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Introduction
Current trends indicate that the hotel and hospitality industry is changing quickly due to factors such as new technologies, customers’ demands, and increasing concern for the environment and health. With COVID-19 being gradually overcome, the hotel industry faces new tasks and opportunities to expand fields of activity. This dynamic change proactively creates a new era of personalisation for guests, productivity for operations and enhanced benchmarks for the hotel industry to withstand the escalating competition and environmental consciousness. The hospitality industry of the future will continue to be characterised by an increase in innovative solutions, sustainability, and a focus on customer experience (Reis et al., 2020).
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It is becoming quite important for hotels to gain sustainable accreditation as this shows the willingness of the hotel to take environmental and social responsibilities as well as attain economic sustainability. To achieve this accreditation, measures should be adopted in several areas, and they must reflect sustainable practices that are in alignment with GSTC or other regional certifications. The process involves several key areas: The expectations included energy efficiency, water conservation, waste management, sustainability in sourcing, guests’ awareness, and community engagement.
Energy Efficiency: First of all, energy management is one of the primary considerations. The energy consumption in hotels has to be kept low as the industry should ensure that its energy use is sustainable. This covers the provision of energy-efficient lighting, heating, ventilation, and air conditioning (HVAC) systems and incorporating renewable energy technologies such as solar or wind (Rodríguez-Antón et al., 2012). 
Water Conservation: Another strategic area is water management. Some of the measures include various water-efficient factors such as low-flow fixtures like faucets, shower heads, and toilets, and water-efficient landscaping. GreyWater recycling systems which are systems that allow water from showers and sinks to be used for non-drinking purposes such as watering plants and washing toilets can cut overall usage greatly (Pidou et al., 2007). The proper inspection and upkeep of plumbing are also crucial to keeping pipes from dripping and water from being lost, which assists in the call for water preservation even further.
Waste Management: It is also important for accreditation to be sustainable, and this depends on proper management of waste. Hotels need to have recycling policies to reduce the amount of waste in the landfill through proper segregation of paper, plastics, glass and organic waste. Avoiding the usage of individual-use plastics is another measure, for example, using refillable containers for shampoos, soaps and other amenities, discouraging the guests from using disposable items (Szende, Dalton and Yoo, 2021). 
Sustainable Sourcing: Another substantial imperative is the obtaining of goods and services that have a minimum negative impact on the environment. Hotels should consider using suppliers that are engaged in sustainably sourced products like organic foods and beverages coming from local farmers and environmentally friendly products for cleaning. As applied to construction and renovation products and materials, these principles involve selecting products that are sustainable, non-toxic, and recycled. 
Guest Education: To support the idea, guests must be informed about the measures being taken by the hotel and must be ready to contribute. Some messages can be sent through in-room material, electronic media, and word of mouth through the staff. Promoting the use of linen and towels several times while staying at the resort, switching off lights after use, and using less water is a way of making the entire process more communal (Tajeddini and Trueman, 2012). 
Community Involvement: Sustainable accreditation also demands hotels to participate in their communities and contribute to the development of sustainability standards. This ranges from hiring human resources from the local community, purchasing goods and services from local suppliers, and being actively involved in local community development initiatives. Thus, engaging local organisations and NGOs in the implementation of these measures can increase their effectiveness. 
The idea of sustainable accreditation is not a mere tick of some standards; it means practising sustainable operations in a hotel. This then guarantees that the hotel strictly complies with its environmental, social and economic responsibilities in countering the impacts of the industry on the community. The presence of accrediting bodies provides a way for routine checks and monitoring to guarantee compliance and progressive enhancement (Wood, 2013). 
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The application of principles of sustainability in the daily operations of hotels has numerous advantages, though the process itself is faced with certain difficulties. Mastery of these can assist hoteliers in comprehending the challenges of sustainability so that both may realise the benefits and challenges harmoniously.
Benefits of Integrating Sustainability
1. Environmental Impact: The most important advantage of sustaining practices is the ability to lessen the detrimental effects on the environment. Specifically, the energy-efficient systems, the minimised water usage, and proper waste management of the hotel mean that they would use less of the earth’s resources, therefore conserving the environment (Xiang et al., 2017). 
2. Cost Savings: In any given business, sustainability has many benefits, including, among others, the cost benefits that the business is likely to achieve in the long run. Utility costs such as lights, fans, and other electrical appliances are conserved by using energy-efficient products and tapping on renewable sources of power, while water conservation devices lessen water expenses. 
3. Enhanced Reputation: Sustainability plays a pivotal role in raising the image of a hotel to the next level. Today’s buyers are more concerned about the planet’s state and would like to deal with companies that care about the environment. These guests can be attracted by sustainability-orientated activities that create guest loyalty and the potential for a positive word-of-mouth effect, which are important factors for business success in a competitive environment.
4. Regulatory Compliance: The authorities of various countries and regions continue to adopt and maintain higher standards for environmental protection. In addition, the implementation of sustainable practices is the best way to avoid problems with laws that regulate such activity in the future and possible fines (Ariffin, 2013).
5. Employee Satisfaction: This is true most of the time because those employees will always feel more motivated and proud working for such an organisation. This in turn can result in reduced turnovers and increased worker motivation and commitment all of which translate to improved service delivery and organisational effectiveness.
