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[bookmark: _Toc108269717]Introduction
In the era of digitalization, the use of social media is increasing gradually. Therefore social media has been a huge contribution to maintaining individual business success. After a pandemic, the customer is habituated to managing shopping to study on conducting through online mode. Social media plays a major role in the decision-making process to get huge benefits to enhance the better business scope for effective business opportunities of the individual company (Voramontri, and Klieb, 2019). 
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Figure 1: Digital buying capability worldwide 
(Sources: Daniela Coppola, 2022)
Hence social media marketing has huge benefits to get a success of the individual company's success purpose. On the other hand, all companies have to move their marketing process in online mode through social media success such as Face book, Twitter, Instagram and YouTube. Therefore in this era and the present day all businesses have to change their marketing process online to grab the attention of the new-age customer. 
[bookmark: _Toc108269718]The rationale of the study
In the era of digitization, a huge impact has been created on changing the marketing and customer behaviors towards some purchasing processes. On the other hand, the chosen company has huge benefits from using social media for their better business process. Here the company will invest almost 6.84 billion Euros in 2021 for maintaining its better marketing and branding process to grab the attention of the new age buyer (www.statista.com, 2022). 
In the changing nature of the buyer view of the marketing and the business exposure is related due to the enhanced use of internet access (Miśkiewicz, and Wolniak, 2020). Therefore this specific reason Unilever Plc will be managing their better business marketing through advertising and social media marketing to grab the attention of the buyer (www.unilever.com, 2022). 
In this global pandemic the exchange of the buyer nature in the traditional buying process to the digital buying process. Therefore all companies have to improve their marketing system as per the requirement of the buyer and the relevance of the business market. 
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Figure 2: Contribution of social media marketing to the performance of companies in the United Kingdom (UK) in 2021
(Sources: www.statista.com, 2022)
In the present year, almost 26.2 % increased the better business development through adopting this social media as the new trend of the marketing process (www.statista.com, 2022). 
The specific research has shed light on the effective business growth by adopting social media to better improve the business growth of Unilever Plc. The company will manage their global business with 3.4bn people who use this company's products and the almost 58% turnover done by the company in the last financial year (Annual report, 2021). 
[bookmark: _Toc108269719]Research Aim
The aim of this research study will be to analyze the importance of social media marketing for the customer behaviors of the successful business operation of Unilever Plc. Through this research study, the impact of the social media marketing process is on the behaviors of the customer for maintaining an effective success of the Unilever plc business success. 
[bookmark: _Toc108269720]Research Objection
The objective will be given in below: 
· To examine the various social media marketing strategies adopted by Unilever Plc.
· To analyze the impact of the social media communication strategies implemented by the company for grabbing the attention of the buyer 
· To evaluate the impact of the power of the social media marketing of the company to change the mode of the marketing process. 
· To analyze the challenges faced by the company by applying the social media marketing process 
[bookmark: _Toc108269721]Research Question
The research question will be delivered below:
Question 1 
What are the social media marketing strategies adopted by Unilever for managing their business success? 
Question 2
How does Unilever use the current integrated social media marketing strategy to enhance their performances? 
Question 3 
What is the impact on the buyer of Unilever after applying the social media marketing strategy by the company? 
[bookmark: _Toc108269722]Literature Review
[bookmark: _Toc108269723]Evaluating the importance of social media marketing in this present day of the business success
In the era of digitalization, all companies have adopted new technology and innovative ideas for managing individual business success. The internationalization theory is highly related to this change and new things adopted. As per the theory, to grab the attention of the international market the individual company has to manage the mode of operation by adopting technology and innovation strategy to hold a suitable position in the globally competitive business era (Vadana et al. 2019). According to the authors Dutta et al. (2021), it can be stated that the manufacturing industry has a huge contribution to the individual country's economic success. Hence adopting technology in this digitalization era has huge benefits to making more manufacturing. On the other hand, digitalization in the marketing process also improves the base of the customer. This specific process helps to get success in individual business finance as well as the contribution to the country's economy. 
[bookmark: _Toc108269724]Critically analyzing the impact on the customer on the use of social media marketing by the Unilever Plc
In the present day changing the mode of the business and the customer buying tendency has a huge impact on running individual business success. The context of the customer behaviour theory is mainly indicating the process of the buying tendency of the customer. According to the authors Floren, et al. (2019), it can be stated that modern customer behaviours have a huge impact on the changing process of the marketing of the individual business operation. In the may research it can be noticed that in this era of digitalization the customer has to change their purchasing mode online and has a pretty much comfortable shopping experience with the digital platform (Daniela Coppola, 2022). Therefore the individual company has to take steps into the online platform for managing their marketing system to get a comfort zone of their customer. 
[bookmark: _Toc108269725]The advantage and the disadvantage of social media marketing faced by the company
Adopting the social media making process individual companies have faced some advantages and disadvantages for running their effective business operation. In this research study, Unilever Plc has a huge impact on adopting the specific social media marketing system. The company is mainly focusing on the contacts of the advertisement as per the cultural background of the individual country. 
