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Introduction and Background
The Question:  A critical analysis of the perception of barriers faced by young adults in entrepreneurship 
Entrepreneurship is a term heavily disputed by academics Phelan (2015) summarizes it by someone who buys low and sells high, Ayla and Manzano (2014) develop the idea of managing risk this dissertation will use the definition of ‘individuals or groups that set up and run their business’, as this much is agreed by academics (Liebtag, 1986; Halvarsson, Korpi and Wennberg, 2018; Ashby, 2018). 
Entrepreneurship leads to economic growth within an economy as well as localized areas as it means that the economy is more productive (Galindo and Méndez‐Picazo, 2013; Urbano and Aparicio, 2016); in part because it creates new jobs in local areas (Eisenberg, Joseph,2014; Belwal, Belwal and Saidi, 2014) while also improving the allocation of resources (Acs and Audretsch, 1987).  Multiple countries try to promote entrepreneurship such as the UK, China, India and Malaysia (Jamil et al., 2016; Li et al., 2016; Lundström et al., 2014).
Entrepreneurship is going to be more important for the UK going forward as there is likely to be a loss of jobs due to a multitude of reasons such as automation, Brexit and globalization (Barrat, 2015; Toyama, 2018; Rajesh, 2016; Griffiths and Waterfield, 2018). The governor of the Bank of England has predicted there to be 15 million job losses to artificial intelligence alone for the UK (Willcox, 2017).
The UK government has tended to promote entrepreneurship, partly due to the high inequality in the UK as it is an economy centred around London (Phelps, Valler and Wood, 2005). Leading to a growing movement towards entrepreneurship in the more economically disadvantaged areas. Which has seen more programs to encourage entrepreneurship within their communities such as the development bank of Wales (Morris, 2018), entrepreneurship action plan for Wales (Fotopoulos and Storey, 2018) and the new £350 million deal for the Belfast area (O'Carroll and Carrell, 2018); but also more widely as a whole in order to compete internationally with things such as the seed enterprise investment scheme and the enterprise investment scheme (Higgins, 2012). This has roughly seen an £8billion spending from the UK government which per captia is more than police force or universities provided by the tax payer (Lundström et al., 2014). The UK has seen rising number of companies founded going from 608,000 in 2015 to 660,000 (Bounds, 2017).
A link is often made between the perception of risk and the start-up of businesses (Scott Twomey,1988; Murmann and Sardana, 2012; Hoogendoorn, van der Zwan and Thurik, 2017). Given the ensuing situation the UK finds itself with the potential forthcoming of the UK’s exit from the European union and access to the single market, maybe the level of risk has increased (Howarth and Quaglia, 2017). Perhaps due to the increased uncertainty there will be a limited propensity for young adults to take up increased uncertainty within their lives by becoming an entrepreneur (Warrington, 2018).
Studies show 30% of 18-35 year olds in the UK are interested in becoming an entrepreneur but they are not concerned about finances; however, are worried about their lack of knowledge in business (Cotton, 2018). Suggesting a disconnect between the perception of barriers and actual barriers faced by young entrepreneurs in the UK because numerous academics have been vocal upon how access to finance is one of the major problems when facing the creation of a new venture (North, Baldock and Ullah, 2013; Hughes, 1997; Osano and Languitone, 2016). This is concerning as young people hold the least amount in wealth so are likely to find it more difficult than other age brackets to finance a venture (Office for National Statistics, 2018). Perhaps they are less worried due to new methods of financing such as initial coin offering or crowdfunding (Parker, 2018; Kim, 2018; Joshi, 2018)
Rationale
Birch (1981) showed two third of jobs came from firms with less than 20 workers during the period of 1969-1976. So, in order to combat the regional inequality that the UK is currently facing it is important more jobs are created in the areas that are affected (Savage et al, 2013; McCann, 2016). The Office for National Statistics (2018) showed wealth held by young individuals is the lowest compared to all other age groups, so it would be effective way to combat the growing levels of inequality by focusing on encouraging young individuals to opt for self-employment (Jackson, 2017).
This is study is important because as Wang and Wong (2004), Geldhof et al.(2014) state there are limited studies regarding  youth entrepreneurship. This lack of research is only magnified when narrowed to the perception of barriers localized within the UK (Schoof, 2006). This dissertation attempts to contribute to the understanding of perceived barriers faced by young individuals within the UK with the intent of more young individuals to take up a role as an entrepreneur.
Aims and Objectives 
· [bookmark: _Hlk528490143]To critically analyse the barriers faced by young individuals who take up entrepreneurship with in the UK
· To conduct an extensive literature review examining the pertinent issues relating to barriers to entrepreneurship for young people
· To identify and evaluate the perceived barriers faced by young adults looking to become an entrepreneur
· To provide recommendations for UK government to use in the purpose of promoting the take up of entrepreneurship by young individuals who are based in the UK
Theoretical Context
To build on a comprehensive understanding Key theory will be presented here such as the identification and the splitting up of factors presented in to the either push or pull factors for the motivations of entrepreneurship regarding an individual’s circumstances (Burns, 2016). This will be localized within the perspective of a young individual residing in the United Kingdom.
As well as drawing upon classification of entrepreneur types (Lundstedt and Colglazier, 1982)  and Chell’s (2008) model of entrepreneur and the entrepreneurial process to try and gauge how much each factor influences young entrepreneurs in the United Kingdom in terms of attracting them towards entrepreneurship in each section, while also foreseeing oncoming barriers implications and attempts to try and overcome these (Wickham, 2006). While also hoping to show how much the barriers played on an entrepreneurial decision.




