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· [bookmark: _Toc101010972]INTRODUCTION
· Community engagement is the process under which the NGOs and other business organisations work to engage the local people. The task is to solve the issues of the people and provide the best available support. These are charitable organisations that work to help the people and take them out of problematic situations (Gilmore and et.al., 2020). Certain issues are being faced by the general public such as insecurity, social deprivation, crime, lack of recreational facilities, discrimination situations and some environmental issues. These organisations work to help them and solve their issues so that they can overcome the situation. There is a need of managing their work so that they can live a free life. The problems are at the societal level and by solving the problem the members of the community will be able to lead a better life. This report is based on Age UK which is one of the registered charitable organisations. They focus on helping the aged people and solving the problems faced by them. This report evaluates the relations among the stakeholders and the policies that will help to engage them. The best social media platforms that support the programme are mentioned. 
· [bookmark: _Toc101010973]MAIN BODY
· [bookmark: _Toc101010974]Describe the project or programme
· Age UK aims to provide effective services to old people. The programs provide services that help old age people to solve the issues being faced by they. The old people are left alone and one of the major issues faced by them is related to loneliness. There is a need of engaging these old people so that they can live happy life (Kim, Newman and Jiang, 2020). They are being provided with services such as home help, exercise, foot care, IT training, transportation and shopping as well. All this is required by the old age people so that they can carry on the work in proper manner and take advantage of the facilities. The focus is to enhance the quality of life that these people live. 
· Age UK aims to provide training facilities for the old people as well. They plan to enhance their skills so that they can carry on the work effectively. It is necessary so that these people can develop new skills and that makes them confident to achieve success in their working. They are given the right to use digital marketing platforms such as Facebook and Instagram to develop relations with others. Socialisation helps them to live a better life and they can carry on the work effectively. 
· [bookmark: _Toc101010975]Community engagement principles and standards
· It is analysed that the Age UK is working according to certain principles that help them to work effectively. There is a key role in following such principles and standards as they help them to enhance their presence and provide proper support to the people. The principles that are being used by Age UK are as follows:
· Careful planning and Preparation: It is observed that they are indulged in careful planning and preparation makes them more successful in the market (Tan and et.al., 2022). They take effective measures that are necessary to serve the members of the society and help to engage them. 
· Collaboration and Shared Purpose: Age UK is a charitable trust that believes in following the approach of collaborative working. They must share the purpose and manage the work effectively. 
· Transparency and Trust: Age UK believes in trust and transparency. All the members are provided information related to new ideas and actions that are being taken by the firm. It helps them to trust the organisation. 
· Impact and Action: All the actions that are being taken by Age UK are in the favour of their members and have a positive impact on them. 
· [bookmark: _Toc101010976]Benefits of stakeholders’ participation.
· All the programmes launched by the firm are for the benefit of old people. They tend to enhance their skills and develop knowledge that will be beneficial for them. They want to enhance the image of an organisation so that more people are engaged with them. 
· There is the key role of stakeholders as they enhance the decision making of the firm. They can get good and effective advice because of the programmes (World Health Organization, 2020). It helps them reduce their loneliness and can live effectively. 
· There is a reduction in social deprivation due to the proper engagement of the stakeholders. Regular communication helps to build a relationship and manage the working effectively.
· It helps the community to get better advice so that all the issues being faced are resolved and the community can effectively benefit the members. 
· [bookmark: _Toc101010977]Relationships among the stakeholders and strategies that are suitable for their engagement
· Age UK works to maintain an effective relationship with the stakeholders. The firm must develop such relations to operate smoothly. The success of the firm depends on the relationship that they maintain with stakeholders and help the organisation to enhance its image in the market (David-Chavez and Gavin, 2018). All the strategies are formulated to build relationships with the stakeholders and engage them. By communicating all the information to them the charitable organisation can involve them in the decision making. The use of social media platforms is done properly to keep the stakeholders engaged in the business. 
· [bookmark: _Toc101010978]Engagement with the help of Social media platforms
· The trend in the market keeps on changing and there is a need of following the same. The use of digitalisation helps the community to engage the people and work with them effectively. There is a need of using the internet to enhance the presence on social media platforms. It helps to reach more and more customers and manage their work. Age UK believes in continuity and this helps them to create an image in the mind of stakeholders.
