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[bookmark: _Toc143100689]Chapter 1: Introduction 
[bookmark: _Toc143100690]1.1 Background of the Research 
Globalisation is defined as the process by which businesses expand their flow of goods, capital, services, and ideas across international borders (Talani, 2019). The topic on which the research will be conducted is how small businesses tend to adapt to globalisation process and their adopted strategies during the procedures. The importance of globalisation is that helps small-scale businesses to make use of their available resources to attain significant economical development and earn more profitability (Lacal-Arántegui, 2019). 
[bookmark: _Toc143100691]1.2 Significance of the topic
Small-scale businesses have access to cheaper labour, thus such businesses can capitalise on the situation by adopting globalisation which is important in the modern era to expand the business.  The globalisation process is known to induce innovation and accelerate technological transmission within an organisation (Skare and Soriano, 2021).
[bookmark: _Toc143100692]1.3 Purpose of the research
The rationale of this research is to identify the challenges faced by small businesses during the globalisation process and provide effective strategies that can be implemented by such businesses for successful globalisation. Globalisation opens up new opportunities for businesses to thrive and expand their business operations (Skare and Soriano, 2021). 
[bookmark: _Toc143100693]1.4 Proposed aim, objectives, and research questions 
1.4.1 Aim
The current study aims to analyse how small businesses tend to adapt to the globalisation process and the strategies that can be used by them to facilitate successful globalisation. 
1.4.2 Objectives
· To assess the impact of globalisation on small-scale businesses in the dynamically changing global business environment
· To determine the strategies implemented by small-scale organisations to adapt to globalisation and attain a greater competitive edge
· To underline the potential challenges faced by small-scale organisations to adapt to globalisation
· To recommend plausible approaches to foster innovation and adapt to globalisation for small-scale organisations 
1.4.3 Questions
· What are the impacts of globalisation on small-scale businesses in the dynamically changing global business environment?
· What are the strategies that can be implemented by small-scale organisations to adapt to globalisation and attain a competitive advantage?
· What are the possible challenges that are faced by small-scale organisations while adapting to globalisation?
· What are the plausible approaches for fostering innovation while adapting to globalisation for small-scale organisations?
[bookmark: _Toc143100694]