Advantage 
The context of the video and the advertisement is mainly based on promoting equality such as the "Dove Real Beauty Pledge" and the "Daag Acche Hai" Holi camping has huge benefits to get a huge number of viewers as well as buyers which has huge benefits to manage their financial stability. Therefore the company will manage 6.61 per cent of global media content in 2020 to manage their better business progress (www.statista.com, 2022). 
Disadvantage 
The negative impact is also faced by the company by the advertisement contents of the ASX body spray. In the context of this specific advertisement, the company has faced huge criticism and faces a barrier to running this advertisement (www.racked.com, 2017). 
[bookmark: _Toc108269726]Researchers
After analyzing the above-mentioned literature review, it can be identified that there is an impactful relationship between customer behaviours by using the social media marketing process. It can also evaluate that Unilever Plc has generated better financial stability by using the social media marketing process to manage the present-day market and customer needs. 

[bookmark: _Toc108269727]Research Methodology
The research methodology will be indicating the process of conducting individual research in terms of managing all data. On the other hand, it helps to manage the effective tools and techniques to get a better process of the data management for conducting individual research studies (Pandey et al. 2021). 
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Figure 3: Research Onion 
(Sources:Saundersb et al. 2007)
Through this research onion, the data collection methods, analyzing process, research design, research approach and philosophy will be indicating the effective progress of the research paper consumption. On the other hand, the need of the research paper, the process of the data collection, design and analysis process will be identified for better success of the specific research paper's progress purpose. 
[bookmark: _Toc108269728]Research Design
The research design is mainly indicating the implementation strategy for managing a better and more logical way to effectively manage the data collection, measurements and analysis process of the research paper's success. According to the authors Asenahabi, (2019), it can be stated that the e systematic and methodical process is highly required for managing the effective research design managing system. The research design is mainly Descriptive Research Design. Correlational Research Design. Experimental Research Design and the Exploratory research design. 
In this research study progression purpose, the descriptive design will be appropriate for better maintaining the quality and the in-depth analysis process to get a better research paper conduction process. Here it helps to enhance the progress and the quality of the details analysis process. The descriptive design helps to manage the better success of the research conduction. 
[bookmark: _Toc108269729]Research philosophy
The research philosophy is mainly defined as an effective way to manage, and gather the data for further analyzing and using purpose. According to the authors Ahlskog (2020), it can be analyzed that the research philosophical process has huge benefits to get an effective approach to the individual research paper conduction process. There are four types of research philosophy present to manage the indicating research paper's success. The four types of philosophy are positivist research philosophy, interpretivism research philosophy, pragmatism research philosophy, and realistic research philosophy.
In this research paper's progress, due to the use of secondary data, the interpretive research philosophy is more suitable for the progress of the effective and in-depth research paper conduction paper. On the other hand, the specific research philosophy helps to enhance the quality of the performances in observing the social world. Hence, indicating the specific topic this philosophy helps to get success of the business operation by an individual company by adopting a social media marketing system.  
[bookmark: _Toc108269730]Data collection methods
The data collection method is mainly indicating the process of gathering data to further conduct individual research study progress. Here the two ways of data collection methods such as primary and secondary are present for conducting individual research paper conduction. The primary data is indicating first-hand information such as surveys, interviews and the questionnaire. On the other hand, the secondary data is mainly the secondary sources of the referee to the research work of the other researcher. Due to maintaining the in-depth and descriptive analyzing process, the secondary data will be more appropriate for the progress of this research paper. The secondary data is collected through the help of relevant journals, news, articles, books, websites and government data (Siddiqui, 2019). 
[bookmark: _Toc108269731]Analysis of data
Data analysis is focusing on the process of the data examination to conduct individual research paper progress (Rajšp, and Fister, 2020). Here the two types of data analyzing methods such as quantitative and qualitative processes to manage the individual research paper progression purpose. 
Due to the secondary data collection and the descriptive nature of this particular research paper, the qualitative data analyzing system will be helpful for enhancing the progress of the research paper.  Here the deductive research approach will also enhance the quality of the research by using relevant existing theory for this project paper progress. 
[bookmark: _Toc108269732]Sampling methods and types
The sampling method is mainly defined as a process of the data analyzed with the help of the various segments. There are two types of sampling techniques used in the individual research paper conduction process such as non-probability and probability. The probability sampling is indicating the data analyzing with the specific segment such as age, community, education and the various zones. Hence the primary data collection and the analyzing process will be indicating the use of the probability sampling techniques to enhance the progress of the individual research paper conduction. 
Due to the use of the secondary data for this research conduction process the more suitable sampling method will be non-probability sampling techniques. According to the non-probability sampling techniques, the research paper quality will be enhanced and the described design will be maintained (Bae et al. 2022). 
[bookmark: _Toc108269733]Research ethics and privacy
Research ethics and privacy is mainly indicating the way of managing data protection and the privacy management of the individual authors and company details (d'Aquin et al. 2018). Therefore this research paper conducted there will be no harm to the data and the maintaining confidentiality to get a continuation of this research paper's progress. 
[bookmark: _Toc108269734]Resources and planning
[Refer to the Appendix]
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