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1.0 [bookmark: _Toc502914487]Introduction 

More or less every company utilizes technology to do particular activities. The techniques and methods have been changed due to advancement of technology and it has decreased human factor mistake due to increased work load and pressure. Advancement in the technology in the business field has eliminated the workplace borders and they also enhanced the methods of exchanging the information and data in the workplace which aids in making quick decision in the any circumstances. There are some advantage and disadvantage of utilizing the technologies in the workplace. This paper describes the benefits and and the demerits of utilizing the technologies in the workplace by the workers. 
[bookmark: _Toc502901981][bookmark: _Toc502914488]2.0 Effectiveness of the use of modern technologies within the workplace
[bookmark: _Toc502901982][bookmark: _Toc502914489]2.1 Modern technologies used in workplace 

As Coleman (2016) suggested that, based on the theoretical and technological basics of Web 2.0, the applications based on internet and social Medias are built and authorize the contents which are user generated. The web 2.0 and the social networks are being utilized by many companies to get connected with their workers. Burg (2013) recommended that, there is a broad collection to provide training. The fundamental technologies of training are CD-ROM, DVD, and interactive video systems. According to Salas et al (2012), the synthetic task environment is used by these systems for creating "scaled worlds" which engage trainees in the factual circumstances. Moreover Schiflett et al (2014) stated that, the levels of web based training starts from uncomplicated text-based HTML programs which are limited to distinctive users and extends into very complicated and advanced multimedia programs which involve multiple user association and combinations. 
One of the newest inventions is cloud storage which is very popular in the workplace. Through cloud storage along with desktop folders users are able move and drop the file in the cloud storage and the local storage. Nevertheless, some affairs like usability, bandwidth, accessibility, data security, and software issues can be dealt by the users of cloud storage. Drop box, Google Drive, and One Drive are three cloud storages. 
[image: ] 
  Image: Cloud Storage   Source: Lecturer Note (2017)

As Deloitte (2017) described, the digital workplace toolbox can be classified into eight broad classifications by which most of the organizations can aid there activities in communication, collaboration, connection and deliver they everyday services. 
[image: ]
Image: Digital workplace toolbox             Source: Deloitte (2017)
[bookmark: _Toc502901983]

[bookmark: _Toc502914490]2.2 Advantages of technologies 
[bookmark: _Toc502901984] Improves communication

Several business communication technologies are now used by many business companies to alter and improve their way of interaction and communication with the workers in the work place. There are many communication tools which can be used by the workers in interaction or in transferring the data in the workplace. Such as, employees can use text messaging to deliver messages to the other department or they can utilize the virtual communication application like Skype to exchange their projects or take part in decision making meetings along with other departments of the company. In addition, the virtual communication can be also used in customer service to entice customer toward their products. 
[bookmark: _Toc502901985] Encourages Innovation and Creativity

For the sake of growth and development in business the workers can utilize different advanced business technologies to invent new concepts and ideas. Employees of many companies are encountered by the technological challenges created by the company and gets reward for inventing the most creative concepts by utilizing those technologies. For promotional works of the business through online, workers can utilize the internet technologies in creative ways to entice the customers. According to Ramey (2013), through Yammer.com like social networks workers can communicate with the employees of different companies to interchange their views and ideas and by these social networks workers can also do brain storming in different affair related to their work.   
[bookmark: _Toc502901986]Improves on Human Resource Management

In the alternation of the ways of accomplishing Human resource managers works technology plays very significant role. Through using these technologies screening, recruiting and hiring of the workers get improved. Using technology in these activities requires less time and effort. Not only in employing the employees, technologies can be also used in monitoring the performances and work rate of the workers. It increases the awareness of the employees for doing their job efficiently.
[bookmark: _Toc502901987]Saves Time

To automatize several jobs at work, technology can be used and it will also increase the effectiveness and productivity of the work. By utilizing the computers workers can save time and also reduce the human factor mistakes. Accessibility to business information by a single data base can become easy by using computer. As Ramey (2013) stated that, if the workers are connected to each other through internal network with the gadgets like printers and scanners they can do their work from their place easily. 
[bookmark: _Toc502901988]Facilitate the sales process 

Sales process can be simplified, awareness of sales pursuits can be increased and 'information clutter can be decreased by enabling all perspective of the digital workplace.
[image: ]Diagram: How technologies improve sales process   Source: Deloitte (2017)