Research
The definition of research is a highly disputed point between academics however there is a general agreement that it is a process of enquiry and investigation using systematic methods to improve the knowledge of mankind (Justham, 2006; Wilson, 2012); this research attempts to contribute to the body of knowledge regarding young adult entrepreneurs as there is very little research in the current in this subject area (Xian and Meng-lewis, 2018).
The dissertation will use the ‘research onion’ (Saunders, Lewis and Thornhill, 2007) to assist the processes of method and methodology. The below figure has been adapted to illustrate the proposed method for this research. The dissertation will use a cross sectional mixed methods through an online survey, in which open and closed questions will be asked. 
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Figure 1.1 Research Onion (Saunders, Lewis and Thornhill, 2007) 
Surveys research utilizes questionnaires with the design to collect qualitative or quantitative research based on if open or closed questions are asked (Keegan and Green, 2013; Materson, Phillips and Pickton, 2017).
This Dissertation will use a primary research method of a survey with open and closed question questions. The closed questions using a Likert scale will use a deductive approach using positivism and the data will be analysed quantitatively using statistical tests (Awang, Afthanorhan and Mamat, 2016). 
The open-ended questions will use an inductive approach and be analysed using an interpretive philosophy with thematic analysis. Thematic analysis is a tool used by many others in business thus ensuring its legitimacy  (Glisczinski, 2018).
This will be a self-completed web-based survey this allows for greater reach of participants all over the UK at a lower budget then many other methods, while also offering flexibility of people being able to answer in their own time (Easterby-Smith, Thorpe and Jackson, 2012). This has been adopted because it best allows for critical analysis for the overview of the market.

Whilst a mono method is being utilised, mixed methods will take place which allows for deductive as well as inductive research. The research is inductive as there is a lack of previous research in the area of young entrepreneurship as well as the perceived barriers they are facing (Gray, 2017). While it is deductive using a defined problem in this circumstance the suggestion that there is a disconnect from existing common knowledge and academic writing about the barriers faced for entrepreneurs and the reality of barriers, young entrepreneurs face when starting a business (Svensson, 2009).
This allows for a mixture of philosophies particularly in this example interpretive has been used for the closed question and positivism in which social aspects of life should be measured using natural sciences (York and Clark, 2006) meaning everything should be measurable. While the open questions will take on an interpretivism philosophy where the belief is that the business world is too complex for stringent rules, meaning we need to take on an approach getting comments and understanding the world from the view of a young entrepreneur in the UK (Saunders, Lewis and Thornhill, 2007). Saunders, Lewis and Thornhill (2016) mention how multiple philosophies can and often are taken in order to give a better perspective of the overall picture. 
Reliability and limitations 
Reliability of research refers to the ability for the research to be replicated and produce similar finding under other researchers (Saunders and Lewis, 2012). This research will be compliant with this as there is anonymity there is unlikely to be the possibility for researcher interference to implicate results in any manner adding to the reliability of the data. 
The limitations of this study are the time frame and finances, there is a limited time frame to be able to conduct the primary research. Budget is the other limitation of this study as this means there could be a limited ability to be able to replicate an authentic representation of the market but also their will be limited resources to be able to be used in order to comprehend sound analysis.
Validity is the extent for which a concept is accurately measured (Twycross and Heale, 2015). This implies that are is my research and research valid in terms of questions and in terms of engaging with the defined demographic this will be achieved by using online resources and asking the participants age broken down into age brackets.
Sampling Framework
This research will use a purposive sample this is a non-probability sample in which the researcher identifies and decides who will be involved in the study (O'Gorman and MacIntosh, 2015). This survey will be administered using online social media platforms such as Facebook and LinkedIn this is because it has a high penetration rate with young adults (Perrin, 2015).
The sample for this study will be young adults identified as being between the ages of 18-35 who live within the UK. It will look to exceed 100 participants for the questionnaire.
Ethics
Ethics of business and business research has grown since the 2008 recession (Chan, Fung and Yau, 2010). This research will have a limited ethical risk as Wallace and Sheldon (2014) mention there is never no ethical risk. All the data will be anonymous, no vulnerable groups of people will be targeted, the data will be protected through procedures such as password protected folders and locked drawers.


Resources 
This dissertation will look to use a wide variety of resources for the primary research of Survey’s the use of external tool predominantly a software as a service tool in order to allow for greater analysis. For secondary data a wide range of sources will be consulted in order to make the dissertation more reliable in its framework examples of these include but are not limited to Academic journals, Industry reports, Books and websites.
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