Hootsuite, HubSpot, Canva, etc.).

Excellent written and verbal communication skills.

Strong leadership and team management abilities.

Ability to analyse data and generate insights to optimize campaign performance.

Creative mindset with an eye for detail and a passion for staying ahead of industry trends.



Attributes:

Self-motivated and able to work independently as well as part of a team.

Strong organizational and time management skills.

Ability to manage multiple projects and prioritize tasks effectively.

A positive attitude and a proactive approach to problem-solving.



Questions:

1. Can you, briefly, describe this role that you apply for?

1. What do you know about our company?

1. What is your typical way of dealing with conflict?

1. What specific skills, qualifications and experience you have applicable for this role?

1. What is your greatest achievement in your professional or personal life?

1. Give me an example of a time when something you try to accomplish and fail.

1. How do you stay up to date with marketing trends and new technologies? Can you share an example of how you’ve applied a recent trend or tool to a campaign?

1. Tell us about your experience in marketing, and what attracted you to the role of Marketing Manager at M.B Creative Advertising? 
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Summary 

Talented and motivated professional Digital Marketing Manager with 5+ years of experience, driving successful campaigns and increasing brand awareness. Skilled in content marketing, brand strategy, creative campaigns. Promotes teamwork with high attention to digital and social marketing. Seeking opportunity to help company reach her marketing goals.



Work Experience and Key Achievements 

March 2021-Present

Digital Marketing Manager

KIA Group, London 

Designed and managed strategies to increase brand visibility with 24% and website traffic with 17 %.

Managed and coordinated the development of digital content, including website and social media posts, driving a 37% increase in user engagement.

Monitored analytics and reports on website performance and social media.

Designed campaigns, and improve campaign tracking and resulting in a 10 % uplift in sales productivity.

Led a successful rebranding on social media platforms, resulting in a 35 % increase in brand awareness.





February 2018/March 2021

Creative Strategist 

Precis Digital, London

Responsible for developing and coordinating creative marketing campaigns, ensuring objectives are met in tight deadlines.

Marketing and Trend Researches

Strategy Development- ensuring that campaigns are effective 

Part of a Storytelling and Copywriting team, collaborated with designers and other members of the creative team to develop effective campaigns.

Data Analytics for Ongoing Camping improvement



Education 

December/ 2017-February/2018

University of Strathclyde 

SEO certification

Jun /2016-September/ 2017

Northumbria University 

PPC certification

August /2012- Jun/ 2016

Coventry University 

Master’s degree of Digital Marketing 



Skills

Language Spoken: Fluent in English, Bulgarian and Russian 

IT Proficiency: Software knowledge; Coding+ programming; Brand Development; Data Analysis; Email Marketing: Social media.

Driving Capability: Full UK driving license, own vehicle.



Abilities

Team management, analytical, creative, communication and leadership skills 



Interests

Writing and Blogging; Graphic Design; Learning a Foreign Language 
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Dear Hiring Manager,

I am writing to express my interest in Digital Marketing Manager position. I have 5+ years of experience as a Digital Marketing Manager and 3 years as a Creative Strategist; including e-mail marketing campaigns, writing content for websites and social media channels. I am very confident in my skills and I like to be a part of M.B Creative Advertising, to help this company to reach her goals. I developed more than 57% growth for the social channels of my employers for the past 5 years and I hope to continue my success at M.B Creative Advertising.

I can offer a great social strategy, optimize your marketing campaign and minimum of 25% of increasing your sales in the first year. I am recognized as one of the leading marketers, and I am confidant in my promise to increase your sales and lead your company to a great success.

I will love to share my portfolio and business plan, if I have opportunity to present myself in face to face interview.



Sincerely,

Teodora Dyakova


