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Part A                                                                                                                                                                            The definition of hospitality is” the friendly reception and treatment of strangers.”(Denis L. Foster, 2009) At one time or another, all of the people may have occasion to stay in a hotel, make up the hospitality market. The hotel represents an organization whose primary purpose is to provide accommodation facilities for the general public and which can also offer clients one or more of the following services: food, room cleaning, reception services, laundry, or use of some specific facilities.                                                                                                                            The organization of the activity of a hotel unit is the expression of a management policy, taking into account the type, capacity, and category of the hotel classification. Starting from the concept of hospitality, the organizational structure must ensure the achievement of the objectives, namely the satisfaction of the basic needs: shelter and food, imposed by the tourist status, as well as of other needs, wishes, preferences of the guests, at a high quality level and under conditions of economic efficiency. These considerations required the configuration of the two specific departments of a hotel: accommodation and catering, which provides essential hotel services.
  The Front-Office service is especially important because it is at the interface with the clients. It is the image of the hotel, and for a large organization, the Front-Office department needs a large but well-trained staff. Hotel and resorts are exploring innovative ways to make their business most guest-centric
Increasing productivity lie within the communication abilities of the front office staff, the customer's satisfaction has to start before the customer enters the premises and continues even after the customer checks out.
PMS(Property Management System)
   PMS is software that automates the operations of a hotel, restaurant, casino, or cruise line. This automation includes the integration of front-office application to back-office application to allow for complete management of the entire property. The system should be able to integrate the chain of value within the hospitality network into a single functional repository for data management, planning, visibility, and reporting.
  The role of PMS in Hospitality, marketing, and sales use in the client file, direct mail, guest history, travel agent, and meeting room information.
 Different PMS used by Front office: OPERA, MARSHA, MGS, GUEST WARE, STAR, ORACLE, FIDELIO, the employes must choose their hardware based on the ability to handle the software.
   The results show that the PMS integration plans of hotels are moving in the right direction, with current integration of applications such as revenue management, inventory management, and central reservation system.
  “The Pms allows us to improve customer information availability, integrate accounting systems, and encourage online packaging for customers.”(Don Martine, Executive, Martine Inn, North America, 2010).
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