Chapter 2: Literature Review 
2.1 Introduction
According to Kraus, Breier, and Dasí-Rodríguez (2020), a literature review can be defined as academic writing that helps individuals to demonstrate their understanding and knowledge about a specific topic and analyze them. This study will briefly explain the importance and impact of the globalisation process on small businesses. It will also discuss the challenges faced by small companies and the strategies that they can use to adapt to the process. 
2.2 Importance of the Globalisation Process
Globalisation changes the ways of interaction and the nature of economic activities among people, businesses, and countries (Radović-Marković, Salamzadeh, and Vujičić, 2019). They allow businesses and nations to expand trade, open global supply chains and provide natural resources and labor markets. It helps in removing barriers between geographic constraints and promotes the exchange of cultural ideas among nations. In other words, globalisation allows businesses to have access to the resources of other countries. Most businesses find cheaper raw materials and labor and many effective ways to produce goods or services. In case a country has do not have restrictions on trade, it can adopt globalisation to create several growth opportunities and promote competition among the nations. This in turn helps small businesses to use innovative technologies and bring creativity into their work. As commented by Zhang et al., (2022), globalisation also damages the environment as the transportation of goods or services generates toxic gas and elements. It also lowers the standard of living of the people in a country since the operation gets moved to another country and eliminates jobs in the home country. 
2.3 Impact of globalisation on small-scale business in the dynamic global business Environment 
According to Chaplyuk et al. (2021), globalisation has a great impact on small-scale businesses in both positive and negative ways as it is a part of the modern world. It is beneficial to people in their daily lives as it allows them to have easy access to a variety of food, music, technologies, and others developed by other nations. Small businesses can easily get access to several advanced technologies that can improve their production process even more effectively. They will be able to use new technologies and innovation which can lower the costs of production by reaping the economies of scale. This allows small-scale businesses to identify and adopt effective low-cost ways to produce their goods or services and create a wide range of products for their customers. Additionally, it also helps small businesses to find specialized skills and knowledge that are not easily available in their current market or home country. Selling the product in an international market also allows them to target a larger audience and increase their revenue. All of these have a positive impact on the small scale when they adapt to the dynamics of globalisation. On the other hand, globalisation also increases competition in the international market as it allows companies from all over the world to operate their business (Contractor, 2021). Due to this small companies are bound to lower the prices of their products or services and also need to improve their product's quality.  
2.4 Challenges faced by small-scale businesses to adapt to globalisation 
There are many challenges that small-scale business faces when they adapt to the globalisation process to operate their business. As augmented by Mi, Li, and Gao (2020) most of the developed countries get involved in the process of outsourcing their production. Even though this is beneficial to the local economies of the developing countries, it also contributes to the exploitation of the local employees as well. This in turn affects the labor resources for the small-scale business in developing countries. Moreover, globalisation also affects jobs as it gets decreased in the nations. Due to this, people from several countries have lost their jobs or are forced to work for lesser wages (Yaya, Otu, and Labonté, 2020). The operating conditions of the workplace are also poor and leave no room for the employees to work in a better culture in developing countries.  
[bookmark: _Toc143100695]2.5 Strategies adopted by small-scale businesses to adapt to globalisation and gain competitive advantage
International Strategy is one of the first effective strategies that is adopted by businesses while expanding their channels internationally. It is generally the extension of the existing domestic strategy of the company. The major significance of this strategy is that it does not require any significant amount of investment while testing the global appeal of the company's products while expanding to different markets. The global strategy mainly focuses on the standardisation of business operations upon entering a new market internationally. The benefit of adopting this strategy is that it provides a step-by-step path toward global market penetration to achieve the title of a recognisable global brand. 
Small-scale companies can foster innovation within to facilitate faster adaptation to globalisation as innovation will lead to innovation of new techniques that will cater to the new demands of modern trends of the customers while entering new markets. The use of emerging technologies in business operations like AI and data analytics tools will help the company predicts the upcoming trends of the international market and make the organisation well prepared before launching its operations in the international market. The adoption of AI in business operations aids in facilitating digital globalisation for companies and helps them attain a greater competitive edge over their competitors. 
[bookmark: _Toc143100696]2.6 Theoretical Underpinnings
2.6.1 Uppsala Model of Internationalisation
The Uppsala Model is defined as the theory that emphasises the internationalisation process of organisations by distinguishing four different steps of entering an international market (Cisneros-Reyes, 2021). This model helps businesses to predict the changes in the organisation during the internationalisation process (Schweizer and Vahlne, 2022). There are four stages involved with the Uppsala Model that enables organisations to attain a successful internationalisation of their business which are as follows:
Stage 1: No regular export activities (Sporadic export).
Stage 2: Export via an independent representative (Export mode).
Stage 3: Establishment of foreign sales subsidiaries. 
Stage 4: Foreign production/manufacturing.
However, no matter how effective the model has been over the years, it has some limitations when it comes to the new global era where the model fails to show much consideration to management incentives that impact the decision-making of organisations during the internationalisation process. 
2.6.2 Yip’s Globalisation Framework
Yip’s globalisation framework is defined as a set of comprehensive guidelines that are designed to aid business entities in expanding their business operations into international markets. The significance of Yip’s Globalisation framework is that it provides valuable insight into how businesses can leverage their strengths and minimise their weaknesses during the globalisation process. According to the framework, there are four main drivers of globalisation which are cost drivers, competitive drivers, government drivers, and market drivers. These drivers are identified and taken into consideration during the internationalisation of business operations. It helps the business analyse the new market it is about to enter and predict its chances of sustaining challenges in the new market opportunity and capitalise its business. 
[bookmark: _Toc143100697]2.7 Literature Gap
The existing literature has focused on the urgency of small-scale companies to expand their operations internationally. However, small-scale companies while trying to expand internationally face several challenges which the existing literature has failed to clarify clearly. There are a lot of factors that need to be kept in mind while globalisation approach. Factors like supply chain complexity and communication difficulties are not elaborated thoroughly in this literature review. Expert advice and thorough market analysis are the keys to facilitating the successful globalisation of businesses. This Literature review will focus on filling the gap by exploring the several challenges faced by such companies and find out effective measures to aid the businesses in successfully attaining globalisation. 
[bookmark: _Toc143100698]2.8 Summary
It can be summarised that this literature review has carefully analysed the different aspects of the given topic. The characteristics and importance of globalisation are thoroughly elaborated. The several challenges that are associated with globalisation and the strategies that can be adopted by businesses to overcome those challenges have been identified. Some theories have been discussed in detail related to the internationalisation of business along with the identified gap in the existing literature on the given topic. 
[bookmark: _Toc143100699]

