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The definition of entrepreneurship 
We have learned at the first week of our model about entrepreneurship 
An entrepreneur is a person who makes a new business, taking on most of the risks and collecting most of the benefits. The term "entrepreneurship" refers to the act of starting a business. The entrepreneur is frequently viewed as an products, services, and/or business models.
In any economy, entrepreneurs play a crucial role because they have the knowledge and drive to foresee demands and market valuable new ideas. Profits and prospects for ongoing expansion are given to entrepreneurialism that succeeds in assuming the risks involved in founding a start-up. Failure in entrepreneurship costs the participants money and reduces their visibility in the market.

How to generate business idea?
business owners who are constantly coming up with fantastic concepts for brand-new goods. They appear to create brilliant new ideas every day of their lives. They are attentive, perceptive, and constantly looking for (and frequently discovering) the next great thing. Their never-ending task is to select a victor— (only one)—and follow it out of dozens of options.
Entrepreneurs can develop winning business ideas.
On the other side, when you listen to smart, aspiring businesspeople who are unable to come up with even one good concept. Although these wonderful people are intelligent and sincere, for some reason creative ideas escape.

How to define your business:
t's simple to fall into the misconception that offering high-quality goods and first-rate customer support will be sufficient to differentiate your company from the competition.  we think service and quality are important, but what will help you stand out from the competition, encourage client loyalty, and be remembered is your identity.
You'll find it difficult to communicate your company's branding consistently without a properly defined identity. Even worse, you find that you struggle to make decisions regarding everything from routine business activities to significant actions like mergers and acquisitions.
Even though these are all significant ways in which your identity is communicated, your identity isn't a logo, slogan, or even your name. The goal, vision, mission, and values of your business make up your brand. 

Analysing pastel and swot in the business:
Every organisation in business adheres to a set of frameworks in order to comprehend the industry it serves. They frequently monitor the health of the market where they wish to concentrate their efforts with their items. Some businesses undertake market research on the ground by conducting surveys or using other methods to determine the demands and trends of the market. Then there are other analysis techniques that enable a more comprehensive strategy-setting process after trend identification. The most well-known tools from the standpoint of strategic management are PEST and SWOT analysis, which allow for in-depth knowledge of the market and the environment.

What is Pestel analysis?
The business environment in which a firm operates can be assessed using the strategic framework known as a PESTEL analysis. PEST analysis, which stands for Political, Economic, Social, and Technological. In their strategic planning procedures and enterprise risk management planning, management teams and boards employ the framework. The financial analyst community, where factors may affect model assumptions and financing decisions, as well as management consultants who assist their customers in creating creative product and market efforts, both use PESTEL research as a very popular tool.
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