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The aim of my campaign is to draw more young people out into Switzerland. I shall do this by posting interesting images and videos on different platforms to attract them to the sights. These posts would feature the class taking part in activities that would be attractive to my target audience.
The platforms I’m choosing to cover would be Facebook, Instagram and Snapchat. I chose Facebook because although it on the downfall for popularity in young people it still has one of the largest user bases for that age range. Instagram and Snapchat are just above and that’s why I shall be using them also. Hashtags and stories on these two platforms are used regularly and is a good way to draw in those interested in traveling or in the university. 
For Facebook you can write in a good amount of detail about each adventure and tag people as well as businesses within each post, this is good for bringing awareness to locations visited. On Snapchat there may be filters made by the locations or business for such advertisements or they may have their own accounts that can be tagged in a post or interacted with. This goes the same for the users of Instagram thou they can also use hashtags which can categorise each post into different sections of the platform. Facebook also has this feature but is less used by its user base.
	Aims
	Objectives

	Reach wide audience
	-making posts on various platforms with different outreaches 
-posting at peak times on each platform to attract as man people as possible 

	Connect with audience 
	-interact with the audience on the posts when the comment or share a post

	Develop my use of the platforms 
	-look at what verbiage and use of images are used on each platform
-find when is the best times to make posts and interact with users 


 
Due to the outbreak of coronavirus out case study had been changed from Switzerland to Liverpool and Manchester, my strategy shall remain the same but aim ay these locations instead.
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