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Executive Summary


This report’s goal is to examine Marriott International Inc.’s financial account, one of the biggest and strongest hospitality chain in the world, with 30 brands over in 139 countries. By comparing the Marriott 2020 and 2021 financial ratio performance, this report analyses the trends in its financial ratios and draws the necessary conclusions.
The company’s history will be covered in this report, along with Examine the balance sheet, income statement, and a cash flow statement. Additionally, the report presented use of statistics and details from a report by Marriott International. This research critically examines the technique’s limitations for horizontal ratio analysis, highlighting the reasons why some knowledge for ratios and information on their fluctuation is crucial for hotel management financial records.
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Introduction


Let us look at Background of a multinational hospitality company is Marriott International. Who is founding took place in Washington, D.C. in 1927. Robert Willard and Alice Marriott founded the business as A&W at first. And later converted it to hot shoppes from Root Beer Stand restaurants following the addition of food items to the menu. Marriott entered in hotel industry in 1957 with the opening of the first motor hotel in Arlington, Virginia. Now in 2022 Marriott have the strongest portfolio in the industry, providing more options for people to interact, learn, and broaden their perspective. Marriott’s portfolio includes 30 Brands and 8000+ dispersed across 139 countries and territories, White, (2021).
An effective business’s financial management creates the groundwork for its success. Like how successful hotels relay on sound fiscal management techniques to run their businesses profitability. The creation of an annual budget, the development of a comprehensive financial monitoring model, ongoing audits, and the development of a reporting structure that enables managers to keep track of data are all examples of best practices for financial management in the hospitality sector, Gittens, (2022).
The hospitality sector has a high concentration of fixed and tangible assets, necessitating the use of a particularly specialised set of financial parameters to effectively assess the sector. A use of few useful financial measures to make apple-to-apple comparisons, profitability ratios, gearing ratios, and liquidity ratios are only a few examples. Using these ratios and their formulas, one can analyse and assess the efficacy of actual activities in relation to the history of the previous two years, Tarver, (2021).
Trend analysis is a common name for horizontal analysis, to fine trend and forecast results, trend analysis entrails analysing data from numerous successive time eras. For example, a business can compare sales from the current
and past years, 

While using horizontal formula to determine the dollar difference,

 






Financial Analysis Trends

In this Financial report of Marriott International, In. is analysed. To comprehend the organization’s development. It is crucial to assess the organization’s financial status and its capabilities. Numerous economic and financial success indicators might give a thorough review of the business’s previous and present operations while assessing the general advancement made over time. A thorough valuation model is offered. Complete with historical information and figures from years 2020 to 2021, Gordon, (2022).
Considering how COVID-19 affected international travel in the previous year, our global revenue per available room (RevPAR) decreased by 60% from 2019 with global occupancy from year was 35.5 percent. Net spaces 2020 was 3.1% growth. Prior to the founding of the company, there were difficulties, in Marriott’s 93 years of existence, the Great Depression, company have survived sizable business slowdowns following the recession of 1990, 9/11, and several other global events. But 2020 was once again difficult. The result of COVID-19. As we now know proved to be unprecedented.
Gross fee revenue reached $2.7 billion for the entire year of 2021, a significant increase over 2020 in both base and franchise fees because of greater RevPAR and net room expansion $235 in incentives management costs for the entire year compared to 2020 fees, million tripled. There is tremendous upside potential in the upcoming years because incentives management fees are still significantly lower than the peal of $637 million in 2019.