[bookmark: _Toc502901989]Creates Mobility

Utilization of the computer and internet has diminished the location and time borders. Using of internet has gave us the ability to do the job from the own place and be in control of the job of the workers and there is no need to be physically present in the meetings of the company as virtual communication technology enabled us to share the views and information from the different place in the real time according to the study conducted by Ramey (2013).
[bookmark: _Toc502901990][bookmark: _Toc502914491]2.3 Disadvantages of Technology in the Workplace
[bookmark: _Toc502901991][bookmark: _Toc502902085]Causes Distraction at Work
According to Ramey (2013) notes, technology can distract the workers in many ways. Using of social media can distract the workers and reduce the performances and productivity of the workers. Many organizations has taken the decision to block the social media like Facebook, Twitter and Youtube along with Smartphone’s, virtual meeting applications like Skype, and computers.   
[bookmark: _Toc502901992][bookmark: _Toc502902086]High Maintenance costs
Ramey (2013) stated that, as the technology is very expensive to buy it requires much money to maintain it too. The computers need to be maintain regularly and if not the efficiency and their performance become slow and because of that buying new gadgets to be updated costs more money. 
[bookmark: _Toc502901993][bookmark: _Toc502902087] Makes employees lazy
 According to the study conducted by Ramey (2013), using of the technology can make the workers lazy and hamper their skills and creativity. As the high end complicated issues are solved by the automated computerized software, they hardly do brain storming and they become depended on the computer for solving the simplest problem. 
[bookmark: _Toc502901994][bookmark: _Toc502902088] Affects Workplace Relationships
As Ramey (2013) disclosed, using virtual video conferencing tools, cell phones, emails, text messages to communicate rather than doing face to face communication can hamper the relationship between the workers. They lose the chance to know each other and share and interchange the ideas and concepts outside the workplace. For this they become more self-centered and more reserved which affect the employment relationship.  
[bookmark: _Toc502901995][bookmark: _Toc502902089]It is risky
With all the benefits there are some risk factors too in using the technology. It is very difficult to monitor and administer every individual with the private and confidential data and information of the company as accessibility to the data is very easy through technology. So there is risk that anyone can access into the confidential and critical data and use them for their own gain. 
[bookmark: _Toc502901996][bookmark: _Toc502914492]3.0 Social media as a tool for marketing, information gathering and communication within the workplace
[bookmark: _Toc502901997][bookmark: _Toc502914493]3.1 What is social media?

For creating and sharing contents or for participating into the social network users use some websites and applications are called social media. For community-based input, collaboration, content-sharing and interaction, an association of communication channels is social media. According to Social Media Examiner (2014) study, in business social media is used in many ways like, promotional works, communicating with the customer, acknowledging the opponents actions etc. example of social media are Facebook, Twitter, and LinkedIn.
[bookmark: _Toc502901998][bookmark: _Toc502914494]3.2 Social media as marketing tool 

As Chatterjee (2014) disclosed that, in last couple of years, social media has grew noticeably. The advantages the marketers can get through social media for their business are now the main area of concentration for the marketers. Marketers can make strong media presence of their brand by using social media to communicate with the customers online. It helps to strengthen the brand approach to the potential customer. It provides opportunity to grow the business, start the connection and broaden the new community and gain followers and customers. Because of constant changing nature of the social media as well as customers, updating Facebook pages or tweeting more often is not desired anymore, customer demand more creativity and information. 
According to Chatterjee (2014), to increase the brand awareness and recruit workers online Tesco uses social media. Another campaign by LinkedIn enables the users to look out for above and beyond of subsisting contracts. By this application the users can log in and see the professional relationship and they can add individual note of appreciation. Thus social media affect the modern business in many ways. 
Hubspot stated that, in 2014, it was claimed by 90% of trader that, social media has important effect on their business along with 80% of the marketers claimed their attempt escalated the traffics to their websites. 70% of the marketers utilized the social media to improve their customer loyalty. 71% used the social media to escalate their marketplace intelligence. It has been stated by half of the trader that social media developed their sales. About 40 plus hours has been spent by 74% of the trader in the social media to improve their business. 95% of the marketers said that, spending about 6 hours per week in the social media escalated their exposure of their business. 
DeMers (2014) said social media as marketing tool increase brand recognition, improve brand loyalty, provide opportunity to convert, increase conversation rate, increase inbound traffic and brand authority, decrease marketing costs, improve customer insights and experiences, and increase search engine rankings.  According to the study conducted by Chatterjee (2014), social media which are used actively are one of the simplest ways to reach the mass audience and promote the brand name among the targeted and potential customer. Companies who are not able to use the social media in effective way will be left behind than their opponents in the market. 
[bookmark: _Toc502901999][bookmark: _Toc502914495]3.3 Social media for information gathering

According to Curry (2016), employers, investors, friends, and potential romantic partners can give their first impression through social media. Through Facebook the users can use their photos and statuses, and in twitter the users can get followers while on YouTube can upload videos footage of their 24 hours of experiences.    
As Bloomberg (2016) stated that, the social media first collect personal information form the users. Then they gather information from the user operating site of the social media. Lastly they collect information from the third parties, like Farmville. Social networks keep tracking down their users. As the user share more data of theirs in the social media platform, they tends to grow more. 
[bookmark: _Toc502902000][bookmark: _Toc502914496]3.4 Social media for communication 
Coleman (2016) disclosed that, it is not new that using technology in communication, storage and sharing the data in the workplace. For accessibility in the work and keep connection with the coworker smartphone are continuously used. According to Mashable (2017), social media is getting more and more popular in communication system. According to study of Colwyn (2015), companies who are engaged with social media are achieving more visibility and interaction with the society.  On Facebook alone, organizations that reply to wall posts are seeing more 'Likes' and organizations tweeting 30 times or more per month, averaged 20,800 followers compared to 2,456 from those who were tweeting less.
As Tardanico (2012) stated that, communications through electronic devices are taking over the face to face communication. According to studies, with in 2020, 50% o the workers will prefer the instant messaging rather than talking in person in the workplace. 
[bookmark: _Toc502902001][bookmark: _Toc502914497]4.0 Conclusion
This paper has discussed the advantages as well as disadvantages of the technologies in the workplaces. Technologies have created a new dimension in the way of communications and interaction in the workplace between the workers. As it has enhanced and improved the way to business, it has also made the workers lazy and less active in creativity as they don’t need to solve the problems by themselves anymore. Technologies has grew the business among the targeted customers significantly, and the marketers are able to entice their potential customers in way more less time and costs as providing information has became easy and quicker than ever.
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