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Christian Dior -
Designer Of
Dreams

This exhibition is located in the Victoria and
Albert Museum in London.

It exhibits the hlstory of fashion throughoutthe §
generations, going back to the year of 1947, it ¥
explains how Dior made history in Britain.

The exhibition is free, which makes it
available for all, this makes it especially
accessible to students for educational
purposes.

We have chosen this as we are both interested
in this sector of the events industry, art and
fashion.
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The Venue -
V&A Museum
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 The V&A museum focuses on art,
design and performance.
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* It's a popular venue in London, which
according to their website has 'a
collection of over 2.3 million objects
that span over 5,000 years...".

* It's a venue that focuses on giving
consumers an informal experience.
Their aim 1s to give you knowledge
and an understanding of history in
Britain.



Identification of
Consumer

This event would cater to Generation Y
(Millennials) & the last 4 years of the Gen Z
category, this is due to the event being
educational in nature therefore meaning that
the majority of the attendees will be students.
The older consumer located in Gen Y could be
industry professionals interested in the event so
that they are able to gain more history &
knowledge surrounding their sector; this type
of event is personally motivated. Below are
demographic, psychographic and generational
analyses.

‘Other factors, can be measured by using social
surveys techniques and include visitor
demographics, satisfaction and behaviour.
Monitoring the implementation of event is also
an important role of management and helps to

control factors such as ticket sales. (Carlsen J.
2004).

Demographic Analysis Key Market
Age 18-38

Education Level College Qualification

Employment Status Student
Part-time employed
Employed

All income levels

Psychographics Key Market

Lifestyle
Interests

Values

Innovative
Fashion, Art, Design

Creativity, History

Generational Age Range
Generation Z 7-22

Generation Y (Millennials) 23-38



Consumers
Satisftaction

& Motives
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As performance outcomes that are intimately connected with.the firmisumarketing activities, market
share and customer satisfaction are central constructs in marketing theory and practice’ (e.g., Anderson
Fornell and Lehman 1994).

An exhibition is a type of event where customer motives need to be looked at. They used Physiological
motives as it presents as a relaxing experience for attendees; we get to admire the fashion pieces in our
own time and gain knowledge.

They also used organizational motives, using a big name like Dior and a popular venue such as the V&A
museum, which is well known for art and design, they made profit from just having 'Dior' presented at
their museum; they can be sure people will attend the exhibition as the brand and location are well
known.

Studies adopting social identity theory to investigate brand community suggest that individuals
experience a sense of security when using products/brands with which they have a strong emotional
connection (Sen et al. 2015).

They also use two other personal motives, as you gain knowledge and learn history about Dior from the
event as an educational standpoint. Socializing is also a motive as you go there to interact with other
attendees and workers who have similar interests.



Measuring Consumer Satisfaction

Below you will find two forms measuring customer satisfaction;
one being a needs checklist and the other being a customer survey.

'Customer satisfaction measurement can provide a good basis for

calculating, predicting and improving customer profitability'. Gurau, C &
Ranchhod, A. (2002)

Link to Checklist -

The checklist will focus on achieving consumer satisfaction through the
fulfilment of the needs of the target market, this will ensure that the event will
reach its highest potential.

Link to Survey -

The survey will be emailed to all the attendees of the event after it has taken
place so that the success can be measured and improvements can be made.


https://forms.office.com/Pages/ResponsePage.aspx?id=-REPTm4EBUWcuNshUjEeIZptk8PPDw5JjezoVuQKKLdUM1FZUjBDWVdOT1ZCOTRJMlpMUlBaVlhaMy4u
https://l.facebook.com/l.php?u=https%3A%2F%2Fonedrive.live.com%2Fedit.aspx%3Fcid%3D59546192a58bdf76%26page%3Dview%26resid%3D59546192A58BDF76!188%26parId%3D59546192A58BDF76!177%26app%3DWord%26fbclid%3DIwAR3Sb1YIuDkyiUCKwYRm1Jp28YkBFOsUiYg8kW_iwEGt27BmqRR4syiMkjs&h=AT1mhYteiycBgBJ-5ywGyqh06uxqQV0bcM8_q4DvBZ0wGBxDMkWXWGUaW0AjQDqfuRNobWR8KFC8wSdNtm1fNgz05LI6vdqpxtFT2OL3CqLat76_tI0ip_dH5eN1F4NxWvfgyg

Madeline Stuart.

* By using our checklist, and looking at the results from what

consumers want and need, we used a survey/checkiist to record if
the customer satisfaction was met.

‘it is critical to understand, appeal to and satisfy
attendees’ Severt et al., 2007),

Looking at our checklist, I would say that altogether the customer
satisfaction was met from the event that was attended.

I would say the event was well organised, and targeted to the
specific audience that we stated, which was young adults and above.
I think they met the customer satisfaction on the personal motives,
as there was loads of information on the pieces around the venue
and gave a good understanding and knowledge to consumers. The
venue was also spacious and they laid out the exhibition well, with
good lighting and displays which made it more memorable to
consumers. I think they targeted their target market well, as they
made the history of 'Christian Dior', look modern and fresh to
target to young audiences, to make it exciting.