Chapter 3: Research Methodology
[bookmark: _Toc143100700]3.1 Introduction 
Research methodology refers to how a researcher can explain the topics of the study and intends to carry out the research in a better manner (Pandey and Pandey, 2021). In the research methodology of this study, the type of research philosophy, paradigms, approaches, and others will be explained briefly. The method of data collection to conduct this particular study and ethical considerations of the research will also be discussed. 
[bookmark: _Toc143100701]3.2 Research Philosophy 
Research philosophy is defined as the key concepts or principles that guide the researcher in the process of conducting the study of a project. In this research philosophy, interpretivism will be used by the researcher and positivism will be avoided. Interpretivism will be adopted for this study as this philosophy uses qualitative data and information that can help the researcher to gain enough insight into the phenomenon of this particular topic (Dawadi, Shrestha, and Giri, 2021). Positivism is rejected by the research since it uses empirical data to obtain an understanding of the concept of the topic of this study. 
[bookmark: _Toc143100702]3.3 Research Paradigm 
As suggested by Mensah et al. (2020) research paradigm is known as the framework that is adapted by the researcher through which they use several theories and models which help them create a plan for the research of this study. The interpretive paradigm will be used by the researcher as it can be beneficial for them to understand the phenomenon clearly. This type of paradigm is based on the assumption that reality can be subjective and to understand the concept the researcher can use the experience of individuals by listening to their perspectives. 
[bookmark: _Toc143100703]3.4 Research Approach 
The research approach is defined as the procedure or ways that are selected by the researcher to collect the data and information, analyze and interpret the data to come to certain conclusions for a particular topic. An inductive research approach will be used by the researcher for this particular study to evaluate the scope and extent of globalisation strategies of small-scale organisations. Additionally, the inductive approach is selected because it pays keen attention to the context of the study and allows flexibility (Nyirenda et al., 2020). Deductive and abductive research approaches will be avoided by the researcher as these approaches tend to avoid key points due to the selective inclusion of sources of data. 
[bookmark: _Toc143100704]3.5 Research Methodology 
Research methodology refers to the process or strategy through which a researcher studies the methods and applies them to conduct the study for a particular topic. The methods used by the researcher to create a systematic plan to identify and eradicate the problem of the research. The secondary qualitative data research method will be adopted by the researcher to conduct the study and the primary data collection method will be avoided. The secondary data collection method will help the researcher as it lowers the cost of the researcher and saves their time. 
[bookmark: _Toc143100705]3.6 Research Strategy
The research strategy that will be used is a mono-method data collection of only secondary data. Mono method research strategy refers to the single research approach of a given study (Al-Ababneh, 2020). The mono method will be focused on conducting qualitative data gathering in this research because here the various aspects of a single given topic will be thoroughly analysed underlining the objectives and purpose of the research. 
[bookmark: _Toc143100706]3.7 Sampling Method
The sampling method that has been put in use in this research is Snowball sampling. It is defined as a non-probability sampling technique that helps in examining samples that have rare traits (Parker, Scott, and Geddes, 2019). Snowball Sampling is used in this research because the topic deals with a sensitive topic that businesses need to be aware of in the modern era. 
[bookmark: _Toc143100707]3.8 Data collection methods/tools 
Since, the researcher would stress on the collection and analysis of secondary qualitative data therefore, collecting authentic and relevant data in line with the selected research topic allows the researcher to adhere by a cohesive exclusion and inclusion criteria. All the data of this research has been collected through secondary analysis from peer-reviewed journals, books, and reports. 
[bookmark: _Toc143100708]3.9 Data Interpretation Technique 
All data in this research has been interpreted with the help of thematic analysis. Thematic Analysis is defined as a method that is used to analyse qualitative data by reading through data and identifying the patterns in the meaning of the data figuring out its themes (Scharp and Sanders, 2019). The main goal of thematic analysis is to identify themes and use them to address the research. 
[bookmark: _Toc143100709]3.10 Time prospects of the research (Gantt chart)
	Research tasks
	Week 1
	Week 2
	Week 3
	Week 4
	Week 5
	Week 6
	Week 7
	Week 8
	Week 9
	Week 10
	Week 11
	Week 12