Profitability


Profitability ratios can be controlled to efficiently ratios, which take inti account how successfully a company utilises its assets internally to generate income as opposed to after-cost profit. They are a type of financial indicator that is used to evaluate a company’s capacity to create earnings in relation to its revenue, Hayes, (2022).
Net sales are subtracted from direct expenses or cost of goods sold (cogs) to get the gross profit margin. The gross profit margin is one of three primary profitability ratios. It informs you how much money company made after paying for the direct costs of conducting business. It is indeed apparent that Marriott earned a gross profit of only 1.8 percent in 2020, that is significantly lower than the GP earned in 2021. Its imposition of limits on financial transactions and maintaining social isolation is the cause of decreasing profits in 2020. However, after releasing lockdowns, the corporation produced a revenue of 20.21 % in 2021, which is a reasonable number and delivers an exceptional benefit to the business.
A net profit margin, or commonly total profit, is a percentage of sales that indicates how much net income or profit is created. It is the ratio of a company's or business segment's net profits to revenues. Net profit margin is commonly reported as a percentage, but it can be expressed in numeric. The net profit margin shows what kind of every dollar of earnings generated by a company is converted into profitability, Murphy, (2022). As per that figure, Marriott will have a net profit of 7.93 % in 2021, which is significantly better than the old year. Even though the company's net profit in 2021 is a good indicator. However, because to the global economic lockdown and restrictions, Marriott is expected to lose money in 2020. Nonetheless, after limits were lifted, the hotel business profited more in 2021, as stated in the figure over.
Return on Equity (ROE) is a percentage that expresses a company's annual return (net income) divided by the total amount of its entire investors' equity. ROE can also be measured by deducting the retailer's dividend per share by its profits retention rate. A company that has a sustained and improving ROE over time may be good at building profitability, so it recognizes how to use its revenues effectively to be productive and profitability, Team, (2022). According to this data, investors suffered a loss of 60 especially in comparison to the ROE of 77.72, owing to increased desire in the hotel business and growing preference for tourists following the removal of 19 limitations.
Return on assets measures the worth of a firm's profits to the revenues it generates over a specific time. Administrators and market advisers use return on assets to evaluate how well a business uses its funds to develop a gain. ROA is a useful indicator for assessing the success of a particular organisation. Whenever the firm's ROA grows with time, it means that it is extracting higher earnings by each dollar of capital it controls, Birken, (2021).
reveals that Marriott hotels have produced poor ROA because of covid's regulations on halting covid 19 in the wider populace. Furthermore, once financial development was abolished, Marriott hotels achieved earnings of 4.3, which is a sufficient capital gain for the hotel's investors.

Liquidity

Nothing gets the blood pumping like cash flow research, so is to get started. Margin is a measure of a hotel's capacity to pay down its short-term obligations due in less than a year. It is typically displayed as a ratio or proportion of what the corporation pays versus what it holds. Such metrics can provide insight in to company's financial health. the hotel's balance sheet has the data you will have to analyse liquidity. The resources are given in the ratio in which they can be converted into cash. So, funds, the most liquid commodity, sits at the top of the income statement, Beaver,  (2022).


A higher number suggests that the company is in good financial condition. According to the above data, Marriott Hotels has little least 1 value, showing that Marriott is having difficulty paying its existing obligations. Even though the quality has improved marginally in 2021 as shown figure of 0.56 is little improved from 2020 which was 0.49 because of enhanced hotels revenue, stronger business strategy is still required.
Gearing

Financial gearing ratios are a class of prominent liquidity measures that evaluate a hotel's debt to other financial indicators like corporate equity or assets. This is a source of business pressure which indicates how much of a hotel's actions are backed by net income vs bondholders' finances. A high gearing ratio indicates a high level of debt, indicating that a corporation does use revenue to fund its ongoing work. During a slow economy, these enterprises may struggle to satisfy existing debt repayment obligations and may lose business. If a corporation has loan commitments with interest rates, a sharp rise in prices might generate substantial periodic interest concerns, Anon. (2022).


The liquidity illustrates much of the expenses is borne by the lender's capital vs borrowing. According to the above data, Marriott Hotels had a large debt relation in 2020 since the hotel was unable to produce income for current operations to the covid 19 prohibitions. Unfortunately, the gap will close in 2021 as visitor numbers and need rise. So, in 2021, Marriott Hotels is in healthy position, and it can happily cover off its liabilities.
It is calculated by dividing net income, taxes, maintenance, and amortisation by profits raised in each annum. Bigger numbers suggest that the Marriott is at a greater danger. The figure above includes all items ratio in 2020. The ratio was raised to 14.75 % in 2021, and it is not a high enough percentage to just be deemed an economic concern for Marriott Hotel. 
According to the above chart, Marriott hotel has a reduced EBIT ratio, that is a promising indicator for such firm ’s liquidity. But this percentage grew to 14 percent in 2021, usually due to greater funding through foreign entities. Therefore, higher revenue would soon compensate such costs.