· There is a need of using social media tools at present as it helps to involve the stakeholders. The major platforms that are being used by Age UK are Facebook, Instagram, Twitter and YouTube. The stakeholders must be aware of all the actions that are being taken by the company (Galiatsatos and et.al., 2020). The use of proper social media platforms is necessary to engage the people. It is seen that Facebook is being used by people to interact with each other and is one of the efficient platforms to connect with relatives and friends. It is a tool that is preferred by the people to develop relations. The company can post regularly on the website to make the people aware of the work done them. 
· One of the campaigns launched by them at the time of Covid-19 helped them a lot. The same enhanced the image of a charitable organisation. The use of digital platforms helps old people to reduce their loneliness and interact with each other. They have a practice of posting the relevant information on social media so that they can make them aware. This awareness is necessary to enhance the participation of people. There is a key role in monitoring the performance of the post and carrying out the work accordingly (Corbett and Le Dantec, 2018). The posts by Age UK are motivating for the local people and especially for those who are facing some issues in old age. They start joining the community to get the right amount of help and support. 
· One of the major efforts done by the organisation is related to their power that helps them to solve the query of people. The company answer the questions of all the stakeholders and provide them with an effective response. This creates a positive image of them and engages more people in the community. It is necessary to take such actions as they are for the benefit of the community and its members. Some points are being considered by Age UK and they are as follows:
· Community participation: The use of social media platforms helps the age UK to enhance community participation. Regular post on social media such as YouTube, Facebook and Instagram helps to reach more customers. To provide support to the older people there is a need of updating the services that are provided by the community. Certain issues are being faced by the local people and there is a need of solving the issues (Osborne and et.al., 2021). The use of the right tools and techniques is necessary to help the people to overcome the challenge faced by them. By engaging the stakeholders, it becomes possible to overcome the issues and motivate community participation. 
· Collaboration: It is the ability to work together and achieve a common purpose. There is a need for collaboration to achieve the goals and objectives. The use of a collaborative approach by Age UK helps them to attain a successful position. The efforts done by all the staff members of the firm are in the favour of elder people and to provide them with effective conditions. The use of social media supports Age UK and attains success to achieve the common goal. Collaboration is the key to success for the firm. 
· Socio-cultural integration: There is a need of taking proper care of the society. The socio-cultural integration helps to follow the norms and values that are necessary to be followed. It is necessary to maintain relations with the other members of the community understanding their cultural norms and value. Age UK spreads awareness regarding Socio-cultural integration and makes more people aware of the concept. There is a need of managing the work and value the diversity of people. 
· Multiculturalism: Social media is a place where people of multicultural become friends and share their views. All the people have different perceptions, talents, thoughts, values cultures, languages etc. All of them can meet at a particular platform and become friends. In Age UK the members are from different cultures and all are given equal value (Satizábal and et.al., 2022). There are diverse people in society and all of them must be respected. 
· [bookmark: _Toc101010979]Factors that influence community development
· There is the use of a forward-looking approach that is being adopted by community engagement. They work to educate the members of the community to provide future growth. The factors that impact Age UK are as follows:
· Internal factors: These factors are internal to the community and they have control over them. They can take care of the community members and it assists in developing their skills (Dahles and et.al., 2020). This helps to manage the overall work. 
· External factors: These are the external factors that have an impact on Age UK. These are not in control of the company and there is a need of following those factors as well. The forward-looking approach adopted by the company is required to manage to work. 

· CONCLUSION
· From the above report, it is concluded that community engagement is the act of engaging the members of society and helping them by solving the issues faced by them. There is a need of managing the work of the community members so that they can carry on the work in a proper manner. There is an evaluation related to the programme and the benefits of the same. Stakeholders play a vital role in the success of the community and they make efforts to engage the stakeholders. The use of the best activities makes the working of the charitable organisation easier. There is a need for regular communication that engages the members so that they can engage the stakeholders in the market. The use of proper strategies will help them to manage the overall relations that are beneficial for their firm. There is a need of using a digital marketing strategy as it is necessary at present. The strategy that is being used by the company is mentioned in the report. The factors that have an impact on the working of a charitable organisation are mentioned.
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