	Selecting the research topic
	
	
	
	
	
	
	
	
	
	
	
	

	Underlining the aims, objectives, and research questions
	
	
	
	
	
	
	
	
	
	
	
	

	Mentioning the research stages
	
	
	
	
	
	
	
	
	
	
	
	

	Conducting a detailed literature analysis 
	
	
	
	
	
	
	
	
	
	
	
	

	Highlighting literature gaps 
	
	
	
	
	
	
	
	
	
	
	
	

	Determining data collection process 
	
	
	
	
	
	
	
	
	
	
	
	

	Assessing the feasibility of the methods  
	
	
	
	
	
	
	
	
	
	
	
	

	Interpreting facts and findings
	
	
	
	
	
	
	
	
	
	
	
	

	Drawing conclusions
	
	
	
	
	
	
	
	
	
	
	
	


Table 1: Proposed Gantt Chart 
(Source: Self-developed)
[bookmark: _Toc143100710]3.11 Ethical consideration of the research 
The data used in this research will be gathered from reliable sources and carefully analysed through existing literature about several aspects of the given topic. A secondary qualitative data collection technique will be used to research the given topic which is how small businesses tend to adapt to the globalisation process and what are their strategies. This data will be proof of the validity of the authenticity of the justifications and facts that have been highlighted and identified through this research. Reliability concerns how well the data is that has been used in research and validity certifies the authenticity of the used data (Sürücü and Maslakci, 2020). It is important to ensure the reliability and validity of data in research because it is the symbol of treating the reader with authentic reliable data with the correct form of information. 



[bookmark: _Toc143100711]Chapter 4: Conclusion 
In conclusion to this study, it can be said that globalisation has a direct relationship with the success of small-scale businesses. This type of business adapts to the globalisation process by using effective ways and strategies. With the help of globalisation, small businesses can use advanced technologies and have access to cheap labour which helps them to thrive in the local as well as the international market. By implementing several theories and models such as the Uppsala model and Yip's Global framework, small-business can make effective strategies to adapt to globalisation in the dynamic global environment. 
Additionally, small businesses can use strategies such as multinational, domestic, global, and transnational strategy which can help them to effectively implement the globalisation process in their business. This in turn can allow them growth opportunities in the home country and help them thrive in the foreign market as well. Additionally, the researcher of the study will be using secondary data collection method to collect the data and understand the topic clearly. Referring to the insights gathered from the proposal it can be stated that the expected outcomes of the study would be to critically evaluate the feasibility of the approaches and strategies implemented by small-scale enterprises to adapt to the dynamically evolving globalised economy. 
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