Knowledge from Ratio Analysis

Finance's role cannot be limited to accurately relaying on what has occurred in the past. You must provide the rest of the firm with a clear, succinct image of the financial statement while also unlocking significant, forward-looking insights. Profitability statements serve as basis for accomplishing the assignment. Understand which ones are most critical to monitor.
The proper financial statistics may tell investors if company present expansion is permanent, what effective company invoicing staff is at making receivables, or how much you should invest money on ads or concentrate on their products instead. Statistics could also advise you regarding the business's recruit capital, Michalowski, (2021).
LTV:CAC Ratio
LTV/CAC analyses the link among a consumer's satisfaction levels and the ability to purchase that client. The satisfaction (LTV) is the accounted by a client, while the consumer actual cost (CAC) is the cost invested in persuading the consumer to buy the product,

Quick Ratio
What if a business requires easy accessibility to further revenue than it has on available to satisfy debt responsibilities? How about a typhoon downed power lines for many days, compelling the organization to suspend and lose revenue, or even a client is overdue taking a significant payment – but salaries must be done, therefore obligations must be paid.

AR Turnover Ratio
The Receivable Liquidity Position assesses the effectiveness with which a corporation generates revenue out of its customers. Among the most significant trade receivables indicators to measure is the defendant's rotation percentage. The greater your business's AR Turnover Ratio, the better it is at handling cash via customers' payables teams.


Coverage ratios
Coverage ratios are related to the covering of indebtedness as well as other responsibilities like as interest charges, royalties, etc. Total liabilities, cash ratio, profit liquidity ratios, liabilities borrowings, and overall liquidity borrowings are some instances of replacement percentages.
Benefits and Limitations of Ratio Analysis

Accounting information is amongst the most accounting - based methodologies for businesses, small businesses. Asset utilization informs corporate leaders on patterns among their own firm, also known as pattern or time application, as well as patterns throughout the sector, also known as sector or bridge assessment. Without comparisons, profitability ratio is pointless. Several corporations employ comparable businesses when conducting market research. Standard organizations are ones that are thought to be the most reliable yet significant, Carlson, (2022).
Accounting records proportion assessment is crucial since this highlights the links across accounting data. They do, therefore, have several limits that should be considered when creating or utilising products.
(1) Ratios are calculated using bookkeeping statistics from bank records. Accounting information, on either hand, are prone to flaws, estimates, variation in practise, and, to certain measure, falsification. As a result, percentages are not very useful for establishing findings.
(2) Ratios have a difficulty with impartiality. Organizations that are comparable could utilize distinctive financial statements, that can also make analysing certain crucial connections difficult. For examples, cash flow may vary between companies that use the FIFO technique of revenue recognition and those that use the Following techniques.
(3) Hyperinflation could reduce the usefulness of financial measures. Because of hyperinflation, past expense income accounts and accounting data do not really match the actual valuation data, particularly when resources are obtained at various years with different firms.
(4) Financial metrics just are not entirely reliable, and individuals should be used upon considering price trends, sector circumstance, placement of companies, production system, company size, switching costs, and other factors that can cause enterprises to be readily distinguishable and hence actually effect ratio analysis calculation.
(5) The efficacy of metrics is also influenced by the various techniques of calculation. Sometimes in equivalent scenarios, the differing ideas utilised to determine the numbers in a certain ordinal variable need not aid in making valid findings, Agarwal, (n.d.).








Conclusion 


Marriott Hotel is a well-known American hotel corporation based in Virginia, USA. That research includes a comprehensive accounting ratio about Marriott Hotels between 2020 to 2021. During the introduction of covid 19, the hotel sector suffered a major setback as legislatures in several nations-imposed limits on commercial and transportation activity. As just a result, the  management, such as Marriott Hotels, experienced heavy casualties plus decreasing consumer expectations in 2020. Furthermore, that after limits were lifted, Marriott reaped profitability, as evidenced by a careful statistical study of fiscal summaries.
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