Evidence of Teamwork

* Before we started our presentation, we both decided to do a MM\

plan and list of what we needed to cover in the presentation, TEHM WGRK
and then went on to plan, who was doing each slide and what
information we needed to cover.

* We made sure we both agreed on the tasks we were both
doing, and we both put teamwork into editing the slides on our
presentation and agreeing on how it should look. We
both shared the presentation so we can both work on the style
and work together.

 We also both made our own checklists and then combined both
of our 1deas together, which then formed into a survey.

Planning and presentation notes.


https://onedrive.live.com/edit.aspx?resid=59546192A58BDF76%21194&nd=1-

Bibliography (Images)
Fine Art America. Available at:
Etsy, Pinterest. Available at:

Fisher Productions. Available at:
Art & Object. Available at:
Evening Standard, 2018. Available at:

Madeline Stuart. Available at:

Teamwork [image] Available at:

Importance of teamwork [image] Available at:

Bibliography (Video)

Christian Dior Designer of Dreams Exhibition at the V&A Museum. Youtube.com. 2021. [online]
Available at: [Accessed 16th January 2021].


https://fineartamerica.com/art/1950s
https://www.pinterest.co.uk/pin/155303887184343942/
https://www.fisherproductions.co.uk/venues/all/victoria-and-albert-museum/
https://www.artandobject.com/press-release/inside-vas-most-visited-exhibition-christian-dior-designer-dreams
https://www.standard.co.uk/culture/v-a-museum-announces-uk-s-largest-christian-dior-exhibition-a3876596.html
https://www.artandobject.com/press-release/inside-vas-most-visited-exhibition-christian-dior-designer-dreams
https://www.pngkit.com/view/u2q8y3y3i1o0q8t4_teamwork-images-free-clipart-team-black-and-white/
https://www.tradiematepro.com.au/the-importance-of-teamwork-in-a-tradie-business/
https://www.youtube.com/watch?v=suIsMyZ2neA

Bibliography (Text)

Gurau, C & Ranchhod, A. (2002) 'How to Calculate the Value of a Customer.' Available at:

Rego Lopo L. et al. No 5 (2013) 'Reexamining he Market Share — Customer Satisfaction Relationship. Journal of Marketing' Avaiable
at

WEIL W., LI, M., CAI L.A. and ADLER, H., 2017. Modeling event attendees’ experiences during customer-customer encounters
(CCEs). International Journal of Contemporary Hospitality Management, 29(8), pp. 2085-2102. Available at

Sen, S., Johnson, A. R., Bhattacharya, C. B. and Wang, J. (2015), ‘Identification and attachment in consumer-brand relationships’, Brand
Meaning Management, 12, pp. 151-74. Available at:

Carlsen, J., 2004. The economics and evaluation of festivals and events. Festivals and Events Management, pp.246-259.
Available
at


https://web-a-ebscohost-com.ezproxy.uwtsd.ac.uk/ehost/pdfviewer/pdfviewer?vid=1&sid=29d0d151-31e9-491c-963a-bd6ffbdcba25%40sessionmgr4008
https://www-jstor-org.ezproxy.uwtsd.ac.uk/stable/23487420?seq=1
https://search-proquest-com.ezproxy.uwtsd.ac.uk/citedreferences/MSTAR_1935250632/97C4F482CE18407FPQ/1?accountid=130472
https://www.emerald.com/insight/content/doi/10.1108/S1548-643520150000012006/full/html
https://books.google.co.uk/books?hl=en&lr=&id=FGoABAAAQBAJ&oi=fnd&pg=PA246&dq=getz+1997+event+evaluation&ots=f_qpE3Py7a&sig=GgT0e6xDkrjR0a0Fp2Alcm_67vM

Bibliography (Checklist & websites)

Checklist

Helen Evans (2020) Motivators and Social experience [PowerPoint presentation]. Available

at (accessed 2021). Consumer decision - making process for events. Adapted from Getz
(1997) cited in Raj (2009, p.95).

Helen Evans (2020) Motivators and Social experience [PowerPoint presentation]. Available
at (accessed 2021). Event Motives - Adapted from McDonnell et al (1999) cited in Shone
& Parry (2011, p.27)

Websites

Victoria and Albert Museum. 2021. V&A - Inside The Christian Dior: Designer Of Dreams Exhibition. [online] Available
at: [Accessed 16 January 2021].

Christian Dior Designer of dreams. 2021. V&A - Inside The Christian Dior: Designer Of Dreams Exhibition. [online] Available
at: [Accessed 16 January 2021].


https://moodle.uwtsd.ac.uk/course/view.php?id=5838
https://moodle.uwtsd.ac.uk/course/view.php?id=5838
https://www.vam.ac.uk/articles/inside-the-christian-dior-designer-of-dreams-exhibition
https://www.vam.ac.uk/exhibitions/dior-designer-of-dreams

