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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: In this task The Cooking Academy organisation has been selected, and this website loads quickly over desktop, laptop, mobile application and other connected devices with all its image and content. Even the large banner photos get loaded with ease without any kind of delay which is significant in case of retaining visitors. Due to less loading time customers include positive first impressions and prefer not to abandon the site. Overall, the performance of the website reflects suitable customisation based on continuous monitoring. Web personalisation supports improving conversion rates by supporting users with relevant recommendations (Algoedt, 2023). 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes various subpages which include cookery classes, wellness programs, corporate events, contact information, retreats, blogs etc (The Cooking Academy, 2025). Website navigation consists of the set of menus, search bars, link text and buttons which is used to explore the website (Akshay, 2024). The cookery Academic website includes a suitable navigation system which is appreciated for the user to effectively navigate the complete website. Each subpage within the website provides in-detail description to make it simple for the potential customers to move between topics. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, potential customers can proceed with their booking regarding public cooking classes, some of the private lessons and hold some team-building events. Book Now facility has been integrated in the class description and in the proceeding, individual will get to know about availability, timing and prices. The online booking system is completely relevant however inclusion of booking FAQs can improve customer confidence. 



	Question 1d - What improvements could be made to the usability of the website?


	Answer: This website is highly professional, and it is quite easy to use however, improvement in case of navigation can improve more traffic for the first udder looking for cooking classes. This website lacks a search bar which can be used by the potential customer to take lessons about their respective dietary classes. The inclusion of a search bar can improve the navigation system and make it faster. Adding a filtering option can also work to account courses based on prices and skill level of the individual. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage interface is visually attractive, reflecting the professional touch, high quality of food imagery and clear layout. All these visual factors reflect the premium service provided by the company. In the case of a computer the homepage appears to be broad with all the menus and content can be seen at once. However, in the case of mobile the visuals are different. All options cannot be seen at once and need to be scrolled and even the options are quite condensed compared to the webpage. 



	Question 2b - How does the website use imagery, video and colour? 


	Answer:
A vivid image is appropriate in the case of emphasizing a message and drawing attention in case of specific areas (Eternity, 2023). This website includes vivid images of food in order to create appetite and attract attention. Even the chefs in action and professional images set the tone of professional learning under the organization. Photographs which are included within the website are professional enhancing the quality, colours are even clean allowing the food images to stand out. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Live chat support provides a real-time messaging chance for customers, as it directly connects to the business representative (Intercom, 2024). However, this cooking academy website does not include an online chat process for communication. They include email, contact forms and phone numbers which can be used for enquiries. However, the digital chat system with either agents or chatbots can make the enquiries and communicated solution to be efficient. This particular inclusion can even also improve the conversion rates. 



	Question 2d – How effective are the social media links on the website?


	Answer: At the bottom of the website there are direct links to the Facebook, Instagram, Twitter, Linkedin and Youtube pages. This channel has been mentioned on the website as it creates engagement among the potential customers by indicating the classes and their potential to work. At a global scale there are 5.24 billion social media users, and they prefer to observe products and services over such platforms (Datareportal, 2025). These direct links of social media with the website can improve their media reach and create more awareness in the market. 



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The service which is offered by the company has been explained in the home page of the website and subpages. Each class includes details about the type of cuisine, skill level, learning objective, benefits and skill level. Even the corporate events are properly outlined as a part of wellness programs that include tailored content required for individuals and business. Even clear calls to action such as enquiries or book now faculties have been included within the website.  



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: On the website all the customer reviews and testimonials are effectively displayed specifically which are positive and relevant for attracting customers. This type of information over the website improves credibility of the company and retains customer satisfaction. However, there is no date and time given for the reviews and it is not updated for long. Regular referencing testimonials are important for a website to establish more credibility of the company. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cooking Academy includes an effective procedure for representing the service as high-quality, it includes professional design, expert chef and in-detailed course description over the website. Images have also been attached of good quality regarding the kitchen, dishes and corporate events arranged by the company. I would recommend the service to the others as it includes a variety of cuisine lessons appropriate for individuals as well as for the groups. Even the corporate packages of the company attract business to hold team development experience. 



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, in this website the prices of cookery classes are clearly mentioned and displayed in bold so that it becomes easy for the customers to proceed with the booking after knowing the amount of course. However, the pricing in case of corporate programs has not been mentioned as it may vary due to tailoring of client needs, size of the group and their requirements. The transparency in case of pricing over the website indicates the quality presented with the premium pricing which is worth the offerings. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Best cookery classes UK 

	
	Team building cookery classes

	
	Corporate cooking event 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, by searching with these key terms over Google the website for the company will appear as it is particularly optimised using relevant keywords so that it can remain competitive in the market. In the UK 92% of adults are internet users thus making a website search engine optimised works as a form of marketing for the company (Office for National Statistics, 2020). 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the UK there are 60 million e-commerce users, and a huge number of individuals prefer to use the internet within the nation (Dunn, 2025). For this reason, holding such a website for business in the UK is highly relevant for the company. A suitable and professional website acts as the digital storefront for the company and indicates credibility, trustworthiness and details about the service. 



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One of the crucial recommendations is to include a live chat function over the website as this improvement can create opportunities for potential customers to ask questions regarding availability.
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