6. Market Differentiation: Sustainability can also be used as the key means of a competitive advantage. When a hotel is labelled as a sustainable one, it often has an opportunity to appeal to the sphere, attract customers interested in environmentally friendly services and products, and create a reference point for other hotels (Pham, Tučková and Jabbour, 2019).
Challenges of Integrating Sustainability
1. Initial Costs: Another important issue is that the costs of implementing the plan are rather high in the beginning. Applying for energy-efficient systems, incorporating renewable energy sources and adopting efficient waste management practices can be costly. Fundraising and defending the expenses can be rather challenging, particularly for units which do not have a large budget.
2. Operational Disruptions: Introducing sustainability into a business can be disruptive to daily practice. Such improvements as retrofitting new systems or educating employees on being more environmentally friendly may affect the revenue-generating ability of the hotel for some time. It is imperative to ensure managing these transitions effectively to avoid the adverse effects (Blagoev, Nikolskaya and Popov, 2019).
3. Complexity of Implementation: It is a protracted process that entails stringent planning and cooperation with other stakeholders. This entails adequate knowledge of sustainable standards for the hotel industry and the skills on how to incorporate them in different areas of hotel operations. This aspect can be quite challenging especially especially for hotels that do not have a specific sustainability team.
4. Resistance to Change: Another important challenge is change management. This resistance may occur since staff and the management of an organisation may not be conversant with the change or may feel that the change is going to inconvenience them. 
5. Measuring Impact: It is always hard to assess and quantify the effects of sustainability activities. Hotels have to have a clear and defined way of measuring the success of such practices and this in turn is expertise and a great work of resource intensive (Brotherton, 2012).
6. Continuous Improvement: Sustainability is a long-term challenge and implies the constant enhancement and evolution of the method. It is a continuous process and requires resources to ensure the company’s operations are in line with the advanced technologies, current legal requirements, as well as industry standards and practices. 
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The future innovation in the hotel and hospitality industry is on the precipice of experiencing major shifts due to technological and consumption trends and heightened concerns of sustainability and health. Continuing to grow from the after-effects of the COVID-19 pandemic, the industry is transforming to adhere to new requirements and exploit new opportunities. This evolution is accompanied by several other trends that have the propensity to define the future characteristics of hospitality.
Technological Integration: Absolutely, technology will remain a driving force behind the advancement of the hospitality industry. Thus, the adoption of AI and IoT is expected to improve guest service delivery and revenue, as well as optimise operational processes. Guest relations AI chatbots and virtual assistants will give guests a unique and friendly experience from the time they book until they leave the hotel. Smart rooms highlighted by IoT hardware will control light, temperature, and entertainment based on the guest’s choice (De La Peña et al., 2016). 
Sustainability and Eco-Friendly Practices: Sustainability, hence, will be established as the bedrock of the hospitality industry. Since the theme of environmental conservation is rapidly gaining popularity, more hotels will embrace environmentally friendly approaches to reduce their emission of carbon. Measures range from efficient buildings and structures to, the use of natural resources and effective waste-disposal structures. 
Health and Safety: Health and safety became a focal concern primarily in the past couple of years, and this has altered hotels’ functioning fundamentally. New norms that will likely emerge include cleanliness measures, touchless delivery of a range of services, and health-oriented facilities. The use of mobile devices, self-check-in/check-out stations, digital keys, and cashless transactions will reduce points of contact. 
Personalisation and Guest Experience: Personalisation will be the key burning platform in the future. The hotels will be able to use the big data for purposes of knowing the preferences of the guests to be able to serve them as preferred. Many of these could involve specific services offered in specifically adapted rooms, specially developed meals, or individual trip plans (Gardini, Ottenbacher and Schuckert, 2020). 
Hybrid Hospitality Models: New flexible work arrangements and the phenomenon of the digital nomads will impact the hospitality sector. Hotels will be flexible enough to have offices for work and additional solutions for extended accommodation. Appropriate for the type of guest who would like to have a vacation but also would need to work sometimes are hybrid models that are a mix of hotels and serviced apartments. 
Cultural and Local Experiences: Another trend observable in the travel industry is that tourists are looking for true cultural immersion. Instead, hotels will leverage local flavour in everything food, design, and entertainment, as well as experiences. Engagement with local artisans, chefs, and other tour operators will enhance guests’ satisfaction, as they get closer to the destination (Jeremen, Jędrasiak and Rapacz, 2016). 
Resilience and Adaptability: Covid has taught the industry numerous lessons about how to react and remain viable during an unprecedented global crisis. Future success will be possible for only those businesses that would be capable of making changes in a short period owing to some health concerns, some sort of economic revolution, or any sort of natural calamities or events. 
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The hotel and hospitality industry is preparing for the changes necessary due to the advances in technology, innovations in sustainability and shifts in the customer’s demands. It is necessary to incorporate smart technologies, make use of environment-friendly strategies whilst paying heed to health and safety measures and subsequently offer customised guest experiences. Hybrid hospitality models and cultural authenticity shall also emerge significantly. The hotels that embrace such trends will not only survive but will also reinvent themselves to cater for the needs of the new generation of travellers, with the global nature of the business making it important to adapt as the world changes (Menicucci, Paolucci and Paoloni, 2019).
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