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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	
Answer: In general, the Acocks Green Bowling website is quick and easy to use, loading in two to three seconds. There is no noticeable latency in the loading of any material, including text and photos. This fast reaction time helps create a favorable first impression. To better optimize it for mobile devices and guarantee constant performance across various browsers and internet speeds, certain enhancements might be performed.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: Among the website's key subpages are Home, About Us, Facilities, and Contact. The menu at the top is horizontal, making navigation easy. Users can easily find the information they need thanks to the clear labels on each page. Although the layout is effective, adding breadcrumb links or drop-down menus would make navigating easier, particularly for those who are not familiar with the site's structure or goal.



	Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: The website does not allow online reservations. Users must instead utilize the supplied contact information to phone or email. This is useful, but it can turn off prospective clients who would rather make quick and easy reservations online. Using an online calendar or booking form would streamline the process and lower obstacles to involvement, improving usability and user happiness.



	Question 1d - What improvements could be made to the usability of the website?


	
Answer: The website may use mobile optimization and a sticky navigation bar to improve usability. A call-to-action button such as "Book Now" would increase user engagement. The user experience would be more effective with a contemporary booking system, a cleaner layout, and improved contrast for readability. By making these adjustments, the website would become more useful and appealing overall and help retain visitors.




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a basic style that might not be appealing to many people, and it seems easy yet a little outdated. The desktop interface is simple but effective. However, there are alignment problems, and some material overlaps while viewing on a mobile device. The visual appeal on mobile devices would be improved with a responsive design that adjusts to various screen sizes and incorporates contemporary design features like improved font and spacing.



	Question 2b - How does the website use imagery, video and colour? 


	Answer: Adding high-quality images, a video tour, and more dynamic color usage would make the website more visually engaging and inviting, appealing to a wider audience while conveying the charm and activity of the venue. The website's color scheme primarily uses green and white, which suits the bowling theme but could benefit from more vibrancy or variety. The few images that highlight the bowling green and club facilities are not particularly exciting.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The absence of an online chat facility on the website at the moment may make it more difficult to communicate with potential clients in real time. Adding a live chat function would enable consumers to ask concerns immediately, receive prompt responses, and maybe make reservations or service inquiries more conveniently. By giving visitors prompt answers to their questions, this feature would improve customer service and increase engagement and happiness. 


	Question 2d – How effective are the social media links on the website?


	Answer: There are currently no visible social media links on the website, which restricts the opportunity to increase online consumer participation. Social media sites like Facebook and Instagram might be used to promote future events and build a feeling of community inside the club. In addition to giving customers more ways to keep informed and engaged, adding and regularly maintaining social media links will expand engagement opportunities and enable the club to publish information.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	
Answer: The "About Us" and "Facilities" sections include a brief mention of the services, however the descriptions are imprecise. A thorough explanation of the services, including costs and various packages, is lacking. The website may provide explanations of each service, possibly with price details or a pamphlet that can be downloaded, to improve flexibility and clarify the options. This would enhance consumers' impression of the value being provided and assist them in making well-informed selections.


	Question 3b - How are customer reviews made available? Are these up to date? 


	
Answer: Since customer reviews are not currently shown on the website, prospective clients may get suspicious about the level of the services. Credibility would be raised by including links to other review sites like Facebook or Google Reviews. Reviews that are updated often would also show that the company is operational and that clients are happy with the services. Highlighting positive evaluations may be an effective marketing strategy that boosts self-esteem and draws in new clients.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer: The website highlights the welcoming environment of the club, portraying the service as quality-driven and community-focused. Despite the straightforward presentation, the focus on classic lawn bowling and the calm setting provides a true and delightful experience. Anyone searching for a casual and sociable activity should use this service, in my opinion. The club's pedigree and personal touch make it a desirable option for family or group events, even with its simple website design.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer: There is no pricing information on the website. Variable price depending on event might be the cause of this absence. Customers who want to know the price up front, however, may be put off by the lack of accessibility. Giving them a rough price range or pricing guide would enable them to make better judgments and could even convince them to make a reservation. Pricing transparency would promote client trust and show professionalism.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling green Birmingham

	
	2. Acocks Green bowling

	
	3. Bowling club Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	
Answer: Indeed, the website shows up in the top search results for phrases like "Brighton bowling club" and "Acocks Green bowling." This suggests respectable presence and effective local SEO techniques. However, the website's position can decline for more general search terms. The company might strengthen its SEO approach by emphasizing relevant meta tags, producing local content, and include additional links from respectable local directories or travel websites in order to increase exposure even more.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still essential for contemporary UK firms, yes. They serve as the main resource for consumers looking for contact information, comprehensive product or service specifics. A professional website offers a better organized, all-inclusive experience, even though social media is becoming more and more crucial for interacting with people. It gives companies a place to manage their communications, thoroughly highlight their services, and project a professional, authoritative image. Websites are essential to a company's operational success since they enable crucial tasks like online booking, e-commerce, and lead creation. Since many customers expect businesses to have an easily available internet presence, a firm that does not have a website runs the risk of losing trust and coming off as less professional.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: For Acocks Green Bowling, I would advise putting in place an online reservation system. Customers would be able to check availability, make reservations, and get instant confirmations thanks to this change, which would also considerably increase user convenience and speed the reservation process. Online booking tools are especially crucial for today's tech-savvy, fast-paced customers who like self-service solutions. It would also increase efficiency by lowering the amount of human labor required to handle reservations and email or phone queries. Adding this functionality would update the website, improve user experience in general, and maybe boost conversions and customer engagement. Providing a smooth, easy-to-use online reservation system will facilitate the procedure and attract more patrons to the bowling club.
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